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EARN 30X THE NATIONAL AVERAGE RATE**

At BayPort, Checking 
Rhymes with Cha-Ching.

APY = Annual Percentage Yield. *Requirements to earn 2% rewards: Elect to receive eStatements, make 15 or more debit card purchases per month, and 
complete at least one (1) monthly ACH debit (payment) or credit (direct deposit). Membership eligibility required. Certain restrictions apply. This credit 
union is federally insured by the NCUA. **According to FDIC, the national average bank interest rate on checking accounts in the United States is 0.06%.

You have a lot of options when it 
comes to finding the best place  
to stash your hard-earned money. 
Introducing, BayPort’s new  
High Yield Checking and Cash 
Back Checking accounts.  
Use Promo Code: JOINUS

2%
 APY OR

       CASHBACK

NOW OPEN! 1000 CEDAR RD.

*

The Shopper 2021 9.25x5.291 Cedar GO.indd   1 3/23/21   3:02 PM

Website developed by Internet Marketing & Design

Our responsive website instantly adjusts to fit on all devices—

Computers   |   Tablets   |   Smartphones

HOPPER.COMTHES
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757-547-0520 |  www.aramark.com
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When looking for ways to get 
involved in your local government, 
there are few departments more 
important to follow and engage 
with than the Chesapeake Planning 
Department. The Planning Department 
works with citizens and community 
leaders to build a consensus on how 
the city should grow, both in the short 
and long term. This is accomplished 
by coordinating a variety of planning 
functions that range from creating 
a 20-year vision for the future of 
Chesapeake to reviewing all new 
development proposals to ensure 
they reflect this vision. The Planning 
Department is a valuable force for 
city leaders to achieve sustainable 
development. Planning is a means 
to bring about a difference and helps 
make the most out of the city’s 
budgets by formulating infrastructure 
investments and balancing demands 
for growth with the need to protect 
the environment. When making 
decisions about how a community’s 
growth should be guided, planners try 
to anticipate that community’s needs. 
Still, no image of a city’s future can 
be complete without feedback from its 
citizens. 

You can attend public meetings on a 
variety of city planning functions. In a 
world without COVID, you normally 
could attend City Council meetings 
in person. With COVID meeting 
restrictions in place, the city has 
provided new ways to engage with your 
local government right from home. 
You can present your comments by 
emailing council@cityofchesapeake.
net or calling the City Clerk’s Office 
at 757-382-6151 up until 4:00 p.m. 
on the day of the meeting. Include 
your name, the agenda item you wish 
to address, and your comments. All 

emails received will be provided to 
City Council. Another option is to 
call 757-520-1250 between 5:45 and 
6:30 p.m. to participate by phone. 
At the appropriate time, the caller 
will address Council during the 
meeting. Meeting times and agendas 
can be found online on the city’s 
Facebook page (City of Chesapeake 
Government) and Instagram page 
(cityofchesapeakeva). The city’s 
website can be found simply by 
searching for Chesapeake City 
Planning in your web browser. This 
website is by far the most informative 
source of information, including 
proposed developments, contact 
information for planning commission 
members and their department, 
the city’s calendar,  Chesapeake’s 
Comprehensive Plan 2035, and much 
more.

I had the opportunity to sit down 
with City Council Member Debbie 
Ritter to discuss civic engagement 
and how best to reach local officials. A 
Chesapeake City Council member for 
over 20 years, Debbie was a wealth 
of information. When asked how 
people can best connect with their 
local government, she recommended 
reaching out to local officials through 
email and by telephone. During 
our discussion, Debbie expressed 
how much she wants to hear from 
Chesapeake citizens about how 
to bridge the communication gap 
between city officials and citizens. 
Civic engagement is key for 
community development to reflect the 
will of the people. Keeping up on the 
Planning Department’s current events 
and the City Council Meetings is the 
best way to stay informed and provide 
meaningful feedback to your local 
officials. 

Civic Engagement Through 
City Planning

By Guy Roach

TOLL INCREASE EFFECTIVE MAY 1, 2021
The Chesapeake Expressway implemented a 

scheduled toll increase on May 1, 2021. 
Toll rates increased by $1.00 for all full-fare 

toll transactions, and increased by $0.25 for all 
Discount Program transactions. 

View the updated toll structure and learn more about the 
Discount Program online at 

www.chesapeakeexpressway.com 
or call us at (757) 204-0010

COVID-19 RESPONSE
Vaccine Pre-Registration: Vaccinate.Virginia.Gov

Virginia COVID Information Center: 1-877-829-4682
Updates: CityofChesapeake.net/COVID19

CENTERVILLE 
BRIDGE NEWS

NOW OPEN!
See more on this and other area bridges 

at www.cityofchesapeake.net



Page 4   The Western Great Bridge/Grassfield Shopper   May 2021

In early March, a loved one unexpectedly suffered 
a severe stroke that changed the entire trajectory of 
his life. Dealing with those changes has been 
sobering, stressful and exhausting. Recently, in need 
of escapism, I began watching a comedy series 
recommended by several friends over the past six 
years. 

The series deals with a rich celebrity family who, 
because of a crooked business manager, loses 
everything and is forced to live out of two motel 
rooms in a tiny town in the middle of nowhere. The 
series is the critically-acclaimed, award-winning 
comedy Schitt’s Creek. At first, the characters struck 
me as over-the-top, shallow, and obnoxious; but as 
the series progressed, they took on deeper 
dimensions. By season three, I often found myself 
tearing up between laughs. Inspired by reality TV 
shows about people who are “famous for being 
famous,” the series’ creator, Dan Levy, wondered 
what would become of these celebrities if their 
money and fame suddenly vanished. Levy wanted to 
explore “what love looks like when the money is 
gone.”

I began watching the series as an emotional escape 
but soon realized it deals with the very issues 
brought about by my loved one’s stroke. When the 
big house, the expensive car, and career path are 
gone, what’s left? What do love, friendships, family, 
and one’s sense of self look like when everything by 

which we measured them vanishes?
During an earthquake, the first thing to fall from a 

building is the façade—the decorative outer shell 
that looks impressive but is unconnected to the 
building’s foundation and function. How deeply is our 
sense of self and life shaped by mere facades? 

Belonging to a certain social circle is not the same 
thing as being rooted in a community, and having 
connections is not the same as having friends. Having 
blood relations and a particular last name is different 
from feeling part of a family. Prestige pales next to 
affection. Fame and celebrity can’t take the place of 
emotional intimacy. Dropping names and rubbing 
shoulders with those we consider elites is no 
substitute for having others to whom we can turn 
when everything goes wrong. Social media is more 
media than social, and being a “social influencer” is 
not the same thing as being side by side with others 
in the trenches of life. Having a network of contacts 
is not the same as having a place at a table. Being 
recognized is very different from being valued. Social 
esteem is no substitute for personal devotion. The 
temporary sensation of being “a winner,” of being 
“unstoppable,” or “crushing it” pales compared to 
the freedom of feeling fearlessly vulnerable. 

These are some of the truths discovered by the 
characters of Schitt’s Creek, and perhaps we’d all do 
well to ponder them. Whether by financial or social 
disruptions, illnesses, or simply the inevitable passing 
of time, our lives as they are now will be shaken. 

What will love look like when the facades finally 
fall away?

by Rob LauerOn the Front Porch with You
What love looks like 

when everything 
is gone

Rob Lauer is an award-winning, nationally-produced and published 
playwright 

Knott’s Island 
Ruritan Club 34rd annual 

Peach Festival

151 South End Road
Knotts Island, NC 27950

please use in GPS

Crafts • Food • Live Music!
Family Fun AND PEACHES!

June 26 and 27, 2021 
Saturday 10 AM - 6 PM 
Sunday 10 AM - 4 PM

Amy Brewer, Shopper Account 
Executive and daughter of the 
late Dr. Brewer, with Shopper 

publisher Jean Loxley-Barnard

Dr. Brewer’s granddaughter 
Holly Lewis and son, John Brewer

A Celebration of Life
Family and friends from far and near recently gathered to celebrate the life of the late Dr. Robert Brewer. 
It was a beautiful day filled with smiles and tears as loved ones reminisced and shared fond memories of a 
great man. 

See these and 
other photos at 

TheShopper.com

Dr. Brewer’s granddaughter 
Sommer Broudy with her father, 
Seth Broudy

The event was catered by 
Black Pelican Seafood Co. 

Greenbrier, and Executive Chef 
Jason Smith

Shopper Publisher Jean Loxley-Barnard 
and her husband, Terry (Mr. Shopper)

WWW.DOGSONDEPLOYMENT.ORG

SUPPORT 
YOUR TROOPS 

by boarding their pets!

Support for all military pets 
nationwide so our troops can 

serve with peace of mind

DOGS 
on Deployment
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 The Shopper is a monthly, direct-
mail, magazine serving six community 
editions in Chesapeake, Portsmouth, 
Suffolk, Smithfield, Carrollton, in 
Virginia and communities in 
northeastern North Carolina. The  
Shopper has a circulation of at least 
10,000 direct mailed in each zone, 
totaling over 60,000. Additional issues 
are placed in our advertisers’ stores and 
in professional offices in our circulation 
area.
 Opinions expressed by contributors 
are not necessarily the opinion of this 
publication. ©2021

HOPPERTheS

by 
Jean 
Loxley-
Barnard 

I want—and I expect most 
people want—to stay involved in 
a life of our own choosing. It is 
the pandemic that prompted us 
to experience a slow awareness of 
time on our hands or a lightning 
flash of awareness about where we 
are as opposed to where we want 
to be.

More time at home has given us 

time with ourselves and/or our 
immediate family.  We need to look 
at this time as an opportunity—an 
opportunity to think about where 
we are, what we want to be doing, 
and don’t want to be doing.  We 
might not have had so much time, 
especially not all at once, as most 
of us have had - and may still have.  
It is an advantage to have time to 
peruse where we are, where we 
are headed, and where we want to 
go!

Did I know retirement is not my 
goal?  Oh yes.  Do I understand the 
relief people feel when they can put 
down the mantle of regular work?  
I do.  But to think “unemployed” 
or “retired” or “alone” suggests 
an ending, when it can and should 
be a beginning.  We need to realize 
this opportunity to be able to take 
advantage of it.

What we can all hope for
is time to realize
we have choices 
and the ability to 

make those choices
and not wait for

“something to happen.”  
Let’s stay involved
in what we want 
in our own lives.

Those of us who have an 
avocation or a passionate hobby 
or a cause may become busier 
than ever.  Those who come alive 
with their careers may decide not 
to retire. Others may have waited 
most of their lives for time to 
decide what they want to do and 
realize that time has come. Some 
of us will do something we never 
took enough time to accomplish, 
such as finishing a book, whether it 
involves writing it or reading it, or 
teaching others to read and write.

What we can all hope for is time 
to realize we have choices and 
the ability to make those choices 
and not wait for “something to 
happen.” Let’s stay involved in 
what we want in our own lives.

Right now is the time to think, 
feel, and finally begin to do 
whatever it is in this life that makes 
us able to stay involved.

Stay Involved!

blisher 's PoinPu t

The Shopper Magazines  and 
Doctor to Doctor Magazine are 
expanding again.  If you have 
experience in the exciting world 
of publishing, or wish to publish 
your own specialty magazine, 
or are talented in helping local 
businesses expand their business 
through good marketing, send 
us a resume or give us a call at 
757-547-0520 
Monday-Thursday from 10-3.
We are a 40 year old family business 
with flexibility and great benefits.  
Our belief has always been – if team 
members have flexibility in the 
workplace in their lives, we get loyalty 
and excellence in return.

TheSHOPPER
133 Kempsville Road  |  Suite 104  |  Chesapeake, VA  23320

Considering a new career?
Consider joining us!

Readers - 
   Thank you for 

telling our clients 
you saw them in

You are the not so secret source 
of our success!

HOPPERTheS
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Mr. Handyman of Virginia Beach

Mr. Handyman is the most trusted and 
professional handyman you can call 

for all your household maintenance and repairs!

$20 OFF
This coupon is valid for $20 worth of 
services provided by Mr. Handyman. 

Say hello to Mr. Handyman & goodbye to that “To-Do” list!

Problem Solved

$40 OFF
This coupon is valid for $40 worth of 
services provided by Mr. Handyman. 

Powerwash Deck or House
Replace or Repair Doors
Siding Repairs
Fence Repairs
Grout Tiles
Caulk Bathrooms
Drywall and Ceiling Repairs
Replace Light Fixtures
Cabinet Repairs
Replace Ceiling Fans
Hang Mirrors and Pictures
Repair / Replace Window Screens
Clean and Repair Gutters
Get more free time…
Call Mr. Handyman

Home Improvement Professionals Home Improvement Professionals

Minimum of 4 hours of service. Offer valid one 
time per household. Available at participating 
locations only. Not valid with any other offer.

OFFER EXPIRES: 6/30/21

Minimum of 2 hours of service. Offer valid one 
time per household. Available at participating 
locations only. Not valid with any other offer.

OFFER EXPIRES: 6/30/21

Mr. Handyman of Virginia Beach
757-689-2900

www.mrhandyman.com/virginia-beach/
Read our story at TheShopper.com

 Antiques Roadshow is PBS’s most-
watched primetime series. Since 
premiering in 1997, viewers haven’t 
been able to get enough of watching 
average Americans bringing in family 
heirlooms, objects from their attics, 
and other knick-knacks to be appraised 
by some of the world’s top antique 
experts. There’s nothing quite as 
entertaining as watching the expression 
on someone’s face when they learn that 
an item picked up at a garage sale for 
two dollars is actually worth several 
thousands of dollars, or that a lamp 
inherited from Grandma could, if sold 
at auction, pay for Junior’s college.

 Episodes of the show are filmed 
during Antique Roadshow tours of 
cities across the U.S. But last year, 
when the COVID pandemic hit,  
Roadshow was forced to cancel its tour 
for the first time in the series history.
  “Providing an inventive season of 
new episodes during unprecedented 
times was our goal,” Executive 
Director Marsha Bemko says. “So, we 
took stock in what has always been the 
core of the show: personal storytelling 
and unexpected discoveries. And as 
a result, we’ve created some of my 
favorite episodes of Roadshow ever. 
I am especially excited for viewers to 
join us in our first visits with celebrities 
as we explore the tales behind their 
beloved treasures.”

These new Antique Roadshow: 
Celebrity Editions premiere in May, 
featuring notable people from the 
worlds of comedy, film, TV, literature, 
music, and sports. Filmed during 
the second half of 2020 and early 

2021, at the celebrities’ homes, only 
the appraiser and celebrity are on 
camera, versus Antiques Roadshow’s 
traditional large-scale gatherings of 
people who line up to have their items 
appraised. Viewers can watch stories 
of celebrities’ favorite things—some 
inherited, some gifted, and others 
collected—as Roadshow appraisers 
provide expert insights and explore 
history through their personal stories.

 On one episode featuring comedian 
Jay Leno, Olympic figure skater Nancy 
Kerrigan, and pro golfer Dottie Pepper, 
viewers will learn which celebrity’s 
item was swept out to sea during a 
hurricane and returned to the same spot 
by another storm decades later.

 When the Roadshow visits author 
Marc Brown, chef Carla Hall, humorist 
John Hodgman, and musicians Rubén 
Blades and Luba Mason, fans will 
discover which celebrity learned that 
a family heirloom held a secret which 
caused them to deem it a “transformer.”

Other featured celebrities will include 
TV personality Carson Kressley, 
actor Gbenga Akinnagbe, broadcast 
journalist Soledad O’Brien, humorist 
Mo Rocca, cartoonist Mo Willems, 
fashion designer Christian Siriano, 
and musicians Paquito D’Rivera and 
Brenda Feliciano.
  “The magic of Antique Roadshow 
goes to work in this celebrity format,” 
Marsha Bemko says. “Along with 
discovering history through material 
culture, we get the added bonus of 
learning about notable people we’re 
intrigued by through their own personal 
stories.”

Antiques Roadshow: Celebrity Edition
premieres in May

Antiques Roadshow: Celebrity Edition airs Monday, May 3, 10, 17, and 24 
at 8:00 pm on PBS/WHRO Channel 15. 

The series is available to stream for free on PBS.org and the PBS Video App, 
iOS, Android, Roku streaming devices, Apple TV, Android TV, 

Amazon Fire TV, Samsung Smart TV and Chromecast.

− Rob Lauer
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we offer,” Aida continues. “We do what we call 
‘Live Sales’ online on Instagram and Facebook 
every weekday, show about 50 items each time. 
It’s a great experience because we see and interact 
with all of the customers who log on. Not only can 
they ask questions about each piece of clothing 
we show, but they can tell us what they’re looking 
for, and if we have it in the store, we can show 
it to them right then online. We give each item 
a number and hold it for them if they like it. 
Customers who aren’t local can also log on, and 
if they want something, they can pay for it via 
PayPal, and we will ship it to them.” At a time 
when more people are shopping online from 
home, Style Encore’s ‘Live Sale’ could be the 
wave of the future. They have also become a way 
for Aida to serve and develop friendships with 
customers as far away as Florida and California. 
One customer in Maryland was so impressed with 
Style Encore that she swung by the store on a trip 
through Virginia to meet Aida in person.

All of this has made a big impression on this 
teacher-turned-entrepreneur. “If we thrive here 
in Chesapeake, I wouldn’t mind opening another 
Style Encore in Virginia Beach,” she says 
enthusiastically. “But we’ve only been open for 
eughr months, so one thing at a time. For now, I 
invite everyone to give us a try. Whether they’re 
buying clothes or selling to us, I think they’ll be 
impressed by what we offer here at Style Encore.”

Aida Stephenson, owner of Style Encore

From left: Natalee Baker, Aida Stephenson, 
and Natalie Stephenson

Style Encore
Former Chesapeake teacher 
enjoys a new life as a business owner

1437 Sams Drive, #120
Chesapeake

(757) 609-3107
www.style-encorechesapeake.com

By Rob Lauer

A teacher in Chesapeake Public Schools 
for 26 years, Aida Stephenson had no 
idea that a second career as the owner of 
one of the region’s most unique women’s 
clothing stores was just around the 

corner. To her family, however, this dramatic change 
in direction seemed perfectly suited for this warm, 
energetic woman. In fact, it was Aida’s daughter, 
Natalie, who first suggested that she consider this 
new career path.

“Natalie worked at Plato’s Closet—the leading 
national retail resale store for teens—and loved it,” 
Aida explains. “The franchise is founded on the 
concept of sustainable clothing—something I knew 
very little about at the time. But Natalie loved the 
idea and said, ‘You know, Mom and Dad, you should 
consider doing something like this.’ My first thought 
was, What? Us own a business?

While Aida reacted to the idea of business 
ownership with surprise, her husband, Daryll, 
responded with interest.

“Daryll began looking into it,” Aida continues. 
“He researched Winmark—the corporation behind 
Plato’s Closet—and learned about franchising 
opportunities with Style Encore, their resale store 
for women. We decided to fly out to Winmark’s 
headquarters in Minneapolis and visit a Style Encore 
store there because there were none in this area. We 
were really impressed with what we saw—especially 
the concept of sustainable clothing. Daryll said, 
‘This isn’t a bad idea. Would you want to do it?’ 
I said yes; it would be fun to do something new. 
After teaching for 26 years, I surprised myself by 
not hesitating. Opening this store felt like a calling.”

The couple bought the Chesapeake franchise 
of Style Encore, choosing a spacious storefront 
on Sam’s Circle off of Battlefield Boulevard as its 
location. “Since my daughter initiated this idea, she 

and I work together at the store,” Aida 
says, adding with a laugh, “My husband 
kept his day job.”

A commitment to sustainable clothing 
is what makes a visit to Style Encore 
such a unique (and money-saving) 
shopping experience.

“A lot of clothes that people buy go 
unworn and are eventually discarded,” 
Aida points out. “The number-two 
thing in landfills is discarded clothing. 
Sustainable clothing helps the 
environment by keeping clothes from 
literally going to waste. We buy gently-
worn clothing. About 10 percent of these 
clothes have never been worn. They just 
sat in someone’s closet and had the original price tag 
on them when they were brought to us.”

“Style Encore is not a consignment shop,” Aida 
is quick to add. “When people bring in clothing, we 
really take our time examining each piece. We can 
spend a half-hour looking through one bundle. The 
condition of a piece is a big factor in whether or 
not we’ll buy it. There must be no pilings or stains 
and not much wear and tear. Just as importantly, we 
consider the style of each piece. Is it still trendy? 
Is it still in demand? If we decide to buy a piece, 
we offer cash on the spot. We don’t barter over 
price. Winmark has set the prices based on brand, 
trend, condition, and demand. Because of these 
high standards, most of the clothes we carry are two 
years old or less. We buy clothes for all seasons, in 
all sizes from zero to 6X. We also carry clothing, 
handbags, shoes, jewelry, and accessories. Because 
our clothes are bought locally, they reflect the styles 
and tastes of the community.”

“After teaching for 26 years, 
I surprised myself by not hesitating. 

Opening this store felt like a calling.”
                                           —Aida Stephenson

When Aida opened the doors of Style Encore 
last May 28, she was greeted by long lines of 
people with clothing to sell.  “Because we opened 
a few months into the pandemic, people had been 
cooped up in their homes, some unable to work,” 
Aida recalls. “They had clothes in their closets that 
they were going to give to charity, but because of 
the pandemic, they needed the money. For weeks, 
all we did was buy. In the end, we built up a great 
inventory while helping people financially. At our 
grand opening last August, people coming into the 
store were really surprised by what they saw. We 
carry all of the name brands for up to 70 to 90 
percent off the retail price.”

In opening a large retail business during a 
pandemic, Aida didn’t know what to expect. “On 
the day of our grand opening, about 80 to 100 
people were lined up outside,” she remembers. 
“But we counted people as they came in, observed 
social distancing, and sanitized our dressing 
rooms each time they were used.”

“Because of COVID, we also use social media 
to connect with people and let them know what 
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We want to see what YOU are up to! 
With many events cancelled, we want to see 

what fun, safe, activities you, 
your family or friends have been doing?

YOU could be in the next Shopper!

Email photos to jennifer@theshopper.com

The 1939 film classic 
The Wizard of Oz has 
been seen by more 
people worldwide 
than any other motion 
picture in history. For 
two generations of 
Americans, annual TV 

broadcasts of the film from the mid-1950s through the 
1970s were the cultural equivalent of a kid’s Superbowl. 
   Many may not know that the movie was based on 
a critically-acclaimed children’s novel written 40 years 
earlier. Published in 1900, The Wonderful Wizard of 
Oz became the first best-selling children’s book of the 
twentieth century and the first modern fantasy novel. 
Universally hailed as the quintessential American 
fairy tale, it is the literary equal of any story from the 
Brothers Grimm or Hans Christian Andersen—with one 
distinct difference. Whereas the Grimms and Andersen 
essentially recorded and embellished popular folk-tales 
that had been around for centuries, The Wonderful 
Wizard of Oz was the creation of one man—L. Frank 
Baum.
  May 15 marks the 165th anniversary of Baum’s 
birth and is one reason why the PBS series American 
Experience is currently streaming a new documentary,  
American Oz. Written and directed by Randall 
MacLowry and Tracy Heather Strain, the film explores 
Baum’s fascinating life. 

   An overly optimistic dreamer, Baum threw himself 
wholeheartedly into a long string of professional 
ventures—chicken breeder, actor, playwright, oil 
company executive, store owner, newspaper editor, 
traveling salesman, show window designer—and failed 
at all of them. By age 41, he was the married father of 
four, down-and-out in Chicago and struggling to keep a 
roof over his family’s heads. In the evenings, he would 
entertain his four sons by making up funny, nonsensical 
stories. When his mother-in-law—controversial 19th-
century feminist leader Matilda Joslyn Gage—
overheard his stories during a visit, she said, 
“Frank Baum, you’re a darn fool if you don’t 
write those stories down and try to sell them.” 
He followed her advice, and the result was 
not only The Wonderful Wizard of Oz but an 
additional 13 best-selling Oz sequels. When 
in May of 1919, Baum died at age 62, his Oz 
books were so popular that his publishers hired 
other writers to continue the series. In all, a 
total of 40 Oz books were published between 
1900 and 1961.
   “Baum was a distinctly American character, 
and the story of his remarkable life offers 
a fascinating window into the last days of 
the frontier and the birth of the modern 
era at the turn of the 20th century,” PBS 
Executive Director Cameo George says. “He 
embodied those quintessential American 

traits of optimism and drive and managed to turn what 
he witnessed into a story that never seems to get old. 
It continues to be reinvented for new audiences who 
identify so powerfully with Dorothy, her band of lovable 
outcasts, and the longing for home.”
   As Harvard University scholar Philip Deloria sums 
up in the film: “Who would’ve thought that a failed 
entrepreneur would write a little story, which would 
have repercussions and reverberations across the whole 
course of the 20th century and into the future?”

“American Oz”
PBS film explores the little-known story of the man who created Oz

American Oz is currently streaming for free on www.PBS.org, the PBS Video App, iOS, Android, Roku streaming devices, 
Apple TV, Android TV, Amazon Fire TV, Samsung Smart TV, and Chromecast.

− Rob Lauer
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Denise Foster,
PhD, MSN, RN, CNE

480 Kempsville Rd. Suite 104 • Chesapeake

757-609-3767
www.chesapeake.hemphaven.store

Read our story at TheShopper.com

Let’s shift gears this month and consider the health benefits of the 
superfood hemp seeds. 

Whole hemp seeds contain up to 35 percent healthy oils, 25 percent 
protein, 30 percent carbohydrates, 15 percent fibers, and vitamins and 
minerals such as phosphorous, potassium, magnesium, sulfur, calcium, 
iron, and zinc.  What you won’t find in hemp seeds or hemp seed oils are 
cannabinoids. There are no phytocannabinoids, like CBD or THC, in the 
seeds or oils.  

Hemp seeds can be used as a garnish in salads or mixed into smoothies 
for a boost of protein and healthy fats. Vegans can appreciate that 
hemp seeds are second only to soy as a plant source of protein.  Hemp 
seed oil is used primarily in cooking as a moisturizing topical and daily 
nutritional supplement. Hemp seeds are a rich source of gamma-
Linolenic acid—an omega-6 polyunsaturated fat (PUFA) that protects 
against nerve damage and is also helpful in treating skin disorders, such 
as eczema.  Oils extracted from hemp seeds are rich in PUFAs, especially 
linolenic (an omega-6 fat) and alpha-linolenic (an omega-3 fat) acids, 
with a desirable ratio of 2:1 and 3:1, respectively, for optimal health.

A balanced PUFA profile increases the body’s metabolic rate and 
promotes the burning of fat.  Linolenic acid is needed to build our body’s 
own endocannabinoids, 2-arachidonoyl glycerol, and arachidonoyl 
ethanolamide. Studies have found differences in body weight after 
administering just 30 mL per day of hemp seed oil for four to eight 
weeks. But that’s not all: hemp seed oil has been found to inhibit the 
conversion of fats into low-density lipoproteins (‘bad’ cholesterol), 
so it can be used to restore a healthy cholesterol level in the body.  
Hemp seeds themselves provide all nine essential amino acids, which 
are crucial building blocks for all our body’s tissues and physiological 
processes.  

Hemp seeds are high in one specific amino acid, arginine, which 
dilates blood vessels in the body. Many individuals use arginine to 
treat cardiovascular conditions and erectile dysfunction. Hemp seeds 
inhibit the production of a powerful blood vessel constrictor known as 
angiotensin, reducing blood pressure.  Studies have also shown that 
hemp seeds inhibit the collection of platelets, decreasing the risk of 
stroke or heart attack. Hemp seeds suppress appetite, thus lowering 
sugar cravings, and because of their fiber content, they help the body 
feel full after a meal, reducing the amount of food intake. This tiny 
superfood also has antioxidant properties, inhibiting cancer cells and 
tumor growth, and can enhance the body’s immune and inflammatory 
responses. More than likely, you have already seen hemp seeds and 
hemp seed oils on your local retail shelves. As food or as one of the 
ingredients in a variety of beauty products, it reduces aging in the 
skin, promotes new skin growth, and penetrates the skin layer to treat 
eczema, psoriasis, and acne. 

Cannabis and 
Health

Hemp seeds can be used as a garnish 
in salads or mixed into smoothies for a 

boost of protein and healthy fats

CBD 101 & 
Taste Testing!

Saturday, May 15
3PM - 4PM

If you are in immediate danger 
and fear for your safety, dial 911.

If you are in a safe place, call the 
24 Hour Crisis Hotline at 757-430-2120

go to samaritanhouseva.org for more information

Human Trafficking 
in Hampton Roads

Hidden in Plain Sight: 

Types of trafficking victims 
served by Samaritan House

125 total clients served 
Since Jan, 2017

The average age of a victim served is 18-23.

Dom. Servitude 2%

Labor 8%

Sex Trafficking 89%

90% of trafficking survivors 
we have helped are 
American citizens.

Clients receive:
• housing
• counseling
• victim advocacy

• job training 
• medical/dental
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Newport set sail for England, intending to bring 
back supplies for the fledgling colony and settlers to 
bolster their numbers. 

“In all likelihood, Newport must have had an 
air of confidence in Jamestown as the small fort 
disappeared behind him,” Simon Whistler notes. 
“Sadly, life in the New World proved unspeakably 
difficult, and within just a few months, about 80 
percent of those left behind had died.”

The settlers’ first job was to make a profit for the 
stockholders of the Virginia Company. Although 
they were disappointed that gold did not wash up on 
the beach and gems did not grow in the trees, they 
realized there was great potential for wealth of other 
kinds in their new home. 

“This area was a wilderness…
living conditions couldn’t possibly 

have been worse. 
The colony barely survived.”

—Aaron Sorkin

“When the first settlers reached the shores of 
Virginia, the thing that struck them was the unlimited 
extent of natural resources,” Historian H. W. Brands 
explains. “They knew that the forest went back as far 
as anyone had ever been. They knew that there were 
fish in the rivers and enough land for generation after 
generation of farmers. The mindset of the English 
colonists changed. Until then, natural resources were 
a restraint. Now natural resources were a liberation.”

Early industries that took advantage of Virginia’s 
natural resources included glass manufacturing and 
pitch and tar production. Unfortunately, the settlers 
could not devote as much time to their financial 
responsibilities as the Virginia Company would have 
liked. They were too busy trying to survive.

“The first few months in Jamestown were nothing 
short of hellish,” Simon Whistler says. “There 
were so many problems that it’s difficult to even 
know where to start. Many of those who had sailed 
across the ocean were far from hardy adventurers. 
Most were upper-class Englishmen who, no doubt, 
probably knew how to carry themselves with great 
aplomb but knew next to nothing about farming or 
work of any kind for that matter. Some had brought 
servants with them who were equally unprepared 
for such tasks. Even if they had known how to farm, 
their efforts were hampered by two major obstacles. 

Jamestown 
celebrates 414 years
Despite tremendous hardships 
and tragedy, the colony gave 
birth to a new nation
By Rob Lauer

This May marks the 414th anniversary 
of the founding of Jamestown. Long 
heralded as the first permanent English 
colony in America, Jamestown initially 
began as an English business venture. 

Though it ended up being a financial failure, it 
proved to be a win for human freedom. A straight line 
can be traced from its founding to the establishment 
of American democracy.

Though four centuries separate us from those 
events, Jamestown’s fascinating past is brought 
to life at sites across Hampton Roads, including 
First Landing State Park in Virginia Beach and the 
Jamestown Settlement and Historic Jamestowne on 
the Peninsula. Each year, over three million tourists 
from around the world come to Hampton Roads’ 
historical sites to experience the story of Jamestown.

That story began in December 1606, when a 
group of British entrepreneurs formed the Virginia 
Company of London to mine North America for 
the gold and other precious materials they believed 
could be found there in abundance. After James I, 
King of England, granted the company a charter for a 
massive parcel of land on the Eastern Seaboard, three 
ships—under the command of Captain Christopher 
Newport—were hired to sail a number of the hopeful 
entrepreneurs and their employees to the New World 
to set up operations.

On April 26, 1607, after three months at sea, this 
company of 105 English men and boys landed on 
a stretch of beach near present-day Shore Drive. 

Erecting a wooden 
cross on its sands, 
they gave thanks 
for a safe voyage and named the area Cape Henry, 
after England’s prince. The company stayed in the 
area for two weeks, exploring the nearby woodlands 
and having several confrontations with the 
Chesapeake—the native people who had inhabited 
the area for centuries.

Today this area is First Landing State Park—the 
most visited park in Virginia. With Cape Henry’s 
historic lighthouse in the background, a stone cross 
marks the site where the settlers first landed. More 
than 19 miles of hiking trails through protected salt 
marsh habitat, dunes, and cypress swamps give 
visitors a sense of what those first settlers experienced 
as they explored the region more than four centuries 
ago.

Leaving Cape Henry, the three ships sailed up 
the James River to find a permanent operations site. 
On May 13, 1607, they chose a small island as the 
location for a fort. Initially called James Fort in 
honor of England’s king, the site was soon christened 
Jamestown. 

“The site for the fort came with several advantages 
and several disadvantages—many of which would 
not become fully apparent until much later,” 
Historical Researcher Simon Whistler explains. “The 
island was an easily defendable point because of the 
curve of the James River. Surrounded by water on 
three sides, it was a great place for a fort and was 

thankfully free of the local 
population. The bad news 
was that local natives had 
not settled on the island 
because of its poor soil 
quality, lack of suitable 
drinking water, swampy 
land, and the torrent of 
mosquitos that populated 
the area.”

By June 15, the men 
had erected a triangular 
fort with a storehouse, 
a church, and several 
wooden houses. A 
governing council was 
then established, made 
up of seven men who had 
been secretly selected by 
the owners of the Virginia 
Company before the ships 
left England. One week 
later, Captain Christopher 

Jamestown Fort

Ruins of original Jamenstown Church
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They arrived too late in the year to plant crops, and 
the area was experiencing its worst droughts in 700 
years. Then there were rampant diseases that tore 
through the colony. At that point, the drinking water 
was being taken from the nearby river and swamp 
area, which invariably led to vomiting, swelling, and 
on many occasions, death.”

“Ultimately, the goal was simple survival,” 
Historian Aaron Sorkin explains. “This area was a 
wilderness, to put it mildly. The living conditions 
couldn’t possibly have been worse. The colony 
barely survived.”

“But there was some good news for these 
enthusiastic but inexperienced settlers,” Simon 
Whistler points out. “The native population, which 
numbered roughly 14,000, joined together in a 
confederation under the control of Chief Powhatan. 
They proved to be more friendly than had been 
anticipated. The settlers had been greeted warmly 
with feasting, dancing, and tobacco ceremonies, 
and as the weather grew colder, food supplied by 
Powhatan proved vital in keeping the remaining 
settlers alive. The generosity of the native population 
toward the settlers was quite remarkable.”

The initially good relationship between the 
Powhatan natives and the new English arrivals soon 
deteriorated, resulting in several attacks against the 
fort. The settlers survived, but only by the skin of 
their teeth. 

When the first resupply ships arrived in January 
1608, just over 30 settlers remained in Jamestown. 
This number was boosted by the arrival of 130 more 
settlers, but the higher number was an immediate 
problem because food was scarce. Things went from 
bad to worse for the settlers when, a few days later, 
a fire broke out in the fort destroying much of the 
supplies that had just been brought from England. 
Conditions quickly deteriorated with half the settlers 
perishing before more supplies and settlers arrived 
from England that October.

Disease, famine, and sporadic attacks from the 
neighboring Powhatan took a tremendous toll on 
the early population of Jamestown. Still, there were 
also times when trade with the Powhatan revived the 
colony with food in exchange for glass beads, copper, 
and iron tools. Captain John Smith was particularly 
good at this trade. But his strict leadership also made 
enemies, and a mysterious gunpowder explosion 
badly injured him, forcing his return to England 
in October 1609. What followed was in the Winter 
of 1609—’10 was Jamestown’s darkest hour—the 

“Starving Time,” during which a small number of 
settlers survived by eating rats, shoe leather, and 
even the bodies of the deceased.

Still, English settlers continued coming to the 
settlement. The latecomers had one advantage over 
the original settlers: they came knowing that life 
in Virginia would be difficult and that half of them 
might die from local diseases to which they were not 
yet immune. 

“When you walk on this site, 
you’re literally walking 

in the footsteps of 
John Rolf, Pocahontas, 

and some of the first Africans 
to arrive in English North America.”

                                —David Givens

However, the population slowly grew to the 
point that, in July of 1619, the Virginia Company 
of London instructed the settlers to establish a 
legislature to work with a company-appointed 
governor. Five years later, the Virginia Company 
of London finally failed, losing its charter. But 
Virginia became a Royal Colony, and its legislature 
has continued to this day as the Virginia General 
Assembly—the oldest continuous legislative body 
in North America.

While Jamestown failed as a business venture, its 
eventual success as a colony was foundational in the 
history of the United States. While many Americans 
mistakenly believe that the nation began when the 
Pilgrims landed at Plymouth Rock in 1620, those 
who paid attention in elementary school history 
class know that America was actually born 13 years 
earlier at Jamestown.

Today, locals and tourists can relive the Jamestown 
story at two different sites right here in Hampton 
Roads.

The first site is Historic Jamestowne—the actual 
island on which the original fort and town stood. 
It houses a beautiful museum filled with genuine 
artifacts from the early 1600s. Visitors can walk 
around the brick foundations of many original 
buildings and watch teams of dedicated archeologists 
at work.

“We are essentially dirt surgeons,” David Givens, 
Director of Archeology at Historic Jamestowne, 
declares. “We dig in the dirt and figure out the 

story that is lying 
underneath us. The 
special thing about 
Jamestown is that 
it is the real place 
where the story 
of our nation’s 
beginning came to 
pass. When you walk 
on this site, you’re 
literally walking in 
the footsteps of John 
Rolf, Pocahontas, 
and some of the 
first Africans to 
arrive in English 
North America. 
Archeologists are 
on-site—sometimes 
seven days a week, 

weather permitting, and we’re constantly finding 
new things. The ropes are right up against the dig 
sites, and our favorite thing is for people to come 
up and ask us questions: ‘What are you doing?’ 
‘What are you finding?’ ‘Here’s a history I thought 
I knew about; tell me about that history.’ To be able 
to be paid to do that kind of work is absolutely 
phenomenal.”

The second site is the nearby Jamestown 
Settlement. An impressive living-history museum 
with acres of indoor and outdoor exhibits, the 
settlement features a replica of the original 
Jamestown Fort, a recreation of a 17th century 
Powhatan village, and exact reproductions of the 
three ships that brought the first settlers to Virginia. 
Living history interpreters, costumed as English 
settlers and sailors, and Powhatan natives, lead 
tours, give demonstrations and answer all questions.

As residents of Hampton Roads, we are fortunate 
beyond measure to have so much history right here 
in our own backyard. Though four hundred and 
fourteen years now separate us from Jamestown’s 
founding, its legacy can be seen across the region—
not only in historical sites but also in the names of 
rivers and waterways, cities, counties, and streets. 
Most importantly, Jamestown’s legacy remains in 
that way of life that the world calls “American.”

First Landing State Park
www.dcr.virginia.gov/state-parks/

first-landing

Historic Jamestowne
www.historicjamestowne.org

Jamestown Settlement
www.historyisfun.orgPhoto courtesy of Michele ThompsonFirst Landing State Park

Pocahontas

Jamestown Fort
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Celebrations! Celebrations!
Pariser Dermatology 

Specialists
Welcomes Dr. Katie Belote

Call 757-995-1544 or 
visit pariserderm.com today!

A graduate of William & Mary and 
the Eastern VA Medical School, 
Dr. Katie Belote is now seeing 

patients in our offices in: 
• Chesapeake 

510 Independence Pkwy, Ste. 600 
& 

• Virginia Beach 
1248 Perimeter Pkwy, Ste. 482

480 Kempsville Road, Unit 105, Chesapeake
757-410-2236

www.avenirbridalboutique.com

(757) 424-31711625 Ring Road, Greenbrier    •    www.BlackPelicanGreenbrier.com

DAILY SPECIALS
MONDAY

Lunch:  $7 Meatloaf
TUESDAY

Lunch:  $7 Tacos 
WEDNESDAY

Lunch: $7 Southern Fried Chicken
THURSDAY

Lunch: $7 Country Fried Pork Chop
FRIDAY:  

Lunch: $7 Freestyle
SATURDAY & SUNDAY

Lunch: $7 Chef’s Choice

Open for dining  – 
serving lunch, dinner 

and daily chef’s specials

Open daily 
at 11 am

With this ad. One coupon per table. Offer expires 5/30/2021

½ Price 
Appetizer 

with the purchase of an entree

Read our story at 
TheShopper.com

Curbside take-out 
available

Happy Hour 
3-6 pm Daily

Read his story at TheShopper.com

(757) 647-9342 • Rickymayhue@gmail.com

Ordained and Licensed in Virginia

Celebrating 
Love & Life

Chaplain 
Rick Mayhue 

joyfully creates 
a moving and 

heartfelt service 
for ceremonial 

gatherings

Weddings   •  Celebration of  Life

Share in the 
celebration!

The Shopper invites 
our businesses and 

our readers to share 
their celebrations 

(birthdays, anniversaries, 
special events and 

gatherings) in our pages. 

Email photos and a description 
of your celebration to 

jennifer@theshopper.com 

One FREE Admission

The Big Screen Is Back!

June 18June 11June 4May 28

Get Movies & Tickets
Online At

CinemaCafe.com
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Next to the food, they are the most essential 
feature of dining out. Their attentiveness, 
graciousness, and smiles help ensure that any 
dining experience is an enjoyable one. They are 
the waitstaff—the men and women who recite a 
restaurant’s specials, take our orders, serve our food, 
separate checks, and relay our messages to chefs, 
kitchen staff, and managers.  

From small diners and bars up to top-rated five-
star restaurants, there are more than 572,000 eating 
and drinking establishments nationwide. Serving 

us cheerfully and 
efficiently are some 
2.24 million waitstaff, 
nearly seven out of 10 
of whom are women. 
Given that the average 
American eats out 
four times a week, 
waiters and waitresses 
are a mainstay of 
American life.

May 21 has 
been designated at 
National Waitstaff 
Day-- a time to honor 

the hardworking 
men and women 
who make dining 
out so appealing 
and popular. In 
celebration of the 
day, we at The 
Shopper thought 
we would pay 
a photographic 
tribute to just a few 
of the many waiters 
and waitresses who 
have made our company dining experiences over the 
years so memorable.

Of course, when a member of a restaurant’s 
waitstaff gives us excellent service, nothing shows 
our gratitude like 
adding a smile and 
a “thank you” to 
a generous tip—
and letting the 
manager know 
just how well we 
were treated. 

May 21 is National Waitstaff Day
Add a Smile to That Tip

− Rob Lauer

theshoppermagazine

facebook

TheSHOPPER

Daily updates
Community events
Exclusive content
How to get 
YOUR picture 
in The Shopper
Plus more

The Mayor’s Commission 
on Veterans Affairs

proudly presents a 

Monday
May 31, 2021 at 11:00 a.m.

Chesapeake City Hall

MEMORIAL 
DAY 

CEREMONY
Honoring all who made the

ultimate sacrifice for freedom

Children
Picture a ten-year-old girl standing out in a Mathews 

County farm field with her grandmother in the 1950s. 
“I wonder when someone will go to the Moon or one 
of the planets,” the grandmother pondered. The little 
girl responded enthusiastically, “That’s what I want to 
do.  Could we go, Grandma?”  The encouragement of 
adults in children’s lives provides the spark of curiosity 
that lasts a lifetime. By 1961 the United States had 
President John F. Kennedy, who challenged our country 
in a September 12, 1962 speech delivered at Rice 
University. He said, “We choose to go to the Moon in 
this decade and do the other things, not because they 
are easy, but because they are hard.”

When the Space Race was officially launched, 
science, engineering, and math received a new surge 
of support in public schools. The challenge was met 
when three U.S. astronauts were headed to the Moon 
in 1969. On July 20 of that year, that ten-year-old girl 
was a young woman standing in the middle of London’s 
Trafalgar Square with thousands of people from around 
the world cheering the Apollo space flight as the three 
U.S. astronauts moved closer to the Moon. When the 
lunar module Eagle landed and Neil Armstrong took 
those amazing first steps on the Moon’s surface, new 
generations of students were enthused about science, 
space exploration, and engineering.

In 1985 the young woman was now a public-school 
educator and still fascinated by space exploration. She 
applied for the Teacher in Space Project supported 
by President Ronald Reagan “to spur student 

interest in mathematics, science, engineering, and 
math.” By 2001 the acronym STEM was introduced 
by the U.S. National Science Foundation to push 
science, technology, engineering, and math courses in 
American schools, which appeared to be falling behind 
their international peers.  Schools all over the world 
now have strong STEM programs.

Mars exploration is now taking place from three 
continents.  China, the United Arab Emirates (in 
cooperation with the University of Colorado), and 
NASA in the United States have sent unmanned 
rovers to land on the surface of Mars.  They each lifted 
off in July because of the closeness of Earth and Mars. 
The Langley engineers helped develop the heat shields 
on the rover and did very detailed calculations for the 
trajectory of the rover, with many models before the 
flight. The Perseverance rover mission was named 
by a seventh grade Northern Virginia student, one 
of 28,000 essay submissions. The rover also carries 
a small four-pound helicopter that flies about 14 
feet above the surface and is autonomous, carrying 
two microphones and 25 cameras. It is considered a 
technology demonstrator and is called Ingenuity.  On 
April 19, 2021, when the rover landed on Mars to 
recharge its battery, it was referred to as “the Wright 
Brothers moment on Mars.”

That ten-year-old girl is now a grandmother and 
encouraging her six granddaughters to dream of space 
exploration.  It’s never too late. As the 5th Dimension 
famously sang, “Up, Up and Away!”

 By Dr. Becky Adams

A career educator, Dr. Rebecca Adams has served as a teacher in 
grades two through graduate school, reading specialist, principal, and an 
educational foundation administrator. She was selected as Chesapeake’s 
First Citizen 2016 for her community service.

Up, Up and Away!

First
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of special marketing events. Each customer gets 
the same price whether it is a weekday, a holiday, 
or a company anniversary. 

“It’s fair treatment and less stressful for the 
customer because no one feels pressured to visit 
on a certain day or sign a contract before a sale 
ends,” Tony explains.

“When a customer is ready to look at new 
floors, and later when they’re prepared to commit 
to installation, they can move forward at their own 
pace knowing the price won’t change next week. 
When a manufacturer drops the supply cost of a 
product, we pass the discount to customers. Our 
goal is to make the best, most appropriate product 
as affordable as possible for homeowners.”

Tony is also proud of the fact that Family 
Flooring is a locally-owned and operated business.

“We are doing what we love—helping people,” 
he concludes. “The best part is talking with people 
and helping them make the right choice for their 
home.” 

Tony Johnson, co-owner of Family Flooring

Family Flooring
High-quality products and craftsmanship 
to enhance any home
By Kathy Van Mullekom

Tony Johnson is a hands-on business 
owner. At Family Flooring in Chesapeake, 
he unloads supply trucks, loads installer 
trucks, and often eats lunch on the fly 
while doing the books. He orders, stocks, 

and is usually the one who measures customers’ 
floors for price estimates and schedules install 
dates. If it needs doing, he’s doing it. 

The same goes for his partner, Jeff Jechura. 
“Jeff and I are very accessible,” Tony says. “We 
take care of things quickly but thoroughly, and we 
are here for everybody.”

Even a year of COVID restrictions has not 
stopped Family Flooring from serving customers 
as nearby as Chesapeake a nd as far away as 
Yorktown. Parents working from home with 
children attending school remotely have wanted 
to replace their worn, outdated, or lower-end 
flooring. They have flocked to the company’s two 
locations to find everything from trendy luxury 
vinyl planking to tried-and-true plush carpeting. 
In fact, 2020 saw the company set sales records, 
and 2021 is starting strong, too. “We are busy, 
busy, busy,” Tony laughs. “There aren’t enough 
hours in the day.”  

Last spring, Family Flooring implemented the 
necessary safety protocols, such as masks and 
extra cleanings, to ensure customers felt safe with 
in-person shopping at its showrooms in Great 
Bridge and Western Branch. Each location stocks 
well-known brands such as Mohawk, Shaw, U.S. 
Floors, Mannington, just to name a few. In the 
showrooms, customers can discuss design ideas 
while seeing and touching the actual products—
not just looking at photos and wondering if they 
might work.

“Our flooring installers represent 
some of the best craftsmen in the area. 
All of them share our basic business 

philosophy: ‘Don’t stop until the 
customer is completely satisfied.’”

                                         —Jeff Jechura

“For many customers, the first visit to our 
showroom is to discover the huge array of products in 
our selection,” Tony says. “They’ve often purchased 
a home with basic budget flooring products. We 
introduce them to a world of higher-quality choices 
with plenty of colors and textures that instantly 
update and enhance the appearance and atmosphere 
of any home.” For anyone who can’t make it to the 
showroom, in-home consultations are available. 

What flooring styles are customers selecting? 
While wall-to-wall carpet is still favored for 
its coziness, softness and warmth in bedrooms, 
Tony explains that interlocking LVP (luxury vinyl 
planking) and LTV (luxury vinyl tile) are what more 
people are choosing for everyday living areas. And 
engineered hardwood is still a popular choice.

“A couple building a new house wanted 
engineered wood but was told it would cost twice 

what LVP does,” Tony says. “That’s not true. 
Engineered wood is very affordable.”

As an added bonus to a wide selection of 
flooring, Tony and his experienced sales staff can 
also steer customers to the best products for their 
particular needs. He likes to call it “passing on 
lessons already learned.”

For instance, LVP (luxury vinyl planking) is 
a floating floor that clicks and snaps together, 
making it an easy do-it-yourself project for 
homeowners. It’s ideal for slab foundation homes 
and is often waterproof or, at least, water-resistant. 
LVP, which now comes with an attached pad for 
sound-deadening purposes, cannot be glued, 
whereas engineered wood can be glued to a slab. 
These are the kind of tips Tony and his staff pass 
along to customers so that they can more easily 
make decisions.  

“Our goal is to make the best, 
most appropriate product 
as affordable as possible 

for homeowners.”
                              — Tony Johnson

There are different quality levels in LVP 
products, Tony adds, and knowing what is being 
bought is important.  For instance, the “wear 
layer” on LVP ranges from a very thin 4 mm to 
a better quality 12mm and a high-end 20mm. The 
wear layer thickness is a factor that determines 
how well floors will hold up over time, especially 
if there is a lot of foot traffic in the home.   

“We offer people high-quality products,” Tony 
says. “We don’t sell discontinued flooring or 
seconds because we know there will be issues with 
them. We don’t have anything to do with products 
that will cause problems for our customers.”

Tony quickly acknowledges that the installation 
process is also crucial to the look, feel, and 
longevity of a flooring product—which is why 
he works with teams of installers that he has 
personally picked and worked with for many 
years. 

“Every single one of our installers comes to us 
with at least a decade or more of experience,” he 
says. “All of them are experts in the field.

“I honestly believe our flooring installers 
represent some of the best craftsmen in the area,” 
Jeff adds. “All of them share our basic business 
philosophy: ‘Don’t stop until the customer is 
completely satisfied.’ They would not work for us 
if they thought otherwise.” 

Retired from the Navy in 1995, Tony went to 
work for the former New York Carpet World, 
where he met Jeff. They enjoyed their jobs as 
managers but thought there was a lost opportunity 
for better customer service. This year, Family 
Flooring celebrates its eighteenth year as a local 
business that gives the community beautiful homes 
and offices. Their improved customer service also 
translates into affordable everyday prices instead 

300 Battlefield Boulevard N, Chesapeake
(757) 548-4545

3916 Portsmouth Boulevard, Chesapeake
(757) 673-8960

www.familyflooringstores.com
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- Rob Lauer

Fire Up the Grill
May is National Hamburger Month

Just as we Americans are 
descended from immigrants…

this most American of foods has 
roots in the old world stretching 

back to the Middle Ages 

If there is any food that deserves the label of “All-American,” it is the 
hamburger. Ask anyone on the street what foods they equate with the good 
old U.S.A., and there’s little doubt that a beef patty on a bun would top the 
list. What is a Fourth of July cookout, and what is that cookout without 
patties sizzling on the grill, with buns and toppings close at hand.  Some 
people still might talk about something being, “As American as apple pie,” 
but most of us know that comparison is nonsense. The rest of the world 
obviously feels the same way. When the citizens of London, Paris, Hong 
Kong, Moscow, Jerusalem, and Cairo crave American cuisine, they head 
to their local McDonalds or Burger King.

Just as we Americans are descended from immigrants, it should come 
as no surprise to learn that this most American of foods has roots in the 
old world stretching back to the Middle Ages. Like America herself, the 
hamburger is something of a cultural melting pot.

The burger’s roots go back over 800 years to Asia during the rule of 
Genghis Khan. While the Mongol Warlord could hardly be called the father 
of the hamburger, his attempt to conquer the world planted its culinary 
seeds. When one’s life objective is global conquest, time management is 
crucial. Kahn rightly assumed that his Mongol horsemen would have more 
time to devote to conquest, sacking, and pillaging if they weren’t stopping 
to set up camp, cook food and eat. They needed fast food that they could eat 
while riding. The answer? Chopped meat formed into patties were stored 
in leather pouches placed beneath the horsemen’s saddles. The constant 
bouncing of the saddle as the horsemen rode for days would tenderize the 
meat, which would then be eaten raw.

When the Mongols invaded Moscow in 1238, they brought their unique 
ground meat with them.  The Russians adopted it into their own cuisine 
with the name “Steak Tartare.” Over many years, Russian chefs adapted 
and developed this dish, refining it with chopped onions and raw eggs. 

In the 1600s, German ships from the port of 
Hamburg began calling on Russian ports. During 
this period, Russian steak tartare was brought 
back to Germany.

By the 1700s, Hamburg citizens began cooking 
the ground steak patties and serving them with 
onions and gravy. The dish became popular 
throughout Europe as “Hamburg Steak.” 
When Germans began migrating to the U.S. in the 
mid-1800s, they brought “Hamburg Steak” with 
them. Because many of them were initially poor, gravy and onions were 
luxuries. It was cheaper to simply fry a patty and, if bread was available, 
slap it between two slices like a sandwich. During the late 1800s, the 
“Hamburg Sandwich” became the affordable, portable lunch of choice for 
many German immigrants employed as day laborers and factory workers.
The 1904 St. Louis World’s Fair proved to be the turning point in the story 
of America’s signature food. At that event, a Texas food vendor named 
Fletcher Davis sold German fried beef patties on a bun, topped with ketchup 
and a slice of onion and pickle. The newly christened “hamburgers” could 

be bought by fair-goers, carried by hand, and eaten while they strolled 
through the fair’s exhibits. The hamburger became the unexpected hit of 
the World’s Fair, garnering praise in the national press.

Praise for the food diminished in 1918 when the U.S. entered World 
War I. Overnight, all things German became unpopular. Hamburgers were 
given what some thought was a more American name: Liberty Sandwiches. 
Fortunately, that nonsense was quickly forgotten as soon as the war ended.

In 1921, a Kansas City cook named Walter A. Anderson bought an old 
streetcar, painted it white, and began selling hamburgers for five cents 

each. They were so popular that Anderson started 
a string of small hamburger restaurants across 
the Midwest. Within five years, White Castle 
hamburger restaurants dotted the country, and 
America had its very first fast-food chain, paving 
the way for the humble burger to become the 
king of American foods.

Today Americans consume over 50 billion 
hamburgers a year, averaging three burgers per 
person each week. The nation’s top five burger-

loving cities are Seattle, Philadelphia, Boston, Baltimore, and Miami. 
But America alone is not responsible for the burger’s success: of all 
sandwiches sold worldwide, sixty percent are hamburgers.

May is National Hamburger Month in the U.S.A., with May 28th 
being National Hamburger Day. The timing is perfect, as May marks the 
month when many Americans begin firing up their grills for backyard 
cookouts. For those who prefer that someone else take the reins of their 
food prep, most U.S. restaurants offer some inventive version of the 
hamburger.

We invite you to visit our website—www.theshopper.com—and check out our listing of Hampton Roads restaurants. 
Whether at Freemason Abbey in Norfolk, The Black Pelican in Greenbrier, the Court House Café in Great Bridge, 
or Decent People Taproom in Harborview—to name but a few—you are sure to find a burger that will hit the spot.
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Be sure to check out all of our editions online at www.TheShopper.com 
133 Kempsville Road, Chesapeake • (757) 547-0520 • email us: information@TheShopper.com

We are Mailing 60,000 issues a month in six community issues -
Great Bridge, Greenbrier, Hickory/Moyock, Grassfield/Deep Creek, Western Branch/Churchland, Suffolk/Harborview/Smithfield

And, we have a huge online presence at TheShopper.com

TheSHOPPER

Celebrate Summer 
and be included in our June/July combined issue.

Time and space are limited! 
Call (757) 547-0520 to reserve your space.

Celebrate 
         Summer! 

We want to hear from you!
Please visit the Contact Us section of 

DoctorToDoctorMagazine.com 
to comment or call our publisher’s office at 757-547-0520

Coming Soon... Doctor To Doctor Magazine
will examine the state of the age-old practice:

Doctor Doctorto
MAGAZINE

A Loxley-Barnard Family Publication

Did you follow 
your parent or 
grandparent into 
medicine?

Are you encouraging 
someone to follow you?

Following in their Footsteps For the second time in its 115-year history, The Group for Women has parent/adult 
child partners working alongside each other. Founding physician, C.J. Andrews, began a 
solo OB/GYN practice in 1905 and welcomed the addition of his sons, Mason and William, 
as soon as they could complete their medical training. 

Nearly a century later, Dr. Holly Puritz, managing partner of The Group for Women for 
over a decade, celebrates the addition of her son, Zachary Puritz Wohlgemuth, to the team of 
physicians. 

“It was a magical moment for me that first day, walking up the stairs at the Kempsville office and 
seeing his name and my name together in the list of docs,” Dr. Puritz recalls. 

For Dr. Wohlgemuth, that first day was the realization of a lifelong dream. “I don’t remember a time 
when I wasn’t interested in medicine,” he says. “From middle school through high school and college, 
medicine was always on my radar.” This makes sense in that both of Dr. Wohlgemuth’s parents, as well as one 
grandfather and an uncle, are physicians. “Medicine was dinnertime conversation at our house. Both my parents 
talked about their jobs, and both seemed happy.” 

While the choice of a career in medicine may have come as no surprise, the choice to specialize in OB/GYN was a bit surprising, even for Dr. Wohlgemuth 
himself. “I had always assumed that I would specialize in something surgical like Dad (retired surgeon, Dr. Stephen Wohlgemuth). I did my OB rotation 
and loved the OR. I then did my surgery rotation, expecting to like it more but was surprised to find that unlike my Dad, not all surgeons seemed happy,” 
Dr. Wohlgemuth observes. “Labor and Delivery is the only really happy place in the hospital. If I am going to be up at 3 a.m. for work, I’d rather be present 
with a first-time family than rushing to perform emergency surgery.” 

Dr. Wohlgemuth settled on OB, seeing it as a chance to have time in the OR and have an office practice through which to provide care for patients, ages 
18 to 88.  “OB/GYN is an amalgam of great things about medicine,” he notes.  When Dr. Wohlgemuth and his wife, Allie, began to consider where they 
would like to settle and raise a family, he was drawn to return to Norfolk, his home, “a close-knit medical community.” 

When Dr. Puritz realized that her son was interested in interviewing with The Group for Women, she did what any savvy Mom would do: she got out 
of the way! She brought the idea to her partners and then, very purposefully, “backed away. They needed to meet, to discuss it and to interview Zach, all 
without me present.” Dr. Puritz, whose impeccable sense of ethics has always guided her work, made the decision to step out of her role as president of 
The Group for Women—a position she had occupied for 12 years. 

“To work with your Mom is one thing; to have your Mom as your boss is another,” Dr. Wohlgemuth says. Just weeks in, it 
appears that both mother and son have acclimated to their roles as partners. Dr. Puritz describes her son as “kind, 

quiet and steady, an innate caretaker. With Zach, still waters run deep.” She adds, “It is fun to see him in his 
element.” 

Dr. Wohlgemuth notes that he and his Mom “have always had a great relationship” and that he 
appreciates “being able to see a different side of her. As a senior partner in the group, I am amazed 

to see what she’s done and how she’s done it.” He adds that it’s nice to see, first hand, how well 
respected his Mom is by both partners and patients. “The sign of a true leader is that they do 

what’s good for the group; they think three or four steps ahead of everyone else.” 
Dr. Wohlgemuth adds praise for the practice as a whole: “Complacency is not a word that is 

used around here. I appreciate the history of this group. Now it’s my responsibility to carry 
it on and make it better.” 

When Dr. Holly Puritz joined The Group for Women’s team of doctors in July of 1987, 
her son, Zach, was 8 months old. Now, 33 years later, his addition to a dedicated group 
of physicians means that Mom gets to do what Moms love best; she gets to watch her 
son flourish in the career that he knew was his passion all along. Like mother, like son.

Like Mother,      
         Like Son

880 Kempsville Road, Suite 2200 • Norfolk • (757) 466-6350
www.thegroupforwomen.com

The Group for Women celebrates the addition of 
Zachary Puritz Wohlgemuth to the practice
By Dr. Barbara L. Kersey
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reviews consistently mention great 
service, great food, and exceptional 
cleanliness. We have a very loyal and 
supportive customer base. They were 
anxious for us to reopen, and their 
response to the protocols we put in 
place has been fantastic.  Everyone 
has been very cooperative. After 
being cooped up for so long, people 
have been ready to get out of the 
house for some entertainment,” she 
smiles.  

In fact, guests were so eager to get back to the unique 
“dinner and a movie experience” they welcomed 
viewing some classic blockbusters.  With the COVID 
outbreak last March, film production worldwide 
came to an abrupt halt, leaving theaters without any 
new content to put on their screens. But that did not 
deter Cinema Cafe.  They quickly adapted, showing 
second-run favorites, and their audiences continued 
coming.  

“We’ve been relying on bringing some classics 
back to the screen, like Jurassic Park, the Star Wars 
franchise, Free Willy, and seasonal films for our guests 
to watch while waiting for new releases to resume,” 
Caitlin says. “Thankfully, everyone has enjoyed 
them—especially our long-time guests. We’ve been 
very encouraged by the number of people coming 
back. Business has been good and steadily picking 
up over the last six months, especially as more new 
movies started coming out. Because people are eager 
to see new content, we’ve even been showing some 
smaller independent films well as well.”

“After being cooped up for so long, 
people have been ready to get out 

of the house for some entertainment.”
                                              —Caitlin Walker

Grown from the ground up, the innovative 
restaurant and movie theater combination opened in 
Pembroke in 1986 as Cinema N’ Draft House, with 
more of a limited draft house menu and feel. In the 
early 90s, however, the owners, who now had small 
children of their own, saw an untapped potential with 
the family market and wanted to take the business in 
a more family-friendly direction. They rebranded to 
Cinema Cafe, bringing in families, family content, 
and a wider variety of movies, and an expanded menu 
that now includes a wide range of salads, sandwiches, 
burgers, pizza, and desserts.

Caitlin credits much of Cinema Cafe’s appeal to 
the business model as a dual-purpose entertainment 
venue. “The dual concept has broad appeal,” Caitlin 
observes. “We’re certainly one of the most affordable 
entertainment options available to people who are 
eager to get out of the house for family night, date 

Caitlin Walker, Marketing Director of Cinema Cafe

Cinema Cafe
Open since last August, 
theaters safely offer audiences 
a unique dinner-and-a-movie 
experience

Cinema Cafe Greenbrier
1401 Greenbrier Parkway

Chesapeake
757-313-8401

Cinema Cafe Edinburgh 
1864 Edinburgh Lane

Chesapeake
757-379-1969

www.cinemacafe.com

By Cristi Sanchez

Locally-owned, family-run movie theater 
Cinema Cafe survived “The Year of 
COVID.” While many national movie 
chains remain shuttered for now, 
Cinema Cafe  is not only surviving, it’s 

thriving, even expanding by adding a new theater in 
Chesterfield this past December. Marketing Director 
Caitlin Walker is excited to share that Cinema Cafe’s 
Edinburgh and Greenbrier locations are open for 
business and utilizing every safety protocol at their 
disposal to keep customers safely entertained.

“We slowly reopened our locations in phases in 
August of last year,” she explains. “In deciding to 
open, we definitely wanted to do so with the safety 
of our guests and our crew in mind. We’ve put every 
measure into place that’s been recommended by 
the CDC. We’re also participants in CinemaSafe, a 
national theater safety protocol program providing 
additional guidance on making and keeping movie 
theaters safe for our guests. CinemaSafe information 
is available on our website for guests to read so they 
can be assured of the safety of our establishments.”

CinemaSafe is a partnership between the National 
Association of Theater Owners, the CDC, and 
epidemiologists—who compiled a list of guidelines 
for reopening theaters safely. Hundreds of theaters 
across the nation signed on to participate as 
“CinemaSafe theaters,” including Cinema Cafe. Each 
of their locations displays a CinemaSafe seal on their 
doors and box office windows to signal that they are 
participants in the program.  

“We want to put customers’ minds at ease coming 
into our theaters and let them know that we are 
dedicated to their safety and well-being,” Caitlin 
stresses. “We cannot be a CinemaSafe participant 
without following all of their stringent health and 
safety guidelines. We’ve done everything that we can 
and everything that was advised to make this a safe 
experience for our guests.”

As a combination restaurant and theater, Cinema 
Cafe already had a leg up on cleanliness and safety 
with robust cleaning and sanitizing practices. When 
the pandemic began, these practices were enhanced by 
adding extra sanitizing procedures between movies, 
putting hand sanitizer throughout the building, 
implementing masking requirements when not eating, 
and making seating for all theaters reserved.  

Because the theater’s seating is completely 
comprised of recliners, there is already a built-
in distance of six-to-seven feet between rows to 
accommodate the large comfy chairs when they 
recline. “The reservation system facilitates further 
social distancing by automatically blocking out two 
chairs on either side of the booking,” Caitlin explains. 

All of the implemented safety protocols have been 
well received by Cinema Cafe moviegoers.  Caitlin 
cites guest loyalty as mainly contributing to their 
theaters’ success during the pandemic. “Our Facebook 

night, or girls’ night out. It’s a fantastic place to enjoy 
dinner and a movie with friends and family.  We 
always get a great response from families.  I think 
the affordability and dual concept appeals to them.  
And let’s be honest, sometimes having a meal besides 
popcorn and soda can really help keep the kiddos 
engaged in the movie!” she adds with a laugh.  

Cinema Cafe also offers individual theater rentals 
for gatherings, birthday, or graduation celebrations. 
“Our dual purpose venue is great for facilitating 
group gatherings,” Caitlin explains. “Guests can 
rent a theater for a surprisingly affordable price, 
which includes food from our menu and the option 
of bringing in their own films or watching some of 
our classic content for a private viewing party.  With 
all of our safety protocols in place, it’s a great way for 
people to have a safe group gathering.”

Cinema Cafe has not only stood the test of time but 
has withstood the test of Covid.  As a family-run and 
family-friendly business, it continues to provide a 
gathering place for food, fun, and entertainment, and 
they plan on continuing to do so for years to come. 

Movie Theaters
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The Estate Planning Solution
Linda M. Sherfey, Esq., USN retired
966-9700  Chesapeake
www.sherfeylaw.com
Read my story at TheShopper.com

At-your-place appointments available

“The 5 Declassified Estate Planning Secrets 
You Can’t Afford to Ignore”

Author Linda M. Sherfey, Esq., USN ret.
In-person seminars are cancelled. No surprise there. 

But now you can watch her book seminar on a free DVD 
in the comfort of your home. 

You will also receive a free copy of Linda’s printed book. 
Watch the 60-minute DVD, write down your questions, 

make an appointment and your questions will be answered.

Call 757-966-9700 today to receive 
your free DVD and book!

“Pandemic Catch 
You Unprepared?”

     I am all about helping people avoid family 
frustration, stress, and a possible meltdown by 

having a legal estate plan.  If you already have a will or 
living trust and a general power of attorney, you can breathe a sigh 
of relief during this health crisis.  If you don’t have a plan, don’t wait 
until the next emergency.  Make a plan to take care of your legal 
estate plan while you still can.

    You may not know that as far as health care decisions, Virginia 
already has a plan for you.  If you don’t have a healthcare power 
of attorney or an advance directive for healthcare to name who 
you choose, the Virginia statute will decide for you.  The statute 
designates spouse first and then your next blood relative. The 
person with the statutory authority to make medical decisions just 
might not be who you would choose.  

   Vitally important is your living will.  Should you end up in a 
permanent vegetative state or near death because of a terminal 
medical condition (like the virus), a living will lays out your life and 
death decisions. Without it, your loved ones will be forced to make 
these painful decisions themselves. Don’t make them decide on 
their own with no guidance from you.

Find out more by asking for Linda’s book and seminar DVD. 
See Below.

200 Carmichael Way - Suite 612 • Chesapeake

(757) 204-7210

www.EdinburghFamilyDentistry.com

Read our story at TheShopper.com

“Like” us on 
Facebook!

Come meet our friendly staff!

! Same-day Crowns

! Comprehensive Dentistry

! Gentle, Compassionate Team

! Digital X-rays & Imaging

! Quiet Electric Handpieces

! Emergencies Seen Promptly

! TVs in Treatment Rooms

! Complimentary WiFi

! Insurance Friendly (call us about your plan)

! Flexible Financing Options

Monday - Friday 8-5

EDINBURGH FAMILY DENTISTRY
Where you’re never just a number —You’re a friend!

What do you look for in a dentist?
Someone who cares? Takes time to listen to your 

concerns? Educates you? Is compassionate?

LOOK NO FURTHER!
The dentists at Edinburgh Family Dentistry are 

down-to-earth, compassionate, skilled dentists who diagnose 
based on need and not dollar signs! They all have a listening 

ear and always do the right thing for their patients. 

! Family Oriented (all ages welcome)
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Enjoy other columns by Dr. Austin at TheShopper.com

Seeing Others 
Through 

Distorted Lenses
Jonathan Kestenbaum tells a story about a couple who 

had recently moved into a new neighborhood. The first 
day in their new home, while eating breakfast in front 
of a picture window, they noticed that their next-door 
neighbor had her clothes hanging on the clothesline. 
Both of their yards were quite small, so they felt like they 
were on top of each other. 

“Look at our neighbor’s clothes,” the wife said in 
astonishment. “They are dirty. Why would anyone hang 
dirty clothes on the clothesline?” 

“Well, maybe their washing machine is not working 
properly,” the husband replied, “or perhaps she is using 
the wrong laundry detergent.”

They had the same conversation for the next several 
mornings. “Look!” the wife would exclaim. “She is hanging 
dirty clothes on her clothesline again! Unbelievable!”

Then one day, while they were eating breakfast, the 
wife looked out the window, and to her amazement, the 
neighbor’s clothes were clean!  “Look!” she said. “She is 
hanging up clean clothes today!”

“She’s been hanging up clean clothes all along,” the 
husband said. “The difference today is that I got up early 
this morning and cleaned our windows.”

This story brings to mind a saying from the Talmud: 
“We do not see people as they are but as we are.” 
Another Talmudic passage states, “Judging a person does 
not define who they are; it defines who we are.”

The above story illustrates a truth: we often make 

judgments about people based not on facts but on what 
we see—and that is often influenced by half-truths or 
a lack of information. The window through which we 
see others may also be distorted by a desire to make 
ourselves feel better.

Lumping people into a group with a particular label 
can also cloud our perception. If we have formed beliefs 
about one specific group of people, we will look for 
proof to support those beliefs, and usually, we will see 
what we expect to see.

Deciding who a person is based on one action can 
also dirty the window through which we see them. Have 
you ever had a minor car accident and had others label 
you as an unsafe driver? We often do that to others.

We need to clean our windows of judgments by 
learning the other person’s story. I have found that after 
hearing the story of someone who irritates me, I am 
more tolerant and compassionate,

It is true when we judge another person, we are 
highlighting their negative qualities. Instead of criticizing, 
it would be to our advantage to try seeing their positive 
attributes and what they are doing right.

Another suggestion is to look at what is going on 
within ourselves and ask, “Why does this bother me 
so much?” Often the things we don’t like about other 
people are reflections of our own issues or insecurities.

Dr. Austin has decades of experience dealing with relationships. He charges 
clients on a sliding scale according to their ability to pay. His first book, 
Creating Our Safe Place: Articles on Healthy Relationships, published in 
2004, and his second book, Keeping It Safe, published in 2009, can be 
purchased through Amazon, publishamerica.com, and at the Parrish Book 
Store at Eastern Shore Chapel in Virginia Beach—call (757) 425-0114 for 
book availability. Dr. Austin is also a sought-after speaker.

Tidewater Pastoral Counseling 
(757) 623-2700

Relationships by Dr. Bill Austin Web Works

(757) 549-4764 • Internetmark.com

Read our story at 
TheShopper.com

Website Security
Nobody wants to hack us! 

Yes, they do!
By Terry Young, CEO

	 Prospective	 clients	 are	 often	 surprised	 when	 I	
show	them	the	number	of	hacking	attempts	against	
existing	 clients	 that	 are	 intercepted	 daily	 by	 our	
WebUpdate	system.
	 Webupdate	 catches	 and	 prevents	 around	 1,000	
attempts	a	day.	The	highest	was	7,000	in	one	day.	As	
I	write,	 there	have	been	890	attempts	 today	 from	
different	IP	addresses	worldwide,	some	as	far	afield	
as	Chile,	Algeria,	Colombia,	Indonesia	and	Syria.
	 All	of	 these	attempts	were	trying	to	access	our	
clients'	sites,	none	of	which	are	large	government	or	
corporate	 entities	 but	 just	 local	 entrepreneurial	
businesses.	Luckily,	we	coded	our	system	to	detect	
these	 attempts.	The	 hackers	 only	 get	 one	 or	 two	
tries	and	are	then	blocked	from	the	server	and	all	
other	sites	on	the	server.

Entrepreneurial business sites that 
are not being monitored 

or updated regularly 
are perfect targets. 

Of	all	the	attempts	our	sites	experience,	about	90	
percent	target	open	source	websites	like	WordPress,	
Joomla,	 and	 Drupal,	 because	 these	 have	 so	 many	
security	flaws.	Unfortunately,	because	many	companies	
have	WordPress	 websites,	 they	 never	 know	 about	
these	attempted	hacks.	Because	 they	go	undetected,	
they	are	not	blocked	from	further	access,	as	they	are	
with	our	WebUpdate	sites.
	 In	a	hacker's	eyes,	entreprneurial	business	sites	that	
are	 not	monitored	or	 updated	 regularly	 are	 perfect	
targets.	Like	burglars	 trying	 to	get	 into	a	house	 in	a	
remote	area,	hackers	have	free	rein	to	keep	trying	until	
they	get	in.	Potentially,	they	can	then	work	undiscovered	
for	a	long	time.
	 What	do	hackers	do?	If	you're	lucky,	they	just	deface	
your	site	with	a	posting	like,	"This	site	has	been	hacked	
by	 the	Tonga	Hackers	Society."	 It's	annoying	but	not	
the	end	of	the	world.
	 If	you're	less	lucky,	they	may	use	your	site	to	send	
out	 mass	 spam	 e-mails.	This	 can	 result	 in	 your	 IP	
address	 being	 blocked,	 which	 prevents	 you	 from	
sending	e-mails.
	 If	you're	really	unlucky,	they	may	upload	fake	bank	
website-looking	files	to	your	site	in	an	attempt	to	steal	
people's	 identities	or	 credit	 card	 information.	 If	 that	
happens,	you	could	be	looking	at	Federal	involvement.
	 So	what	can	you	do?		If	you	have	a	WordPress	or	
similar	 type	 of	website,	make	 sure	 that	 your	web	
designer	immediately	applies	security	fixes	to	your	
site	 and	 any	 plug-ins	 they	 use.	Your	 site's	 security	
and	 access	 logs	 must	 be	 routinely	 checked	 for	
possible	hacking	attempts.	They	should	also	regularly	
monitor	all	of	your	site's	files	and	folders	to	ensure	
nothing	malicious	has	been	uploaded.
	 If	 you	 have	 concerns	 about	 your	 web	 security,	
now	 is	 the	 time	 to	 look	 into	 our	WebUpdate	
system	sites.	Not	open-source,	they	take	advantage	
of	 advanced	 security,	 SEO,	 social,	 and	 responsive	
features	to	give	your	business	the	best	competitive	
edge	online.

Enjoy other columns by Terry at TheShopper.com

Read our story at TheShopper.com

AUTOMOTIVE • TRUCK & RV REPAIR

Hours:
M – F 7:30 am to 5:30 pm
Sat 8:00 am to 4:00 pm

We Service RV & 
Travel Trailers

• Generator Service
• Rooftop AC Repairs

• Slide-out Repairs
• Chassis maintenance 

and repairs

Automotive • Truck - Trailer • RV • Specialized Hauling • Fleet Services

904 Cavalier Blvd. Chesapeake • 757-487-4420  www.WestServiceCenter.com

• Repair/maintenance and inspection of 
   automobiles, trucks, RVs, diesel, and gas

• Engine & transmission diagnostics, repairs,     
   replacements – all makes and models 

• Suspension, steering, fuel & exhaust  
   system repairs

• 4 wheel alignment
• AC repair
• All preventative maintenance services: 
   oil & filter change, tire rotation, brakes 
• VA state inspections
• Fast and accurate repairs
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Don’t just take 
our word for it, 

listen to our clients!

Join our Shopper family 
by calling 547-0520

HOPPERTheS
YOUR HOMETOWN MAGAZINE

“I advertise in The Shopper 
because I have always enjoyed 

reading The Shopper.”
—Michael Keverline, MD

Southside Eye Care

“I’ve gotten more clients from 
my Shopper advertising than 

from any other source of 
advertising I’ve done.”

— Dr. Geoff Campbell
Edinburgh Animal Hospital

“We have been extremely pleased 
with our advertising in The Shopper. 
We’ve had customers come to our site 
with the article in hand! Our turnout 
has been wonderful! We plan to use 
The Shopper regularly.”
— Cindy Godsell
Rose & Womble Realty
Riverview at the Preserve & 
The Retreat at Bennett’s Creek

Help us find one.
Alzheimer’s Association TrialMatch® is a free, easy-
to-use clinical studies matching service that connects 
individuals with Alzheimer’s, caregivers, healthy 
volunteers, and physicians with current studies. Our 
continuously updated database of Alzheimer’s clinical 
trials includes more than 260 promising clinical studies 
being conducted at over 700 trials sites across the 
country. 

Don’t 
just 
hope 
for a 
cure.

For more information visit alz.org/trialmatch
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By Breonna Loxley

Every spring, orphaned kittens flood animal 
shelters in an overwhelming tidal wave. Kittens 
under four weeks old must be bottle-fed every few 
hours just to keep them alive. Most shelters and 
rescues lack the staff and resources to support such 
vulnerable felines, making kitten season one of the 
most challenging times 
of the year. This is when 
everyday people become 
life-saving heroes! Foster 
homes prevent shelters 
from running out of space 
and allow kittens to get 
stronger in a healthier environment.

When kittens are found outdoors, our instinct 
is to help them right away. Kittens born outdoors 
face numerous dangers, from cars, disease, and 
predation to battling starvation and the elements. 
But their biggest threat is being separated from 
their mother. Waiting to see if the mother cat is 
around gives kittens the best chance of survival. 
The most positive outcome is when the entire 
family can be humanely caught and sterilized. Cats 
can reproduce litter after litter without stopping. 
Spaying the mom is just as important as helping the 
kittens—so dozens more kittens don’t follow.

Breonna Loxley is an animal care technician at an animal shelter. 
She is an avid artist, writer, and animal-lover. She lives with her 
parents, a younger brother, two cats, and one dog.

So how do you get involved? Think about how 
many kittens you’re willing to take and how long 
you want to have them. Will you be available every 
two to three hours—including overnight—to 
bottle-feed them, or would you prefer kittens that 
can eat on their own? Can you take a nursing mom? 
Decide where you want to keep them: a small 
room with few places kittens can access works 
best. Some facilities might offer to loan a large wire 
dog crate so that you can keep the kittens in one 
area more easily. 

Once you know what kind of commitment you’re 
ready to make, get in touch with your local animal 

shelter. Most foster 
programs include any 
supplies and training you 
would need. You provide 
the most valuable 
tools of all—your time, 
support, and compassion. 

Many people don’t realize neonatal kittens are one 
of the most at-risk populations in animal shelters. 
The diligent care they require may sound taxing, 
but it’s worth every second when you think of 
what’s at stake. With a little support during those 
crucial first few weeks, fostering gives these kittens 
their entire lives.

Many people don’t realize 
neonatal kittens are 

one of the most at-risk populations 
in animal shelters.

Won’t You Foster 
a Kitten?

Enjoy other columns by Breonna at TheShopper.com

Paws a Moment
By Betsy Patterson

Master Graphoanalyst

(Part Two)

Unique Services
	 •	Personality	Profile	
	 •	Compatibility	Assessment	
	 •	Personnel	Selection	
	 •	Vocational	Suitability	
	 •	Gift	Certificate	
	 •	Speaker:	Educational	Entertainment	
	 •	Classes:	Learn	to	analyze	
								handwriting	(Books	I	&	II)

421-9123

Self Discovery

the Write Sense

Last month we talked about Emotional 
Responsiveness: one's inner reactions to life's events 
rather than actual behavior. Another characteristic, 
called emotional depth, relates to one's capacity  
to be affected by emotions. The deeper the depth, 
the more indelible the impression. Depth is shown 
by the weight or thickness of the strokes in one's 
writing, by how firmly one presses down on the pen 
or pencil. (Not flair pens)

Light depth: This person may have strong 
feelings at the time that an event occurs, but the 
impact of those emotions will fade quickly. This 
person is unlikely to hold a grudge or remain angry 
for a long time. 

Moderate Depth: Emotional impressions last 
longer than they do for a light-line writer, but the 
impact will fade over time. This writer can move on 
with their goals and "get over it".

Heavy Depth: When this person is affected 
emotionally, the impact will last for a long time, 
perhaps a lifetime. If someone hurts this person's 
feelings, they may forgive but will never forget. 
Heavy writers tend to be more receptive to 
sensory impressions than people with lighter depth. 
They often seek experiences that engage one or 
more of the five senses: sight, hearing, smell, taste, 
and touch.

Emotional Depth is another key aspect of who 
someone is and how they deal with people and 
situations.

Enjoy other columns by Betsy at TheShopper.com
Laminate, Carpet, Hardwood,

Tile & Vinyl Flooring

LVP FLOATING
WATERPROOF

FLOORING
$2.49 sq. ft 

 PLUSH CARPET
$1.09 sq. ft

2¼" PLANK 
SOLID HARDWOOD

$4.99 sq. ft

300 Battlefield Boulevard North • 548-4545
3916 Portsmouth Boulevard, Suite B4 (Stonebridge Plaza) • 673-8960
www.FamilyFlooringStores.com    Read our story at TheShopper.com

Floors to live on

12 months free financing—$699 minimum purchase. See store for details, with approved credit.

Spring
Specials

Quality, Value & Service

Quality Flooring Products 
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We’re proud to be a leader in clean, renewable solar energy made right here in Chesapeake. With NextEra Energy 
Resources, solar can bring growth and opportunities to your community, such as $5.5 million in additional tax 
revenue, up to 250 construction jobs, and a local economic investment of $135 million—designed in harmony 
with the beauty of our Chesapeake surroundings.

www.ChesapeakeSolarProject.com

Chesapeake 9.25x5.291_NewHEAD&Copy_approved.indd   1 4/1/21   9:51 PM

Read our story at TheShopper.com

Affordable custom picture framing

Great Bridge
Frame & Art

316 Battlefield Boulevard South    (757) 482-1771
Across from the Great Bridge Shopping Center

M - F  9:30 - 5:30 | Sat 10:00 - 4:00
www.GreatBridgeFrame.com

Glass & mat replacement
We’re always ready to help with 
all of your picture-framing needs.

Evening Together 
by P. Buckley Moss

Authorized Dealer
JOHN BARBER

Authorized Dealer

Best Service, 
Best Prices, 
Guaranteed. 

Dealers for 
P. Buckley Moss, John Barber 

and Casey Holtzinger

Stop in or give us a call.

Chesapeake Country
by John Barber

Return of the Keeper
by John Barber

Customized Framing:
Senior Photos

Diplomas
Awards
 Photos
Artwork

Support your local small business.
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Family 
Flooring
High-quality 
products and 
craftsmanship 
to enhance 
any home

Page 10

Jamestown 
celebrates 414 years

Despite tremendous 
hardships and tragedy, 

the colony gave birth 
to a new nation

Cinema Cafe
Theaters safely offer 
audiences a unique 
dinner-and-a-movie 
experience Page 18


