
knowledgeable in what we do,” Ricky says. “We 
treat our employees like family, so they stick 
around. We don’t follow normal, long retail hours. 
That difference gives our employees time to have 
a life with their families, and because of that, they 
love it here. Family was number one for Mom, 
and that’s what she wanted. So, we keep it that 
way.”

Ricky likes to point out another distinction 
that sets Esprit Décor apart from other furniture 
outlets: “No one here works on commission. All 
of our sales are relationship-based. It’s about 
listening to the customer to find out what they 
need and then helping them find it. We’re just 
trying to help the folks who walk through the door 
the best we can. Since we’re not on commission, 
there are no high-pressure sales tactics here. We 
can be as hands-on or hands-off as people like. 
If someone just needs a sectional for their living 
room—if they know what they want and just need 
a little help with fabric selection, our salespeople 
can walk them through that. But if someone is 
overwhelmed by a new house with four or five 
rooms to furnish and needs help putting it all 
together, we have designers on staff to help with 
that. We accommodate our customers in anyway 
needed. Really we’re just here to help people be 
happy in their homes.”

Beginning in 1972, Sally Christian’s mission 
was to help people enjoy living in their homes by 
providing quality furnishings. The 38-year journey 
from living room office to Esprit Décor was a 
labor of love that she passed on to her children 
and grandchildren—a legacy of dedication, hard 
work, and customer relationships that endures to 
this day and will continue for generations to come. 

Esprit Décor 
Home Furnishings
A family legacy of dedication, 
hard work, and customer 
relationships

110 Kegman Rd. W
Chesapeake

757-482-5175
www.esprit-decor.com

By Cristi Sanchez

F or 38 years, Esprit Décor has been a 
Chesapeake fixture, offering customers 
high-quality furniture at value pricing. 
Run by siblings Beth Keenehan and 
Mark and Ricky Christian, the family-

owned business has its roots in the dream and 
vision of their mother, Sally Christian, who started 
the business from scratch in 1972. A navy wife and 
stay-at-home mom devoted to her family, Sally had 
a love of furniture and interior décor that she wanted 
to channel into a home-based business. Her vision 
was to have a niche business never-before-seen in 
Hampton Roads—a provider of high-end furniture 
at discounted prices. With the full support and 
encouragement of her husband, Bob, Sally founded 
Scrimshaw Designs and ran the business out of her 
living room. 

Growing up in the Kempsville section of Virginia 
Beach, Ricky Christian was seven years old when his 
mom started her business. “Scrimshaw Designs was 
basically a catalog-based showroom, Ricky recalls. 
“Mom’s vision was always to keep overhead down 
so that she could provide higher-end furniture at 
lower prices, and she was able to do that by working 
from home.”

As Sally’s business grew, so did family 
participation. When Ricky and Mark grew older, 
they helped Sally by delivering furniture. With the 
furniture business in their blood, both Mark and 
Beth headed to the furniture hub of the east coast, 
High Point, North Carolina, to attend High Point 
University, where both received degrees in furniture 
marketing. “Mark and Beth spent a lot of time in 
factories and showrooms learning the trade while 
still helping my mom,” Ricky notes.

Sally’s business continued to thrive from home 
for 11 years, but in 1983 she decided to branch 
out and have her own showroom. “We ended up in 
Chesapeake because Mom’s vision was to compete 
with high-end discount furniture stores in North 
Carolina,” Ricky says. “So, in 1983, we opened 
Esprit Décor in the building across the street from 
our current location. It was a small 3600 square foot 
cinderblock building that was in line with Mom’s 
vision for low overhead. Mark had just finished 
school, so he and Beth helped Mom in the store, 
and Dad ran the warehouse. I returned to help in 
1988 after getting my business degree from Virginia 
Tech.” 

As Esprit Décor continued to grow, so did their 
building. Over the years, Bob and Sally would 
eventually add on to the original location three 
times, and in 1997 they purchased a soybean 
field on the location where the business currently 
stands. “Our store in 1997 was 24,000 square 
feet,” Mark explains. “In 2003, we added another 
24,000 square feet. With more floor space, we 

could do more things 
with the showroom, 
and it allowed us to 
showcase furniture that 
was still top-quality but 
a little more affordable.”

“We offer a large selection 
to anyone looking for quality furniture. 

We still follow our mother’s 
original vision of providing 

high-end products at value prices.”
                                                      —Ricky Christian

Indeed, the storefront is very deceiving. While 
it has the outward appearance of a small shop, 
upon walking in, customers discover that the 
deceptively massive space is chock full of a wide 
variety of high-quality furniture. The store is 
divided into multiple sections impeccably staged 
with quality accessories. Customers walk the 
store on pleasantly meandering paths that take 
them on a journey from living rooms to dining 
rooms to bedrooms and recliner displays. There’s 
even a clearance section where high-quality gems 
can be found at a fraction of the cost.

Carrying well-known brands such as England, 
Bassett, Rowe, Lexington, and Southern Motion 
allows Esprit Décor to offer customers furniture 
choices ranging from finely crafted high-end to 
high-quality, moderately-priced furniture. “We 
offer a large selection to anyone looking for 
quality furniture,” Ricky points out. “We still 
follow our mother’s original vision of providing 
high-end products at value prices. Our inventory 
is always value-driven in all categories, whether 
high-end or moderately-priced furniture.”

As a small family-run business, Esprit Décor 
doesn’t follow the typical retail chain script. The 
staff is family in more ways than one. While 
actively planning the eventual succession of the 
family business to the next generation, Ricky, 
Mark, and Beth have created a family atmosphere 
for staff not related by blood. 

“We accomodate our customers
in any way needed. 

Really we’re just here to help people
be happy in their homes.”

                                                      —Ricky Christian

“All of us here, from owners to salespeople, 
have grown up in this business and are very 

From left: Ricky Christian, Beth Keenehan, and Mark Christian, 
siblings and owners of Esprit Decor Home Furnishings

If a customer decides to stick with a particular seed 
product, online ordering for routine refill is a popular 
option. Online orders can be filled through in-store 
pickup, curbside service, or home delivery, but the 
staff encourages an in-person visit for education 
before setting up a new project.

For customers looking to expand beyond a bird feeder, 
Wild Birds carries an extensive line of supplemental 
products. Stepped birdbaths can multitask as a bee and 
butterfly watering hole. Pollination housing allows 
helpful insects to safely breed on location. This results 
in higher pollination and more fertilization for healthier 
plants. Meanwhile, the bugs bring the lizards, the 
lizards bring the hawks, and soon a robust ecosystem 
revolves around a flower garden. 

Such results are possible even in suburban areas. As 
Brandon explains, it may take time for wildlife to brave 
unfamiliar human traffic, but once they’ve learned that 
humans are harmless, they go about their business. 

“Individuals often feel powerless about issues 
in the environment, but the truth is, we all have the 
power to make a difference,” Trish remarks. “Right 
in our own yards are dozens of animal species we 
could help preserve. With a few simple tools and 
affordable, high-quality feed, the wildlife on a 
property can remarkably improve. Then imagine if 
homes throughout a neighborhood were all doing 
this. We could make our towns more beautiful—and 
more interesting—for generations to come.”

Brandon and Trish Lohman of Wild Birds Unlimited

Trish and Brandon Lohman, with Sales Associate 
Anne McDaniel with the store mascot Newt the cat

Wild Birds Unlimited
Trish and Brandon Lohman help others 
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to birds and wildlife
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By Candance Moore

Every day across Hampton Roads, thousands 
of dramatic scenes play out right under our 
noses. Fortunes are stolen, lovers are lost, 
miscreants are chased, hard lessons are 
learned, and new friendships are formed. 

It’s the fascinating world of backyard wildlife—those 
adorable critters who scamper and flutter by our 
porches just out of human reach. Their world may be 
small, but it’s rich in beauty and intrigue that humans 
can tap into.

For the past six years, Trish and Brandon Lohman 
have led the area’s premier urban wildlife retailer—
Wild Birds Unlimited. From accommodations for the 
tiniest beneficial bugs to the goods that attract and 
nurture larger species, the store has something for 
just about any feathered or furry friend. With one visit 
to Wild Birds Unlimited, even diehard suburbanites 
and city dwellers can discover ways to bring a little 
wildlife into their lives.

“We serve customers of all ages and backgrounds,” 
Trish notes. “Some want to see butterflies and 
hummingbirds visit a balcony patio. Others want 
to turn a flowerbed into a diverse ecosystem. Many 
parents want to teach their children to appreciate 
animals. The great thing about backyard wildlife 
is its flexibility; there are options to attract specific 
species.”

Food, of course, remains the most effective way of 
getting an animal’s attention, and it’s the starting point 
for most beginners. Wild Birds Unlimited works with 
local suppliers to curate high-quality species-specific 
foods that nourish the animals most likely to be 
present. No filler, no useless seeds that sprout weeds, 
and no one-size-fits-all recipe. Want to attract a few 
cardinals but not blackbirds? There’s a seed for that. 
Want to help squirrels that are looking lean in winter? 
There’s a seed for that too.

The team at Wild Birds is highly educated on the 
cultivation and maintenance of a feeding routine. 
Beginners who visit the store can get advice on the 
best location for a feeder, what kinds of species are 
likely to drop by, and how long it takes to establish 
a hangout. 

After putting a feeder in place, humans can watch as 
little or as much as they please. Some people simply 

have an altruistic wish to make food plentiful, 
and that’s fine with the animals. Others, through 
the hobby of animal watching, can come to 
learn distinct patterns in wildlife behavior. It’s 
also an immensely healthy activity for isolated 
or disabled people, and it’s a great source of 
free entertainment for anyone with a bit of time 
on their hands.

Brandon and Trish discovered the hobby 
while homeschooling their three children. 
Trish, an educator, began to treat the family 
property as a classroom, explaining the complex 
mechanisms of an interconnected ecosystem. The 
family enjoyed it so much that it grew into a part-time 
endeavor. Family connections brought the Lohmans 
to Hampton Roads in 2015. As luck would have it, the 
area’s Wild Birds Unlimited franchise was looking 
for a buyer. Trish and Brandon knew they had found 
their calling.

“We all have the power 
to make a difference.

Right in our own yards are 
dozens of animal species
we could help preserve.”

                                     —Trish Lohman

Chesapeake’s Greenbrier location, a well-known 
landmark, recently moved into a larger space in the 
same parking lot, now next to Bed Bath and Beyond. 
Then there’s a Hilltop location in Virginia Beach and 
a new store in Suffolk. Stores offer seed, supplies, 
hobby gear, and decorative wildlife gift items. 
Outside the store are feeders that offer quite a show. 
A visit to a store is the best way for a beginning 
nature watcher to get ideas.

The Lohmans are still educators at heart who now 
get to teach hundreds of wildlife lovers. To visit 
Wild Birds Unlimited is to walk through a gateway 
of knowledge: exhibitions, training sessions, rehab 
presentations, and informative books are available 
on site. Brandon, daughter Madison, and son Tyler 
are all part of a warm, engaging atmosphere where 
customers are encouraged to ask questions.

Customers are surprised to find a rescue cat as 
part of the team. Since the stores don’t sell live 
animals, there’s nothing for a cat to hunt, and 
it’s another way for the Lohmans to benefit an 
animal population. With a chuckle, Trish reveals 
how the cats even contribute to the store: they are 
excellent ambassadors on animal safety and wildlife 
preservation. Dogs, cats, and other in-home pets 
have their place on a property with wildlife, as 
long as certain boundaries are set. The Wild Birds 
team can offer tips on keeping every creature safe. 
Should a customer encounter an injured animal in 
the wild, the store connects with local rehabilitation 
organizations. The idea is to turn one’s property into 
a safe haven where animals are looked after with 
minimal intrusion.

Denise Foster,
PhD, MSN, RN, CNE

480 Kempsville Rd. Suite 104 • Chesapeake

757-609-3767
www.chesapeake.hemphaven.store
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The US hemp industry is now in its third year of hemp cultivation. 
Since the Agricultural Improvement Act (also known as the Farm Bill) 
was passed in December 2018, hemp farmers have learned to grow 
the plant while maintaining the USDA regulation restricting the 
plant to less than 0.3 percent Delta-9 THC. 

With more hemp available, product manufacturers have begun 
extracting some of the lesser cannabinoids from the plant. Cannabis 
extracts from hemp involve a wide variety of products containing 
differing concentrations of cannabinoids like THC and CBD, the 
most well-known cannabinoids. With research finally converging 
with practice, more of these rare cannabinoids are being extracted 
for their health benefits. In our next several columns, these lesser-
known cannabinoids will be introduced. 

The first rare cannabinoid is cannabidivarin or CBDV. This 
cannabinoid is similar to CBD and is not intoxicating, so it won’t 
cause the euphoric high associated with high-THC cannabis. CBDV 
was first isolated in 1971 and has recently been the focus of research 
related to neurological disorders. This research has revealed some 
very promising health benefits.

Currently, CBDV is under investigation by the National Institutes 
of Health to treat children with Autism Spectrum Disorder (ASD). 
Research indicates it decreases irritability and improves socialization 
in children with ASD.

CBDV is also effective at treating seizures: one study showed a 
41 percent reduction in seizures using CBDV alone to treat focal 
seizures. CBDV has also been shown to improve short-term memory 
in individuals who have developed memory impairment due to a 
neurological condition. 

CBDV may also show promise as a treatment for Duchenne 
Muscular Dystrophy (DMD), reducing inflammation and restoring 
and enhancing muscle function. CBDV also improves locomotion, 
which is a chronic motor ailment associated with DMD. 

CBDV is a powerful anti-nausea agent, blocking the nausea response 
in the brain. CBDV is effective in the intestinal tissues, generating anti-
inflammatory effects in cases of active ulcerative colitis.

Finally, CBDV has been shown to protect and repair brain cells 
after an ischemic stroke—the fifth leading cause of death in the 
US.  Ischemic strokes occur when blood flow through the artery, 
supplying oxygen-rich blood to the brain, becomes blocked, leading 
to a high mortality rate with very few effective treatments. 

As more of these rare cannabinoids are isolated and extracted 
from hemp, we will continue to examine how they may be used to 
offer unique therapeutic strategies for some of our most debilitating 
conditions.  

Cannabis and 
Health

With research finally converging with practice, 
more of these rare cannabinoids

 are being extracted for their health benefits

3326 Taylor Road • 483-4700
midgettefamilydentistry.com

Dr. Brian P. Midgette  
Dr. James W. Baker 
Dr. Kelly B. Paxton

Comprehensive 
Family Dentistry

by Brian P. Midgette, DDS

Mouth 
Injuries

Fall is the season when our thoughts turn to the 
outdoors and recreation. Children are starting up 
school sports, while breezy, cool temperatures tempt 
people of all ages to get active in the great outdoors, 
either on their own or through organized community 
leagues. Along with this increased interest in 
recreation comes an increase in the health risks that 
can be associated with the activities. 
 The mouth has always been a common site for injuries 
to occur. It seems as though baseballs, frisbees, and 
bicycle handlebars have an odd attraction to the mouth.
 Most injuries to the mouth usually heal up just fine 
with a little common-sense first aid. Other injuries 
can be more serious and may require the attention of 
a physician or dentist.
 The majority of injuries to the mouth involve the lips 
and cheeks, resulting in minor bruising and small cuts. 
If there is no serious bleeding and no injury to the teeth, 
the application of ice and slight pressure is usually all 
the first aid that is required. 
 Sometimes the lips or cheeks are cut more seriously, 
and more profuse bleeding occurs. Usually, once the 
blood and the debris are gently cleaned off the wound 
with water, things do not look nearly so bad, and a 
cool compress can control the situation. If the bleeding 
does not stop within a few minutes, or the edges of 
the cut area do not properly reposition themselves, the 
patient should be taken promptly to an emergency 
facility for treatment. 
 Once in a while the teeth are affected in an 
accident. Varying degrees of tooth injury will require 
different treatments. An injury resulting in a chipped 
tooth where there is no severe pain, looseness, or 
bleeding from within or around the tooth can be 
treated with a dental appointment for an examination 
and a filling within a day or two of the injury.
 If a large piece of tooth has been fractured, 
resulting in bleeding and a very painful and/or loose 
tooth, it should be treated as quickly as possible by a 
dentist so that the remaining portion of the tooth can 
be saved.
 Should a tooth be knocked out completely, you should 
visit your dentist immediately. The tooth should be saved 
with a minimum of handling. If the tooth is clean and can 
be properly oriented within the socket, it should be 
placed back within the socket immediately. If the tooth 
has debris on it, it should be rinsed off very gently with 
no scrubbing and should then be placed in the mouth, 
under the tongue, bathed in saliva. If you feel that the risk 
of swallowing the tooth is too great this way, it can be 
placed in a small container of milk and rushed to the 
dental office. If the tooth is replaced within an hour, its 
chances of being saved are greatly increased. In any case, 
it is more important that the tooth not be disturbed; do not 
remove any of the organic matter from the tooth.
 As always, enjoy whatever activity you participate 
in. The use of common sense and an athletic mouth 
guard can be of great assistance. 
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