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Sudsy House 
Washing

With his 
entrepreneurial 

family roots, 
owner 

Mickey Ferrell 
is dedicated to 

excellent 
customer service

Celebrating 42 years!
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ANNOUNCING
The City of Chesapeake’s 

First 
Citizen
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Becky and Alex Longsdon of 
Chesapeake

The Shopper 
Public Relations/

Account 
Executive Amy 

Brewer with Jim 
Mariani

From left:  Frank and Johnny 
Parrish, owners of Bubba-N-Frank’s 
Smokehouse BBQ

From left:  Cammie Spence with 
her grandmother Patricia Carver

Racecar Driver #29, Scott Allen

The Chesapeake Jubilee 
wrecking crew – 

From left:  Nick Riccio, 
Kyle Boettner, and 

Whit Gibbs.  
Back from left:  Jody 

Kaurup, Bryan Jones, 
and Ian Nolette

See these and other photos at TheShopper.com

From left: Janeene Russell and Michael 
Henry

Continuing a 38-year tradition, the 2022 Chesapeake Jubilee was attended by 
tens of thousands from across Hampton Roads. Live music acts, displays by 
crafters, great food, and more in a festive carnival atmosphere made this year’s 
jubilee an event to remember.

Chesapeake Jubilee

200 Carmichael Way - Suite 612 • Chesapeake

(757) 204-7210

www.EdinburghFamilyDentistry.com

Read our story at TheShopper.com

“Like” us on 
Facebook!

Come meet our friendly staff!

! Same-day Crowns

! Comprehensive Dentistry

! Gentle, Compassionate Team

! Digital X-rays & Imaging

! Quiet Electric Handpieces

! Emergencies Seen Promptly

! TVs in Treatment Rooms

! Complimentary WiFi

! Insurance Friendly (call us about your plan)

! Flexible Financing Options

Monday - Friday 8-5

! Family Oriented (all ages welcome)

EDINBURGH FAMILY DENTISTRY
Where you’re never just a number —You’re a friend!

What do you look for in a dentist?
Someone who cares? Takes time to listen to your 

concerns? Educates you? Is compassionate?

LOOK NO FURTHER!
The dentists at Edinburgh Family Dentistry are down-to-
earth, compassionate, skilled dentists who diagnose based 
on need and not dollar signs! They all have a listening ear 

and always do the right thing for their patients. 
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(757) 424-31711625 Ring Road, Greenbrier    •    www.BlackPelicanGreenbrier.com

DAILY LUNCH 
SPECIALS

only $800

TUESDAY
Tacos 

WEDNESDAY
Southern Fried Chicken

THURSDAY
Country Fried Pork Chop

FRIDAY  
Freestyle

Open daily at 11 am
Happy Hour 
3-6 pm Daily

With this ad. One coupon per table. 
Offer expires 7/31/2022

½ Price 
Appetizer 

with the purchase of an entree
Read our story at TheShopper.com
Curbside take-out available

Black Pelican has been serving creative coastal cuisine in the Hampton 
Roads area since 2015. With Executive Chef and Owner Jason Smith at 
the helm, Black Pelican Greenbrier continues to create palate-pleasing 
entrees with the freshest local ingredients. Our extensive menu features 
not only succulent seafood but includes chicken, beef, and pasta entrees. 
Our delicious gourmet pizzas are baked in a wood-fired oven. Our daily 
specials change for lunch and dinner. Chef Jason featured one of his 
signature dishes, Wanchese Fisherman’s Risotto, on Guy Fieri’s show, 
Diners, Drive-Ins & Dives.

MONDAY
Meatloaf

Our mixologists offer fine wines, craft beers, and tasty libations.  
Black Pelican Greenbrier has two event rooms for private parties. 
Our larger event room, The Jetty, seats up to 55 guests. We offer 

customized event menus for lunch and dinner. Our smaller 
private room is the Captain’s Room, which comfortably seats 12.  
We also offer professional yet personal full-service catering off-

premise. Your special event deserves attention to detail. Contact 
Crystal Smith or Vickie Smith to book your party. 757-424-3171

   Most of our team has been with us since we opened. 
We are truly a family business. Chef Jason’s wife, 
Crystal, manages our catering operations and front-of-
house organization. Their children both join the team 
when not in school. James busses and has become quite 
accomplished in the kitchen. Ashtyn helps as a hostess. 
Jason’s dad, Bill (aka Dandaddy), opens, takes care of 
maintenance and starts the wood fire in the pizza oven 
daily. Jason’s mother, Vickie (aka Gma), manages the 
back office and helps out wherever needed. She loves 
receiving phone calls from customers who enjoyed their 
dining experience with us! 
 Our bar manager extraordinaire, Meaghan, brings 
her son, Dunni, to bus tables. The kitchen staff is a nice 
mix of experienced veterans and eager young chefs that 
enjoy working together and building creative dishes. 

We enjoy providing a place for our customers to enjoy 
great food, drink, and conversation. We have Parker 

playing the saxophone on Saturday evenings! 
We are blessed that many of our guests have become 
our extended family and dine with us several times 

a week. Come visit & join the family! 
Sunday Brunch coming soon!
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By 
Brandon Johnson

Spotlight on
Hannah Zayicek

Sports with

Great Bridge High School’s Hannah Zayicek has been playing soccer since 
age three and participating in highly competitive club soccer for as long as she 
can remember. Nearing the end of her junior year and third varsity season, she 
credits her father, Jon, for her success. 

Soccer runs in the Zayicek family. Jon played the sport through college 
before turning to coaching. In fact, he was Hannah’s club coach until last year, 
when she moved up to a higher level of competition. All that time spent 
practicing with her father paid off when Hannah made varsity as a freshman. 
“I wouldn’t be here without him,” she smiles.

Hannah amassed 11 goals and 20 assists this year—a feat she did not expect. 
“I thought my stats would have been much lower,” she says. “At the start of 
the season, I didn’t know what our team would be capable of because we 
graduated a lot of seniors and had a lot of freshmen, so I was kind of nervous 
about how the season would go. But once we played our first game, I knew 
we would have a good season.” Despite graduating seniors and new freshmen, 
the team has improved since last year. Hannah attributes that to their being 
more competitive: “The younger grades have heart and drive and 
competitiveness. They want to be there. They go after every ball; they’re not 
lazy. They play at such a high intensity all the time that it makes us all play 
better.”

Competitiveness is Hannah’s favorite part of the sport. “It makes me better,” 
she says. “I love to win, and seeing people better than me makes me want to 
play harder.” Her competitive fire certainly trickles down to her teammates, 
but Head Coach Micah Moyer thinks her biggest contribution is her 
experience. “She’s played varsity since she was a freshman,” he notes. “She 
sticks to the game plan and provides a safety blanket for the team.” 

Hannah agrees: “I think Coach Moyer sees me as someone who can calm 
everyone down and control the field, especially in big games like Hickory. I 
help lead.” She credits Coach Moyer for pushing her to become a better 
player.

Hannah also credits her personal trainer, Pablo Molina. “He’s been training 
me privately since I was in seventh grade, and he has also made me the player 
I am today,” she says. “I try to train with him once a week whenever I have 
time.”  

Off the field, success has also found Hannah. She currently holds a 3.9 GPA. 
“When I’m off the field, I’m studying a lot,” she explains. “I’m in a sports med 
anatomy course right now, and it’s probably my favorite class but definitely my 
hardest.” Hannah aspires to work in the medical field while maintaining 
involvement in sports. “I definitely want to continue to play when I’m in 
college,” she says with a smile. “Anyone that picks me up—that’s what I want 
to do in college. It doesn’t matter where because I just love playing.”

Send all nominations for local athletes 
to spotlight to sportswithbj@gmail.com

BJBJ

A 2007 Great Bridge High School graduate, Brandon Johnson is 
a freelance writer and podcaster, a baseball and basketball 
coach, and works at Centerville Insurance Agency.

“I love to win, 
and seeing people 

better than me 
makes me want to 

play harder.”
—Hannah Zayicek 

Photo courtesy Rich Images

DEBBIE ROUNTREE
THE ROUNTREE TEAM

757-648-0999

For your e-guide go to 
www.rountreeproperty.com
drountree@roseandwomble.com 

for a mailed hard copy

FREE SUMMER 
BUYER & SELLER GUIDE

Congratulations to the Great Bridge Wildcats on winning the regional softball 
championship. Head Coach Kirk Clayton and Assistant Coaches Noble Palmer, 
Bill Barrett, and Lacey Hodge lead the team to victory.

The Winning Wildcats

The Great Bridge Wildcats, from left: Quinn Thompson (Jr), 
Parker Rowden (Jr), Hannah Higgins (Jr), Hannah Ferrell (Fr), 
Aubrey Steckline (So), Kylie Swanson (So), Cici Taylor (Sr), 
Alex Griffin (Sr), Bayly Yerigan (So), MK Woodson (So), Skylar 
Pepple (So), Laney Davis (Sr), Hailey Reese (Sr), Adyson Lease 
(Fr), and Chloe McGuire (Fr). Not pictured: Caroline Woodson 
(Sr) and Claire Nolan (Sr)

See this and other gatherings 
at TheShopper.com

Great Bridge 
Head Coach, 
Kirk Clayton
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 Opinions expressed by contributors 
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publication. ©2022

HOPPERTheS

by 
Jean 
Loxley-
Barnard 

We have just celebrated the 
beginning of a 42nd year, and I 
wondered what memories would 
come into my mind. I was working 
in my home office when I opened 
a folder containing a message from 

Jerry Harris that he wrote me 
10 years ago—when I had received 
a treasured award that dear friends 
celebrated with me.  

Jerry wrote a wonderful note to me 
that has remained in the big binder 
presented to me for the occasion. It 
was a very kind and complimentary 
message from my longest-running 
client, who began advertising with 
The Shopper in the mid-’80s. The 
warmest part of Jerry’s message was 
the joy of having him bring up what 
was most important to him. It was 
the friendship that we have had all 
these years. I knew when I reread it 
that this is what I wanted to write 
about in my anniversary message.

Businesses that truly 
become a family are,

 as Barbara Streisand sang, 
“the luckiest people 

in the world! “

Over the years, I have been able 
to feed my love of writing and have 
a business that I’ve loved almost 
every day! It is often referred to 
as my baby, and it is often true 
that business owners, who have 
a business they treasure for what 
they get to do, is more important 
to them than how much money 
they make. And even above that is 
that businesses that truly become a 
family are, as Barbara Streisand sang, 
“the luckiest people in the world! “

At The Shopper, not only did our 
team become family over decades 
of working together, we felt the 
same with many wonderful people 
who were clients that made our 
work meaningful all these years. And 
in Jerry Harris’s kind comments, I 
found the very essence of what I 
celebrate now. 

Decades of what makes life 
worthwhile—living in a wonderful 
city, working with people I am proud 
to know, with clients we recommend 
to our readers, who in turn tell our 
clients that they “saw them in The 
Shopper.”  It just doesn’t get any 
better. Thank you, Jerry. Thank you, 
team, readers, and clients—then, 
today, and, God willing, tomorrow!

A Business Becomes a Family with 
Team Members, Clients, and Readers

Thank You, God, at Four Decades Plus

blisher 's PoinPu t

Readers - 
Thank you 
for telling 
our clients 

you saw them in

You are the 
not so secret source 

of our success!

HOPPERTheS

We are proud to announce 
that Reese Jackson has just 
been named First Citizen 

of Chesapeake for 2022

This year’s First Citizen banquet will be held on 
September 15th at the Chesapeake Conference Center. 
For information on tickets, visit the Chesapeake Rotary 

Club’s website at www.chesapeakerotary.org

We will bring the full story of this amazing First Citizen 
to you in our August medical issue!

Reese Jackson took over as president 
and CEO of Chesapeake Regional 
Healthcare in 2016. The healthcare 
system includes Chesapeake Regional 
Medical, an independent and public 
310-bed hospital.

Just like his counterparts, Reese spent the past two years battling 
the coronavirus pandemic. The facility held vaccine clinics for 
first responders and communities in need.

Reese is also overseeing a $135 million construction overhaul 
of the community hospital that included the expansion and 
renovation of the newly named Priority Toyota Cancer Center; 
the new critical care tower that will add 72,000 square feet to 
the building for more cardiac, obstetrics and surgery space; and a 
renovated intensive care unit.
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Read our story at TheShopper.com

Dr. Geoff Campbell, Dr. Rachel Mapes, 
Dr. Shane Mulderring, Dr. Heather Price, 
Dr. Mike Russo and Dr. Becky Oberlander

233 Hillcrest Pkwy, 
Chesapeake 

www.edinburghanimalhospital.com

432-0488

Your Pets Are 
Like Family 

To Us!

• Bathing
• Dental Care
• Microchipping
• Radiology (X-Rays)
• Vaccinations
• Preventive Care
• Boarding & Drop Off
• Hip Dysplasia/OFA/
    PennHIP Evaluation
• Surgery
• Orthopedic Surgery
• Laser Therpay
 

Loneliness is an inevitable part 
of life that will, at some time, 
affect all of us. For many, it will be 
temporary, but for others, it may 
be a daily struggle. Loneliness is 
harmful to the mental, physical, 
and social health of those suffering 
from it.

Each year on July 11th, people 
across the United States make a 
special effort to give someone 
a lift on National Cheer Up the 
Lonely Day. Francis Pesek of 
Detroit, Michigan, created this 
day. His family remembers him as 
a quiet, kind, wonderful man with 
a heart of gold. The idea came 
to him as a way of promoting 
kindness toward others who were 
lonely or forgotten as shut-ins or 
in nursing homes. 

If you know someone who is 
lonely or going through a difficult 
time, be a bright spot in their life 

with a little extra 
thoughtfulness 
this July 11th. 
Whether their 
loneliness is due 
to health issues, 
financial hardship, 
or personal loss, 
isolation from others 
can be overwhelming. 
Use the day as a reminder to 
contact those people in your life 
who need a little extra love and 
attention. A small act of kindness 
can make a big difference to 
them. A few words, a special 
consideration, or, better yet, a visit 
may brighten their day when they 
most need it.

We are all lonely from time to 
time. The gift of companionship 
and support when we least expect 
it may not solve our problems, but 
it eases the burden a little.

National Cheer Up 
the Lonely Day—

July 11th By Rob Lauer

Congratulations, Times Three!
Shopper Graphic Designer Jennifer Tolarchyk recently 
had a busy commencement weekend with her triplets! 
Luckily the stars aligned, and she and her family could 
make it to all three ceremonies.
 
Nicholas earned a Bachelor of Arts Degree from 
Christopher Newport University. A year-round student-
athlete participating in cross country and indoor and 
outdoor track, Nick’s major was history. He is continuing 
work at CNU toward his Master’s Degree in Education, 
hoping to soon be teaching high school and coaching 
cross country and track.

Ashley earned a Bachelor of Arts Degree from Virginia 
Wesleyan University. Ashley was also a year-round 
student-athlete in cross country, indoor and outdoor track 
while obtaining her degree in elementary education. 
Ashley is pursuing an elementary education career while 
working at a daycare and dog boarding ranch.

Jodi graduated Magna Cum Laude from James Madison 
University, earning her Bachelor of Science Degree in 
kinesiology. Though a year-round student-athlete at the 
beginning of her college career, unfortunate events led 
to Jodi being medically released. Still, she was able to 
contribute to the Dukes as an assistant coach for cross 
country and track. Immediately upon graduation, she 
began work on a Doctorate of Physical Therapy Degree 
from Old Dominion University.

Parents Jennifer, Keith, and their entire family are incredibly 
proud and wish the triplets the best on their new adventures.

Jodi Alexis Tolarchyk
James Madison University

Nicholas Frederick Tolarchyk
Christopher Newport University

Ashley Paige Tolarchyk
Virginia Wesleyan University

Photo by Michele Thompson

www.facebook.com/theshoppermagazine

TheSHOPPER
Daily updates
Community events
Exclusive content
How to get YOUR picture 
in The Shopper
Plus more

Follow us on



June/July 2022   The Southern Great Bridge/Hickory/Moyock, NC Shopper   Page 7

animals. We partner with companies that provide food 
for our pantry, and we have volunteers who pick up the 
food. We also accept food donations from individuals. 
All donated food must be unopened and still within its 
expiration date.”

“One thing that makes the Chesapeake Humane 
Society unique from other area shelters,” Lacy points 
out, “is that we do not accept stray animals or owner 
surrenders of pets. We transfer animals from other 
municipal shelters that need help or are looking for 
homes, but we rarely take transfers from other parts 
of the country so that we can focus on animals here in 
Hampton Roads. We have a medical fund program for 
animals in our shelter that people can donate to. This 
fund is essential in caring for our shelter animals; it 
covers the costs of medical services such as heartworm 
treatments, which is a long process and very expensive.

“We give our shelter animals the best care we can,” 
Lacy continues. “They get walks twice a day. We have 
play groups so that we can observe how they interact 
with one another. When it comes to adoptions, having 
this information helps us determine what type of home 
and family would be a good match for each animal. If 
someone is looking for a pet, our shelter staff knows 
each animal, and can help guide an adopter to find the 
best fit for their family.” 

Whether one is looking to adopt a pet, foster an 
animal in need, volunteer, or make a donation, the 
Chesapeake Humane Society invites everyone who 
loves animals to contact them and put their love into 
action. 

Executive Director Lacy Shirey 

Sunrize

The Chesapeake 
Humane Society
Strengthening the human-animal bond
by serving homeless and 
underserved animals

Adoption Center: 1149 New Mill Dr.
Veterinary Clinic: 312 N. Battlefield Blvd.

Chesapeake

  (757) 546-5355
www.chesapeakehumane.org

By Rob Lauer

In 1972, Chesapeake resident Phyllis Stein 
witnessed a kitten being thrown from a 
car. Horrified by the cruelty of the act, she 
hurried to the poor animal’s rescue and then 
began investigating what city resources were 

available to help homeless, abused, and neglected 
animals. Convinced that such services were at that 
time woefully inadequate, she became a passionate 
vocal advocate for better resources. Her efforts led, 
later that year, to the founding of the Chesapeake 
Humane Society—a non-profit organization that does 
not receive government subsidies but is funded by 
private donors. The Society supports the homeless 
and underserved animals of Chesapeake by providing 
low-cost veterinary services, operating a shelter for 
dogs, cats, and small animals, and serving on the 
Chesapeake Animal Services Advisory Board. 

“Our mission is to do what we can to strengthen 
the human-animal bond and keep pets with their 
people because we believe they’re stronger together,” 
Executive Director Lacy Shirey says.

For most of her life, Lacy has enjoyed that bond 
with animals. “I grew up with animals and studied 
biology in college,” she explains. “As a college 
student, I worked at the Virginia Living Museum. 
Later, I owned a small business, but in 2012, I sold 
my company and filled in as the Humane Society’s 
interim executive director. I was able to bring the 
skills I developed as a small business owner and my 
experiences with animals to the Humane Society’s 
mission, but the most amazing aspect of this job has 
been witnessing the dedication of the staff, how hard 
they all work caring for the animals, and how much 
they enjoy that work. We all love what we do. When 
I came on board in 2012, the annual budget was less 
than half a million; now, it is 1.3 million. I’ve enjoyed 
helping to grow the organization and adding programs 
and services that meet the needs of our community.”

“We’re now celebrating 50 years of service,” Lacy 
continues. “Originally, the Society was volunteer-run 
by the board of directors, who were very involved in all 
aspects of its operation. Then in 2008, we opened our 

veterinary clinic on Battlefield Boulevard, 
and paid staff was brought on. Our vet clinic 
offers spay and neuter surgery, dentals, 
vaccines, and flea, tick, and heartworm 
prevention to anyone. Soft tissue surgeries 
are offered based on financial need. It’s 
vital that animals in the community receive 
the medical care they need. The COVID 
pandemic led to understaffing shortages 
in many veterinary practices, including 
emergency services. Often there are still long 
wait times, even for emergency procedures. Our staff 
didn’t stop working at any time during the pandemic. 
They were there for families who couldn’t otherwise 
afford veterinary services.”

“ Recently, the Chesapeake Humane 
Society expanded its operations into a 

second location…
With that addition has come 

a new program: crisis boarding
… temporary boarding for pets 
of people undergoing a crisis.”

Recently, the Chesapeake Humane Society 
expanded its operations into a second location. A new 
shelter opened earlier this year on New Mill Drive, 
just off Cedar Road. With that addition has come a 
new program: crisis boarding. This program—the 
largest such in Hampton Roads—provides temporary 
boarding for pets of people undergoing a crisis, such 
as losing their home, medical emergencies, or leaving 
domestic violence. 

“We also have a foster home program,” Lacy 
explains, “which is vital because some pets have needs 
that can’t be met fully in a kennel setting. Such pets 
include puppies and kitties who are very young and 
need to learn socialization, as well as animals who 
have undergone surgery and need a home in which they 
can recover for a few weeks. To those who volunteer 
to foster an animal, we provide all the food, medical 
care and supplies—everything they would need to care 
for the animals. What these voluntary ‘foster parents’ 
supply is the care and the love. Our volunteer program 
has just reopened after closing because of the COVID 
pandemic. We’ve revamped our program to now include 
online training in addition to hands-on experience for 
volunteers. Anyone interested in volunteering can visit 
our website to find more information and apply.”

“We also have a pet pantry program,” Lacy says, 
“so people experiencing hard times don’t have to 
choose between feeding themselves or their pets. We 
have had people come to us saying, ‘Last week I had 
to decide whether to buy food for myself or my pet.’ 
The comfort we find in a pet is so important when 
we’re going through difficult times, so this program 
has helped many people preserve that bond with their 

S O C I E T Y
Humane
C H E S A P E A K E



Page 8   The Southern Great Bridge/Hickory/Moyock, NC Shopper   June/July 2022

Children
What is the most important academic skill a child 

can develop that will assist them throughout life? It’s 
reading, of course. While success in a school setting 
includes many different skills, reading impacts most of 
them. Summer is a great time for children to practice 
their reading skills so that they won’t experience the 
“summer slide”—that is, losing some of the information 
they learned during the previous school year.

A plan that includes daily reading can certainly make a 
difference in a child’s life and make reading an enjoyable 
experience. Maybe parents can have a family reading 
time for 30 minutes each day. Everyone could read 
their own book of choice. No phones or electronic 
devices would be allowed. It would be a good time for 
everyone to decompress. If children see their parents 
and other role models (teachers, coaches, relatives) 
reading regularly, the fact that reading is important can 
be imprinted early in life.

Parents will sometimes lament that they don’t know 
what kind of book is appropriate for their child. The 
more children and youth read, the stronger their skills 
become. It is not about perfectly matching a child’s 
tested reading level to the book they are reading. Find 
out where a child’s interests lie and let them choose the 
book. An excellent example is the popular Harry Potter 
series of books about a young wizard and his friends, 
written by author J. K. Rowling. The books are over 700 
pages each, with a challenging vocabulary. Most adults 
would not pick up a book that long. I have seen students 
who read on a third-grade level struggle through one 

of those books because they were fascinated with the 
story and the characters. They may not be able to read 
each and every word, but they begin to depend on 
context clues to understand parts of the book. Some 
of the more difficult words start to make sense as 
children see them multiple times. That will carry over 
into their other reading.

Summer is a great time
for children to practice their reading skills

so they won’t experience the “summer slide.”
Let your “reluctant readers” visit the children’s 

section of the local library. Encourage them to walk 
through the shelves and see the wide variety of available 
books. Have your child pick out four books that might 
look interesting. Let them tell you why they selected 
those books. Maybe they just liked the illustrations. The 
key is to have them find books they enjoy. 

Summer is a great time to go to the local library. 
Chesapeake Public Libraries are sponsoring a special 
summer reading program for children from June 21 
through August 14. The program includes activities that 
also promote aspects of financial literacy: participants 
will earn Dizzy Dollars as they reach reading goals. 
They can shop with those dollars in the Dizzy Dollar 
Store from August 15 through August 31 and pick out 
school supplies and other surprise items in the store. 
This would be a fun activity to include in your family’s 
vacation plans. Avoid the “summer slide” and make 
summer count!

 By Dr. Becky Adams

A career educator, Dr. Rebecca Adams has served as a teacher in 
grades two through graduate school, reading specialist, principal, and an 
educational foundation administrator. She was selected as Chesapeake’s 
First Citizen 2016 for her community service.

Make 
Summer Count

Enjoy other columns by Dr. Adams at TheShopper.com

First

Remember when Main Street businesses were 
locally owned and operated? Owners knew their 
customers by name as well as their shopping habits, 
and if they didn’t carry an item a customer wanted, 
they’d order it. Although the advent of the internet 
and big-box stores seems to have changed all that, 
we at The Shopper keep this way of doing business 
alive. 

Get to Know Your Customers Day is an opportunity 
for business owners to do the same by getting to 
know their customers better and letting each one 
know how important they are.

Here are a few tips for getting to know 
your customers better: 

— Strike up a get-to-know-you conversation with 
them. Once you know where they live, what they do 
for a living, how many children or pets they have, 
and what they enjoy doing for fun, you can create 
customer profiles—allowing you to provide a more 
personalized experience for each individual. And 

let them get to know you—something we at The 
Shopper know is essential to a business’s success. 
Tell them why you love the business you’re in and 
the community you serve. Let your customers know 
you’re their neighbor.

— Social media is a great tool to find out what 
customers think about your store. Use it to get the 
word out about special sales, new products, and 
services. Even if you can’t interact with customers 
face-to-face, if you respond as quickly as possible 
to email messages and social media posts, they will 
notice it—which can translate into greater customer 
loyalty.

— Hold a customer appreciation event. Invite them 
to stop by during designated hours for refreshments, 
special discounts, prizes, and casual conversation. 
Essentially, throw a party in your customers’ honor.

If a live event isn’t doable, nothing beats a sincere 
“Thank you” for opening the lines of communication 
with a customer. Send a card or email, or even give 
them a phone call and say, “We appreciate your 
business and welcome your feedback.” 

National 
Get to Know 

Your Customers Day—
July 21

The Bypass 168 has become a popular spot 
for enjoying delicious food with family and 
friends. Recently, Chesapeake resident Jennifer 
Economy dropped by a quick bite and struck up a 
conversation with The Bypass 168 Owner Bonnie 
Ingram.

Quick Bite at 
The Bypass 168

See this and 
other gatherings at TheShopper.com

From left: Jennifer Economy with The Bypass 
168 Owner Bonnie Ingram

Andrew William Thompson, son of Shopper 
photographer Michele Thompson, graduated 
from Hickory High School with honors. While 
attending regular classes at Hickory, Andrew 
also attended the Chesapeake Career Center for 
part of his day.  He earned a certificate through 
Tidewater Community College in Auto Body/
Collision Repair and has already secured a job in 
his field.
Proud parents Brian and Michele wish nothing 
but the best for their son in his bright future.

Andrew William Thompson
Hickory High School

Class of 2022

Congratulations!
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DOES YOUR 
GARAGE 
FLOOR NEED A 
MAKEOVER?
3 Industrial Quality 3 Easy to Clean 3 Guaranteed

• Industrial-Grade Coatings - Durable & Chemical Resistant - No Hot Tire Pick Up
• Low Maintenance - Easy to Sweep, Blow, & Mop - No Concrete Dust
• Designer Color Finishes - Granite, Stone, Quartz, Metallic & Terrazzo
• Locally Owned & Operated - Chandler Based- Licensed, Insured & Bonded - ROC #336125
• Experienced Installation Teams - Exclusively Industrial Epoxy & Polyaspartic Coatings
• Lifetime Satisfaction Warranty - 100% Guaranteed & Transferrable

602-320-4813 
GraniteGarageFloors.com
757-797-8008

WTKS Sports 
Director 
Marc Davis 
was the  
luncheon’s 
guest speaker

The Chesapeake Sports Club’s May luncheon was held at the Chesapeake Conference Center. With Chesapeake Public Schools Superintendent Dr. Jared Cotton in 
attendance, the club awarded scholarships to 14 deserving high school students.

Not in attendance, but also awarded scholarships were Archie Hill and Dylan Holbach of Deep Creek High School, as well as Maelyn Corbett and Alaina 
Martinez of Hickory High School. Nathan T. Beck Scholarship winner was Schyler Panagsagan of Great Bridge High School.

Chesapeake Sports Club
College Scholarships Awarded to Local Students

See these and other photos at TheShopper.com

Jennifer Lee of 
Grassfield 

High School 
won a scholarship 

as well as the 
Robert

“Buddy” 
Bagely 

Community 
Service Award

Jacob Neff of Indian 
River High School, 
recipient of the Ted 

Beck Memorial 
Scholarship

Katerina Gibson 
from Greenbrier 

Christian Academy

Thomas Patterson 
of Western Branch 

High School

Ciara Joyner-Plata 
from Indian River 

High School

Jacob Williams of 
Atlantic Shores

Jacob Pantak of 
Atlantic Shores

Aidan Van Slyke 
of Oscar Smith 

High School

Eden Pannell 
from Oscar Smith 

High School
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buying or selling
a home be a
pain in the...

Don’t let your
experience

District Real Estate
1932 Kempsville Road, Suite 107
Virginia Beach, VA 23464

www.757districtre.com
Phone: 757-685-9212
Email: sam@samturnerhomes.com
Licensed in VA & NC

SAM  TURNER

National 
Handshake 

Day
June 30th

The handshake is one of the world’s oldest forms of greeting. While its exact 
origin is unknown, paintings on ancient pottery depict Assyrian kings clasping 
hands to seal political alliances 3000 years ago. By 500 BC, the ancient Greeks 
used handshakes to confirm the absence of weapons and demonstrate peaceful 
intentions. In the mid-1600s, the Quakers made the handshake popular as a 
symbol of social equality instead of tipping one’s hat or bowing. 

In modern times, handshake styles vary culturally. In the West, handshakes 
are expected to be firm; in East Asia, a light grip and no eye contact are preferred. 
While the fist bump is fast becoming the greeting of choice with younger 
Americans, the handshake conveys so much more: respect, equality, trust, and 
goodwill.

“This gesture is key to first impressions and relationships,” says Miryam 
Roddy, a professional development coach who founded National Handshake 
Day in 2005. Since then, National Handshake Day has been celebrated annually 
on the last Thursday of June, falling this year on June 30th.

 The handshake is universally recognized as an expression of peace or goodwill 
that binds the human race together like a common language. It spreads positivity. 
(How often do you come across an angry handshake?) Because the handshake 
involves two people reaching out and physically touching one another,  it is a 
warm, positive gesture that can convey affection, goodwill, equality, sympathy, 
and gratitude. 

This June 30th, express these feelings to someone by simply shaking their 
hand and adding a kind word or two.

By Rob Lauer

   Shopper Photographer Michele Thompson has 
something to celebrate as her son Eric graduates 
with distinction from Virginia Military Institute 
with a Bachelor of Arts Degree in History and is 
commisioned as a 2nd Lietenant with the United 
States Marine Corp. He heads off to The Basic 
School in Quantico, VA in the fall. 
   Parents Brian and Michele are beyond proud 
and wish nothing but the best for their son.

Eric Brennan Thompson
Virginia Military Institute 

Class of 2022

Congratulations!

• All Print Editions
• Current and Previous 
  Feature Stories

• Monthly Columns  
• Gatherings

You can read:

Our responsive website instantly adjusts to fit on all devices—

Computers   |   Tablets   |   Smartphones

Website developed by Internet Marketing & Design

HOPPER.COMTHES
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expanding with the addition of another two 
trucks and two employees this year. “The growth 
is exciting,” Mickey shares. “Because this is a 
professional operation, I’m showing my employees 
that this isn’t just a ‘dirty job.’ It is a respectable 
career from which they can support a family, and 
it’s a great option for people to be successful 
without having gone through the college track.”

Mickey attributes the growth to his customers. 
“Things are going well with our business due to 
our customers, he smiles. “This couldn’t happen 
without them, their business, and their referrals. 
I want to give all of them a huge ‘thank you’—
especially our Shopper customers; they are some of 
the first and most loyal customers we have.” 

When asked about Sudsy’s success and goals, 
Mickey replies without hesitation” “We’re not 
money-driven. I just want Sudsy to be a company 
that people respect. I want to continue building on 
our reputation that when you call us to do a job, 
it will be done right. Our goal is to provide high-
quality, but not high-cost, service.” 

For Mickey, client satisfaction is his primary 
goal. From the beginning to the end of the job, 
Mickey accommodates his customers’ needs and 
wishes. 

Do it right and make customers happy—two 
phrases that encapsulate the most important 
foundational components on which Mickey Ferrell 
has built Sudsy House Washing’s reputation. With 
his dedication to detail, excellence, and customer 
satisfaction, Mickey’s family business and labor 
of love will continue cleaning and growing in 
Hampton Roads for years to come.

Sudsy House Washing
With his entrepreneurial family 
roots, owner Mickey Ferrell 
is dedicated to excellent 
customer service
By Cristi Sanchez

M ickey Ferrell’s business, Sudsy House 
Washing, isn’t just another typical 
house washing business. Originating 
from Mickey’s entrepreneurial roots 
and nurtured by his dedication to 

excellence, Sudsy is quite literally a labor of love.
A third-generation Chesapeake native and the 

son of entrepreneurs, Mickey is quite familiar with 
family-owned and operated businesses. His father 
owned a local pest control business where Mickey 
worked from the age of 14, learning the ropes of 
owning and running a business. After graduating 
from Hickory High School, Mickey married Devon, 
his high school sweetheart whom he met in tenth 
grade, and remained in the family business for 
another 11 years until deciding to try his hand at 
something new. Mickey took a nine-to-five desk job, 
and, ironically, that’s when the idea of Sudsy was 
born.

“Working a desk job, I didn’t have the time or 
equipment to wash my own house,” Mickey recalls. 
“So, I called a company to do it, but they didn’t show 
up. I lost time and pay at work on three separate 
occasions.”  So, Mickey decided he’d do it himself, 
bought a pressure washer, and spent nearly nine and 
half hours pressure washing his house. A very wet 
and less than pleasant experience, Mickey decided 
cleaning home exteriors wasn’t for him…or so he 
thought.

It wasn’t long before green algae again appeared 
on the side of Mickey’s house. Realizing he’d rather 
be outside washing his house instead of sitting at his 
desk, he took the day off to do just that and turned 
to the internet to find a new pressure washer. As is 
the way with most internet searches, Mickey wound 
up finding something he wasn’t even looking for: 
information about soft washing for home exteriors. 
Soft washing uses detergents instead of pressure to 
clean home exteriors to eliminate damage. The more 
he discovered about the technique, the more excited 
he got. “Instead of finding pressure washer deals 
online, I found a new career,” Mickey smiles.

By that time, Mickey had quickly realized that he 
wasn’t built for a desk and wanted to work outdoors. 
He decided that soft washing houses was what he 
really wanted to do. Devon was very supportive of 
Mickey’s dream, so he pursued it, and Sudsy was 
born in 2019. 

But Mickey didn’t want to be just another house 
washer: he wanted to provide the same standards of 
excellence for his customers’ homes that he wanted 
and expected for his own. Over the last three years, 
Mickey has worked very hard to grow his business 
and provide a first-rate professional experience for 
his customers. “I wanted to be so much more than 
just a guy with a truck cleaning houses,” Mickey 
explains. “I wanted to provide a very thorough, 
professional job for clients by doing excellent work 
and being reliable.” Sometimes while working, 
Mickey attracts the interest of curious neighbors or 
even people driving through the neighborhood. 

“Most people will 
admit that they didn’t 
know you even needed 
to clean a roof,” he 
says, “but they always 
comment on the big improvement it makes.”

Sudsy House Washing and Roof Cleaning services 
homes throughout all of Southside Hampton Roads 
and the Moyock area of North Carolina. Last 
spring, Mickey planned to add more crews but put 
that expansion on hold due to COVID. Despite the 
pandemic’s uncertainty, Mickey describes last year 
as having been “busy-busy,” and so far, this year has 
been much the same.”

“It’s important to spend the extra 
time to make sure the job is done well. 

We build our reputation on that
—doing things right.”

                         —Mickey Ferrell

That excellence and professionalism start at the 
beginning of the process when estimating the cost 
of a job. 

“Most estimates can now be done with a quick 
phone call or by submitting an online estimate 
request—which saves the customers time, “Mickey 
points out. “They don’t have to take time off to be 
at the house. By using city assessments, Google 
Maps, and Google Earth, we don’t even have to 
come out in person to see their house to do an 
accurate estimate. And customers don’t have to 
worry about their online submission forms getting 
lost in limbo. We try to get every estimate to them 
by phone call or email within a day. Clients can 
even view and pay their invoices online if they 
want.” Mickey also ensures arrival within every 
appointment time window he gives his clients.

What keeps Mickey’s customers satisfied more 
than the conveniences he provides are his high 
standards and thorough work. 

“I don’t want to be second to anybody,” he 
asserts. “I like things a certain way and will make 
sure to leave their exteriors the way I would want 
mine to look. I want to get it right the first time. I 
don’t want clients to be dissatisfied in any way. We 
do have a 100 percent satisfaction guarantee, but I 
prefer to take the extra steps to make sure the job is 
done correctly from the start. We’re very thorough. 
Since we use detergents to clean, we make sure 
everything is rinsed off properly and thoroughly, 
especially shrubs and windows. We walk around 
the house several times to make sure we didn’t 
miss anything. It’s important to spend the extra 
time to make sure the job is done well. We build 
our reputation on that—doing things right.”

Obviously, that reputation is solid, and customer 
satisfaction is high. From repeat customers to 
word-of-mouth referrals, Sudsy is growing and 

Mickey Ferrell, owner of Sudsy House Washing

437 Woodbridge Drive
Chesapeake

(757) 750-0400 
www.sudsyhousewashing.com
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Investment Management | Financial Planning

Finish Stronger.™

Arie Korving CFP® and 
Stephen Korving CFP®

1510 Breezeport Way, Suite 800
757-638-5490 

info@korvingco.com      www.korvingco.com
Read our story at TheShopper.com

www.korvingco.com/shopper
Retirement Specialists

Americans are on track to living longer than they initially 
might have thought possible. You spent a lifetime getting 
there, so planning for the rest of your life is only sensible.

Retiring is not like flicking a light switch, where one day 
you’re working, and the next day you’re not. There are four 
stages of retirement.

Stage One: Anticipation —This stage typically starts 
ten years before retirement. We’re excited about the 
possibilities of free time but anxious over financial 
readiness. This is the ideal time to get good, professional 
financial advice and begin to plan.  

Stage Two: Liberation/Disorientation —This stage 
begins at retirement and may last two years. New 
retirees have new freedom but may be uncertain about 
how to spend their time and money.  

Stage Three: Reinvention —Years three to fourteen 
are the heart of retirement. Retirees do the most, 
explore the most, and find growing pleasure in their 
family during these years. Health concerns grow, and 
concerns shift from accumulation to distribution.
    The focus is psychological. How well are you living 
on your pension, social security, and the lump sum you 
have accumulated? How badly has inflation eroded 
your income? How do you feel about spending money 
not knowing how long you’re going to live?

Stage Four: Reflection/Resolution —The sunset 
years are when people begin talking seriously about 
the legacy they want to leave.
   The best time to get a trusted financial advisor, 
someone who is also a fiduciary, is at stage one. But at 
any stage, getting professional advice from someone 
you can trust, who will walk with you through your 
retirement, is a wise decision.  

It’s what we do. Call us today for a free consultation.  

Korving & Company was named 
Suffolk Small Business of the Year for 2021.

•

•

•

•

Four Stages of Retirement

From left:  Khedive Shrines Larry 
Grimstead and John Kellam

From left:  Khedive Shrine 
Clown Randy Overacre and 

Shopper Public Relations/Account 
Executive Amy Brewer

Elijah Twine of Virginia Beach

Khedive Shrine Co-Chairman 
Joe Ramsey with Khedive 
Shrine Chef Charlie Taylor

From left:  Khedive Shrine 
Security Guards Mason 
Keeter and Larry Hale

See these and other photos 
at TheShopper.com

Khedive Shrine Grill Master, 
Dave Davis

You don’t need to head out West to enjoy a rodeo—as folks from across 
Hampton Roads discovered recently when they attended the Khedive Shrine 
Priority Automotive 2022 Professional Championship Rodeo.

Khedive Shrine Priority Automotive 
2022 Professional Championship Rodeo

From left:  Khedive Shrine helpers 
Linda Hartman and Tammy Zelinka
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We’re always ready to help 
with all of your picture-framing needs.

Best Service, Best Prices, Guaranteed. 

Affordable custom picture framing

316 Battlefield Boulevard South    (757) 482-1771
Across from the Great Bridge Shopping Center

M - F  9:30 - 5:30 | Sat 10:00 - 4:00

www.GreatBridgeFrame.com

Great Bridge
Frame & Art

Glass & mat 
replacement

Featuring Artists 
such as

B. Sikes, 
Ray Hendershot, 
Michael Parkes, 
Michael Clifton 

and more!

Authorized Dealer

JOHN BARBER

Authorized Dealer

Dealers for 
P. Buckley Moss, 
John Barber and 

Casey Holtzinger

Customized 
Framing 
For Your:
Diplomas 

Awards 
Photos 

Artwork

Large Selection 
of already framed artwork!

Diploma of Graduation
This certifies that

Sally Martin

on this 17th day of the month of June in the year 2015

has satisfactorily completed the curriculum as prescribed for 

graduation from high school and is therefore awarded this diploma.

(757) 547-0520 • email us: information@TheShopper.com
Be sure to check out all of our editions online at www.TheShopper.com 

The Shopper is an upscale monthly magazine, 
direct mailed to distinct communities in separate editions of 10,000 homes each

Our medical issue features 
businesses devoted to 

your health and well-being

August is our annual 
Medical Issue

Call  (757) 547-0520 
for information or to reserve space

TheSHOPPER
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Dr. Austin has decades of experience dealing with relationships. 
He charges clients on a sliding scale according to their ability to 
pay. 

Tidewater Pastoral Counseling 
 (757) 623-2700

Most of us have probably had fun with magnets. 
We most likely use magnets to attach items such as 
pictures of family members to the refrigerator. One 
of the activities we may have enjoyed as children 
was putting two magnets close together to see 
how they attract each other. We may also have tried 
turning one magnet around and bringing it close to 
the other magnet. As we did that, the magnet in our 
hand repelled the other magnet, pushing it away. The 
attraction was gone.

This illustration of magnets repelling one another 
can be  used to understand some relationships. 
One person in the relationship, who we will call 
the Pursuer, tries to get close to the other person, 
but the other person reacts in a way that keeps 
the Pursuer at a distance. We call that person the 
Distancer. The Pursuer works hard to get close to 
the Distancer but often is repelled. After a while, the 
Pursuer gets frustrated and stops the pursuit, which 
confuses the Distancer. The dance has stopped, and 
the Distancer is unsure of how to relate. Since the 
Distancer has a fear of abandonment, he moves 
towards the Pursuer, who, in turn, thinks things 
have changed. Unfortunately, the Distancer is 
uncomfortable with this vulnerability and closeness, 
so she again pushes back to create distance.

Pursuers often chase after someone who is 
unavailable for intimacy. Perhaps, the truth of the 
matter is that Pursuers are uncomfortable with 
being vulnerable or intimate. The same can be said 
of Distancers, which is why they run away.

Most of us have had experiences with Distancers. 
They keep us at arm’s length, and we never really get 
close to them. Sometimes, they are more friendly, 
so we mistakenly interpret that as a sign that our 
relationship is moving in a good direction. However, 
being friendly does not mean they are being 
vulnerable. We soon discover that they are keeping 
us at arm’s length.

Brene Brown pointed out that the downside of 
not being vulnerable is that there is no empathy 
without vulnerability.

Pursuers are uncomfortable 
with being vulnerable or intimate. 

The same can be said of Distancers.

If one was in a relationship with a significant 
other who lived in another state, one might 
empathize with the Pursuer. If a telephone 
conversation with that significant  other did not 
end well, one might experience a lot of anxiety. 
The fear of losing that person might be so strong 
that one might anxiously look for some assurance 
that the relationship is still okay. A Pursuer feels 
this when trying to connect to a Distancer but is 
nevertheless kept at a distance.

When Distancers are feeling engulfed, instead of 
runnning away, they neeed to trust themselves and 
the relationship. Such vulnerabilty will bring healing 
to Distancers.

At Arm’s 
Length

Relationships
by Dr. Bill Austin

Next to flying the U.S. flag, nothing is more 
associated with the Fourth of July than fireworks. 

There were no fireworks in Philadelphia on July 
4, 1776, when the Continental Congress signed the 
Declaration of Independence. The city’s patriots 
celebrated their independence with their own 
brand of pyrotechnic displays—burning images 
of King George III in effigy, followed by mock 
funerals for the British monarch symbolizing the 
end of his control over America. 

Though no actual fireworks were ignited on 
that day, the roots of the tradition were planted 
by John Adams one day earlier in a letter he 
penned to his wife, Abigail.

Believing the day would be “the most memorable 
Epocha in the history of America,” Adams wrote, 
“I am apt to believe that it will be celebrated, by 
succeeding Generations, as the great anniversary 
festival…It ought to be solemnized with pomp 
and parade, with shows, games, sports, guns, 
bells, bonfires, and Illuminations from one end of 
this continent to the other from this time forward 
forever more.”

Adams’ “illuminations” were part of 
Philadelphia’s first Independence Day celebration 
held one year later, on July 4, 1777—even as the 
Revolutionary War raged on. The Pennsylvania 
Evening Post reported: “At night, there was a 
grand exhibition of fireworks (which began and 
concluded with thirteen rockets) on the Commons, 
and the city was beautifully illuminated.” That 
same night, the Sons of Liberty set off fireworks 

over 
Boston 
Common.

This year, 
fireworks will 
fill the night 
sky above the 
Elizabeth River 
between Norfolk 
and Portsmouth, 
Yorktown’s York 
River, Smithfield’s 
Pagan River, on the 
green in front of the 
Governor’s Palace in 
Colonial Williamsburg, and 
in cities nationwide.

Just as John Adams envisioned, 
fireworks now illuminate Fourth 
of July celebrations “from one end 
of this continent to the other.”

A Brief History of July 4th Fireworks

By Rob Lauer

Owner/Agent Sharon 
Lynch

From Left: William Chory, “Jake from 
State Farm,” and Madonna Chory 

State Farm Open House
There is a new agent in town!  Sharon Lynch of State Farm held an open house at her new office in the Great 
Bridge/Hickory area of Chesapeake. Like a good neighbor, State Farm is there!   “Jake” in his khakis was in 
attendance as well!

See these and 
other photos at 

TheShopper.com

Shae Thomas, 
State Farm 
Insurance 

account 
representative 

Chelsea Zelie, State 
Farm Insurance account 

representative 

Kathy Olah, State 
Farm Insurance 
account representative 
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Since 2017, July 25th has been observed as 
National Hire a Veteran Day. Marine Corps veteran 
Dan Caporale founded the day to raise awareness of 
veterans transitioning to civilian life and the skills 
and benefits they can bring to non-military jobs. 

Every year, some 200,000 military people leave the 
uniformed services and seek new careers. Competing 
for a civilian job can be daunting at first, but many 
organizations and companies throughout the United 
States have programs in place to help them recruit and 
hire veterans. During their military service, veterans 
acquire many valuable skills and areas of expertise 
that can provide tremendous value to organizations in 
the civilian sector. 

Here are just a few of the many reasons 
to hire veterans:

—Vets are used to following schedules and rules 
while remaining flexible and adapting to rapidly 
changing situations.

—Vets have been trained to plan for and deal with 
unforeseen events.

—Vets are resilient and can perform well in 
situations where there is uncertainty and stress.

—Vets are skilled at working in different types of 
environments, from an office to being out in the field 
or on deployment. They have experience working in 
highly challenging settings.

—Due to their previous training and experience, 
vets are able to learn new skills and take on new 
responsibilities quickly.

—Vets tend to have more training in different types 
of advanced technology than their civilian peers.

—Vets are skilled at building and being part of a 
tightly cohesive team.

—Vets have already been employed in a culture 
that puts tremendous importance on accomplishing 
missions, developing oneself personally and 
professionally, and cooperating with others. They 
bring those values to any role they take.

—Vets gain leadership skills early in their service, 
and those skills and leadership responsibilities increase 
as they advance through the various ranks of the 
military. By the time they leave active service and are 
ready to transition into the civilian workforce, vets are 
skilled and experienced leaders.

National Hire a Vet Day, 
July 25th

By Rob Lauer

Recently, to honor the 100th birthday of 
legendary entertainer Judy Garland, “The Wizard 
of Oz,” her most famous film, was shown for two 
days in select theatres nationwide. 

“The Wizard of Oz” has the distinction of being 
the world’s most-seen movie. For Americans who 
were children between 1956 and 1980, annual 
Sunday night broadcasts of the 1939 classic were 
the cultural equivalent of a kid’s super bowl. Based 
on the first of L. Frank Baum’s 14 Oz Books, “The 
Wizard of Oz” had something for everyone. 

It was a comedy. What kid didn’t laugh out loud 
at the Cowardly Lion’s over-the-top crying and 
fretting, delivered in a thick New York accent, as if 
he had just escaped from the Central Park Zoo? 
Uncle Henry’s sarcastic asides to Miss Gulch were 
something older kids more than younger ones 
were likely to pick up on. And when the great and 
powerful Wizard was revealed to be a humbug, his 
bumbling, self-effacing monologues were strings of 
comic one-liners that went right over young heads 
but drew laughs from adults. “Oz’s” comedy makes 
it a film one can truly grow up with. 

“The Wizard of Oz”  was a musical but didn’t 
seem like one. That’s because every song was 
integrated into the story. Take out a song, and the 
plot makes no sense. The tunes were catchy; some 
were even dark and edgy. (Consider the lyrics to 
“Ding Dong the Witch is Dead.”) Even kids who 
hated musicals could love the film. And, of course, 
it gave the world “Over the Rainbow”—ranked the 
number one song of the 20th century by the 
Recording Industry Association of America and the 
National Endowment for the Arts. 

“The Wizard of Oz” was a horror film, thanks to 
the Wicked Witch of the West—the greatest 
screen villain of all times. When it comes to 
genuine scariness, Frankenstein, Dracula, the 
Mummy, and even Hannibal Lector have nothing on 
her. Her freakishly long chin, hooked nose, and 
green skin are the stuff of nightmares, and, of 
course, there are her equally creepy Winged 
Monkeys. But what is most horrific is that the 
Witch of the West is entirely evil; no redeeming 
back story, no glimmer of humanity. She delights in 
cruelty, representing the polar opposite of what 
every child wants in an adult. In the 1960s and 70s, 
sitting through the witch’s scenes without covering 
one’s eyes or looking away was cathartic and the 
ultimate proof of a kid’s courage, worthy of 
playground bragging rights.

“The Wizard of Oz” was also a film with a 
message that we need now more than ever. Instead 
of searching elsewhere for happiness, mistakenly 
believing it must be magically given to us by 
someone else, we need to appreciate where we 
are right now and look within ourselves. If we do, 
we’ll realize we already possess the brains, heart, 
and courage needed to live a fulfilling life, and no 
matter how lost we may sometimes feel, we always 
have the power to go home. 

by Rob Lauer

On the Front 
Porch with You

Memories of Oz

Rob Lauer is an award-winning, nationally-produced and 
published playwright 

From left:  
Owner/Chef 

Tomeka 
Wallace 

and 
Cornelia 

Bray

From left:  Professional EOS Implementer Jason Williams and 
Retail Alliance Member Relations Advisor, Jess Haley

Don’t Worry, Eat Happy!
Chef Tomeka Wallace, owner of Happy Cafe, says she wanted to create a diverse communal environment that 
is relaxing for everyone. The Happy Cafe provides a place to unwind, indulge in delicious food, and enjoy 
wonderful conversation. The menu offers sandwiches to satisfy all cravings, homemade bread, specialized 
smoothies, gourmet mac n’ cheese, and homemade bread pudding.

See these and other photos at TheShopper.com

Tim Dooley, 
owner of 

The Retro Den

Care-A-Lot 
Pet Supply 
Vice President, 
Denise Clarke

Happy Cafe Bartender, Alexis Palmer 
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since it opened. 
While Tony and his store staff do whatever is needed to 

keep the business humming each day, subcontractors also 
specialize in what they do best. For Ray, it’s hardwood 
and LVP, while another install may do only carpet. 

“They know what they are doing, and I know customers 
will be happy with the end results,” Tony says.

“Our flooring installers represent some of the best 
craftsmen in the area,” Jeff adds. “All of them share 
our basic philosophy—don’t stop until the customer is 
completely satisfied.”

Like everyone else, inflation has reared its ugly head 
at Family Flooring. During the last 18 months, Tony 
has received 10 price increases from suppliers. Freight 
has really gone up—double and even triple.  

Even so, he’s doing well, thanks to his reputation for 
first-rate customer service and fair prices. All products 
are always offered at the same prices to all customers. 
It’s the fair way to do business, Tony believes, because 
no one feels the pressure to shop on a particular day or 
sign a contract before a sale ends. 

“I’m not here to make a fortune; I’m here to make a 
living,” Tony concludes. “I don’t run sales, and I keep 
my margins low and realistic. I don’t blow prices up 
and then tell customers it’s 50 percent off. I’m here 
to help them with their flooring needs and send them 
home happy.”

Tony Johnson, co-owner of Family Flooring

Family Flooring
Offering personable expertise, 
high-quality products, and craftsmanship
By Kathy Van Mullekom

Not all flooring is made alike. There are 
different materials, different grades, 
and different uses.

Not all flooring stores are managed 
and staffed alike, either. There are 

different sales techniques and levels of knowledge—
which is why Family Flooring in Chesapeake prides 
itself on guiding customers toward what they need 
in terms of quality and affordability. 

“We are personable and customer-oriented,” 
owner Tony Johnson says. “At our stores, you have 
someone you can  talk to. And we know what we are 
talking about. We don’t stock anything that isn’t 
the best for the money.”

For instance, luxury vinyl planking (LVP) is all 
the rage, according to Tony. Choosing the right 
product can be confusing because it comes in many 
patterns, widths, colors, and thicknesses. Knowing 
what to buy for personal style and daily use is 
important. That’s why Tony and his sales staff are 
there to pass on lessons they have learned from 
experience.

For example, the “wear layer” on luxury vinyl 
planking ranges from a very thin four millimeters 
to a better quality 12 mils and a high-end 20 mils. 
“I don’t sell anything below 12 mils because the 
quality just isn’t there,” Tony explains. “Twelve is 
good for kids and pet traffic and should last a long, 
long time in normal residential wear.” 

That kind of knowledge and quality control is 
what sets Family Flooring apart from the others.

“We are personable and 
customer-oriented.

At our stores, you have someone 
you can talk to. 

And we know what 
we are talking about. 

We don’t stock anything that 
isn’t the best for the money.”

                                                —Tony Johnson

“If I don’t think it’s quality, I don’t have it,” Tony 
says. “We don’t have anything to do with products 
that will cause problems for our customers. People 
have budgets, and we respect that and work with that, 
but they still want to get the best quality they can for 
the dollars they spend.”  

Tony and his partner Jeff Jechura started Family 
Flooring in 2004. Retired from the Navy in 1995, 
Tony went to work for the former New York Carpet 
World, where he met Jeff. Both felt they could provide 
better customer service and product knowledge, as 
well as affordable everyday prices, unlike some less 
reputable businesses that resort to gimmicks and 
special sales. 

“Regardless of what some might say, there’s no 
such thing as a free installation,” Tony says, laughing. 
“The installation price is always hidden somewhere 
in the amount the customer is paying—but the seller 
isn’t telling them that.”

What’s in with flooring for 2022? Wall-to-
wall carpeting in speckled-colors is favored 
for its warmth and softness in bedrooms. Easy-
care luxury vinyl planking and luxury vinyl 
tile (LTV) are outselling everything else for 
everyday living areas. 

“LVP is growing by leaps and bounds and 
improving as it goes,” Tony says. “All LVP now 
has an underlayment, such as cork or rubber 
backing, for sound-deadening purposes. It’s 
gotten thicker and is of much better quality.”

Engineered hardwood remains popular 
because it’s made in layers and does not expand 
and contract in Hampton Roads’ humid, moist 
climate. “Again, there are different categories 
for engineered wood,” Tony points out. “I don’t 
carry anything but select and number-one grade 
because they are milled better, offer longer 
boards, and provide better color.”

Engineered wood can be glued, making it ideal 
for a slab foundation. Those are the kinds of tips that 
Tony and his staff pass along to customers so they can 
make the right choices.  

“Our flooring installers 
represent some of the 

best craftsmen in the area.
All of them share 

our basic philosophy—
don’t stop until the customer 

is completely satisfied.”
                                                       —Jeff Jechura

  
While the past two years have been challenging 

business times due to minor hiccups in the supply 
chain, Tony and his five-member staff have enjoyed 
two of the best sales years in their 18-year history. 
Business has been booming at Family Flooring’s Great 
Bridge location and their Western Branch location—
which is overseen by Tony’s wife, Katherine. “There 
aren’t enough hours in the day,” Tony says, who had 
just finished helping unload a delivery truck and then 
scurried to help a customer pick up some material. 

Keeping costs manageable means keeping overhead 
low, and Tony does that by leasing only showroom 
space for the two stores in Great Bridge and Western 
Branch. Flooring is ordered, its installation is 
subcontracted, and both usually happen within a 
week. Tony also stocks a basic carpet for customers 
who need something immediately. 

Each location sells well-known flooring brands such 
as Mohawk, Shaw, U.S. Floors, and Mannington—
just to name a few. Instead of looking at glossy photos 
and trying to imagine want the end results might be, 
customers can touch and examine the actual products 
for as long as they like while having any questions 
they might have answered. 

Family Flooring is also proud of its long-term, 
hard-working employees. Many of the 15 installer 
subcontractors, including Ray Schmitt and Sales 
Associate Kevin McKenzie, have been with the company 

300 Battlefield Boulevard N, Chesapeake
(757) 548-4545

3916 Portsmouth Boulevard, Chesapeake
(757) 673-8960

www.familyflooringstores.com
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By Betsy Patterson
Master Graphoanalyst

(Part I)

Unique Services
	 •	Personality	Profile	
	 •	Compatibility	Assessment	
	 •	Personnel	Selection	
	 •	Vocational	Suitability	
	 •	Gift	Certificate	
	 •	Speaker:	Educational	Entertainment	
	 •	Classes:	Learn	to	analyze	
								handwriting	(Books	I	&	II)

421-9123

Fears

the Write Sense

As we go through life, we acquire fears; many date 
back to early childhood. The incidents provoking 
them are long forgotten by the conscious memory, 
but they remain in the unconscious, influencing our 
thinking and actions, perhaps for our entire life. 
Fears are common anxiety-based traits; almost 
everyone has a few of them to some degree.

Desire for Attention: People want to be 
appreciated and approved, but first, they must be 
noticed. When a person feels she is not being given 
enough attention, final strokes will rise higher than 
the tops of the small letters. If 
the tops turn backward, the 
writer needs a lot of attention. 
In these cases, the lack of 
attention is usually not imagined.

Indecisiveness: The writer fears committing to a 
course of action. It buys the writer some time. If no 
choice has been made, doubt and frustration can 
set in. (Seen in 
feathered—not blunt—
finals)

Jealousy: The writer is concerned that others may 
get what is rightfully his and may compete as a 
result. (Indicated in small 
inverted initial loops in a 
downstroke)

Repression: (Indicated in the deep retracing of 
downstrokes) When a person has disturbing 
thoughts, she may try to drive them out of her 
mind. She may feel that she is "bad" for having such 
thoughts or fear they 
might come true if she 
doesn't get rid of them. 
Repression also appears 
in clearly squeezed 
letters, even though no 
downward strokes are 
retraced.

Self-Castigation: (indicated by a stroke that swings 
upward and backward over the preceding letters to 
cross a t-stem) When a person develops guilty 
feelings, he may develop the 
habit of blaming himself to 
relieve the guilt. Laminate, Carpet, Hardwood,

Tile & Vinyl Flooring

LVP FLOATING
WATERPROOF

FLOORING
$2.99 sq. ft 

 PLUSH CARPET
$1.19 sq. ft

2¼" PLANK 
SOLID HARDWOOD

$5.49 sq. ft

300 Battlefield Boulevard North • 548-4545
3916 Portsmouth Boulevard, Suite B4 (Stonebridge Plaza) • 673-8960
www.FamilyFlooringStores.com    Read our story at TheShopper.com

Floors to live on

12 months free financing—$699 minimum purchase. See store for details, with approved credit.

Specials

Quality, Value & Service

With so many flooring options available, 
please trust us to help you find the 

best option for your home
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deal with difficult claims. For example, he recently 
helped a client with a totaled truck prove he had 
special captain’s chairs by showing it was a default 
package associated with the VIN number. “Reggie 
can help through the nitty-gritty of vehicle claims 
because he knows so many people in the car 
industry,” she explains. 

Because auto and home insurance can vary from 
incident to incident, there are common myths about 
those insurances that Sharon wants to dispel:

Insurance is not a maintenance plan for your 
home or auto. For instance, if your HVAC goes 
out, it’s not covered because that is to be expected 
with aging household equipment. The same goes 
for equipment on your vehicle.

If a neighbor’s healthy tree falls on your yard or 
home, it’s your tree, and your deductible applies. 
But, if your neighbor neglected a diseased or dead 
tree, that could be a different story. 

Flood insurance does not cover leaks in a home; 
it only covers damages from rising waters.

Whenever an insurance question arises, Sharon 
wants to discuss it with the client, either through 
a phone call or in a face-to-face appointment. “My 
first choice is to always sit in front of someone; 
nothing beats that,” she says. “We have a ‘heart’ for 
coverage and helping people preserve their legacy 
and avoid issues. I never want to hear a client say, 
‘I wish someone had tried to help me.’ That’s why 
I am always proactive.”

Sharon Lynch

Sharon Lynch, State Farm 
Insurance Agent
This proactive agent offers her clients
32 years of experience and expertise

Sharon Lynch,  State Farm
1296 S. Battlefield Blvd., #112

Chesapeake

  (757) 483-3333
www.teamlynch.net

By Kathy Van Mullekom

Sharon Lynch spent 12 years in the furniture 
industry, helping people decorate their 
homes. Wanting more flexibility to be 
at home with school-age children, she 
looked around for a career change. She 

knew insurance was something everyone needed 
and would always need, so she charted her course 
along the path of auto, home, and health insurance, 
along with financial services—32 years ago with 
State Farm. Sharon and State Farm are a perfect 
match. “I have no intentions of slowing down,” she 
says. “I like to work and don’t ever plan to retire 
because I like what I do.”

On June 1st, Sharon opened her third Sharon 
Lynch State Farm office. This one is in Chesapeake, 
where she and three experienced licensed agents are 
ready to help people with their needs. Additional 
offices and agents are located in the Landstown area 
of Virginia Beach and Harbour View in Suffolk.

Sharon prides herself on having a team of 20 
employees who go out of their way to provide 
exceptional customer service. Continuous 
training and awards like the President’s Club and 
Chairmen’s Circle put her agency in the top tier of 
State Farm offices nationwide. 

“We have a ‘heart’ for coverage 
and helping people preserve 

their legacy and avoid issues.”
   ̶  Sharon Lynch

“We like to educate our clients about what they 
need in the way of insurance and financial services,” 
Sharon says. “It’s what sets us apart. When I ask 
clients what kind of liability limits they have, they 
rarely know. The general public is under-insured, 
and I find lack of education is the biggest reason 
why.”

Continuous training in the insurance industry 
keeps Sharon and her staff on top of new products 
and information, but she believes her lifelong 
experiences as a businesswoman, wife, mother, and 
grandmother also make her aware of what could 
happen in life if a client is not properly insured or 
financially stable. 

“We will talk to our clients about anything they’d 
like to know about, such as long-term care, wills, 
and trusts and liability issues,” Sharon points out. 
“For instance, what could happen with their assets 
if they are in a car accident. We try to help people 
understand and be proactive.”

Sharon knows first-hand how an accident can 
impact a family’s future. When her now-grown 
daughter was 19, she was in an accident that was 
not her fault. A motorcycle traveling behind a 
full-size truck came out of nowhere while she was 
making a turn.  

“She called me and thought she had 
killed the motorcyclist,” Sharon recalls. 
“He lived, and it cost him his military 
career. He sued for $2 million, but we had 
the protection because she lived with us, 
so our policy covered her as well. I can’t 
imagine what her life would have been if 
we had not had that policy.”

That same daughter, Gina Lynch, is 
now a State Farm agent in Virginia Beach. 
“She’s a go-getter,” Sharon smiles. “She 
does very well, and there’s enough business for 
both of us.”

Another family crisis proved how precious home 
insurance can be when least expected. When a line 
of tornadoes ravaged Suffolk in 2008, local media 
coverage featured images of a cul-de-sac of tattered 
and torn homes. One of those homes belonged to 
Sharon’s stepson, Keith.  

“We were out of town, and the phone rang,” she 
remembers. “His first question was, ‘Do I have 
enough coverage?’  We reassured him he would 
be fine. Thankfully, no one was at home when the 
tornado hit, so no one was hurt. You can rebuild 
a house or replace a sofa, but you can’t replace a 
life. Not everyone in that cul-de-sac had enough 
coverage. The tornado took the two-story house 
down to the crawl space. Everything was gone. We 
rented him a house, and State Farm paid the rent. 
That sofa we gave him, he got to choose a new one. 
But, at the time of the loss, what you worry about 
is, ‘Do I have enough coverage?’”

“We like to educate our clients
about what they need in the way of 
insurance and financial services.

It’s what sets us apart.”
   ̶  Sharon Lynch

At the beginning of Sharon’s State Farm career, 
most of the business came through her own hard 
work. Now, she has a team of competent agents. 
Additionally, several team members speak 
Tagalog, and one speaks Spanish. Some specialize 
in property and casualty, some in financial services, 
while others are geared toward commercial 
business insurance. In addition to home/condo and 
auto/boat insurance, the product list is long and 
comprehensive. It includes life insurance, umbrella 
policies, annuities, supplemental health policies, 
and even pet insurance. 

“Life insurance is a base that helps protect assets 
no matter what happens,” Sharon says. “There are 
different kinds of insurance, and we customize it to 
the client’s needs.”  

Sharon’s husband, Reggie, is also part of her State 
Farm team. He’s the “car guy” who can proficiently 
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A Capitol Fourth
Community firework displays and “The Star-Spangled Banner” being 

played. Friends and families gathering for cookouts in backyards and 
parks. Burgers and hot dogs smoking on the grill. Kids running across the 
lawn with sparklers ablaze. These are just a few of the sights and sounds 
of a traditional Fourth of July celebration.

And for millions of Americans, tuning in to “A Capitol Fourth” on PBS 
has been a part of their Independence Day celebrations for the past 42 
years.

The National Symphony Orchestra began performing Independence 
Day concerts on the west lawn of the U. S. Capitol building in 1979. A 
year later, PBS started televising the show. The first telecast was hosted 
by E. G. Marshall, with Mstislav Rostropovich conducting the orchestra 
and legendary musical star Pearl Bailey performing live. Four decades 
later, “A Capitol Fourth” is the highest-rated show on PBS.

Even people who don’t typically watch PBS find themselves switching 
to the channel on the evening of July 4 to watch fireworks displays and 
90 minutes of patriotic music performed by some of the biggest names in 
showbusiness — all live from our nation’s capital. Because the broadcast 
is repeated throughout the night, one can tune into the festivities regardless 
of the hour.

A monumental amount of work goes on behind the scenes of “A Capitol 
Fourth” to bring the sights and sounds of the concert to the millions of 
viewers watching at home. More than twenty television cameras will be 
stationed on the West Lawn of the U.S. Capitol and around Washington, 
D.C. to capture the show and the spectacular fireworks display.

For lovers of American music, the show never fails to deliver.
This time-honored 42 year-tradition puts viewers front and center 

for America’s biggest birthday party with the most brilliant display of 
fireworks anywhere in the nation lighting up the iconic D.C. skyline. 
Celebrate our country’s 246th birthday with musical performances by 
top stars from pop, country, R&B, classical, and Broadway, featuring 
the National Symphony Orchestra under the direction of premier pops 
conductor Jack Everly. This year will mark Everly’s eleventh year as 
maestro of “A Capitol Fourth.”

“For forty-two years, ‘A Capitol Fourth’ has paid tribute to our nation’s 
birthday and the hopes and dreams of all Americans,” Executive Producer 
Michael Colbert says. “This year, our broadcast will reflect what we as 
a country have faced and the challenges ahead while showcasing our 
message of inclusion, patriotism, and love.”

“A Capitol Fourth” will broadcast live on WHRO 
Channel 15 at 8:00 p.m. on Monday, July 4, 

with reruns beginning at 9:30 p.m.

From left: Beth Parsons, Retail Alliance executive 
assistant, with Rhonda Zentkovich, Retail Alliance facility 

manager, and Margie Smith, Retail Alliance director of 
financial services

From left: 
Jim White, owner 

of Jim White 
Fitness, and 
Ray Mattes, 

Retail Alliance’s 
CEO

From left: Shreyansh 
Trivedi, owner of 
Fuddruckers, and  
Liat Von Egloffstein, 
Fuddruckers’ director 
of operations.

From left: Melissa Rogers, 
sales manager for Valpak, and 
Denise Ferrell, operations manager/
account executive for The Shopper

From left: Bob Harper, owner of 
Bob Harper Photography, and 

Mason Murawski, owner of 
Murawski Photography

See these and other photos at TheShopper.com

From left: Jesita Arzola, Retail 
Alliance accountant, and 
Joey Morgon, Retail Alliance 
marketing and communications 
coordinator

The Retail Alliance gathered for its first “Breakfast Club” after a two-year 
hiatus due to COVID.  Jim White of Jim White Fitness spoke on the importance 
of fitness in maintaining a healthy work-life balance.

Retail Alliance Breakfast Club

Haley Morgan, 
Techark 
Business 
Development 
representative
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Sharon Lynch, 
State Farm 

Insurance Agent
This proactive agent 

offers her clients
32 years of experience 

and expertise

The Chesapeake 
Humane Society

Strengthening 
the human-

animal 
bond

by serving 
homeless 

and 
underserved 

animals
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Executive Director Lacy Shirey

Offering 
personable 

expertise, 
high-quality 

products, 
and 

craftsmanship

Family 
Flooring

Tony Johnson, 
co-owner of Family Flooring


