
May 2022    The Suffolk/Harbour View/Smithfield/Carrollton Shopper   Page 1

Celebrating 41 years!

YOUR HOMETOWN MAGAZINE

TheSHOPPER
May 2022 • Suffolk/Harbour View/Smithfield/Carrollton Edition

Page 8

Offering 
personable 

expertise, 
high-quality 

products, 
and 

craftsmanship

Tony Johnson, 
co-owner of Family Flooring

See inside page 10

Family 
Flooring



Page 2   The Suffolk/Harbour View/Smithfield/Carrollton Shopper   May 2022

Read our story at TheShopper.com

Don’t forget to sign up for the Patient Portal on our website!

3206 Churchland Boulevard
484-0101 | www.SouthsideEye.com

Convenient hours: 
Monday - Friday 

8 am - 6 pm

SSEC Optical Staff are making every effort to be available to our 
patients, while controlling the number of persons in the optical shop. 

We are now scheduling personalized appointments for patients 
who would like to come into the shop. Please call to schedule 
your individualized appointment with one of our opticians.

484-0303

Inquire with the Optical Shoppe for exclusions

MAY SPECIAL
Buy one pair of glasses, 

get 2nd pair 
35% OFF

Most of us know how Corey Hart 
finished the refrain of his popular song, 
and all of us could benefit from wearing 
sunglasses.  Although most people are 
concerned about the fashion statement 
made by a nice pair of sunglasses, they 
also provide protection to the wearer.

The primary purpose of sunglasses is 
to help shield our eyes from the sun’s 
destructive ultraviolet radiation. 
Ultraviolet light is actually 
electromagnetic radiation that is unseen 
by the naked eye. It 
comes in three 
main types: UVA, 
UVB, and UVC. 
UVA can be very 
damaging to the 
retina of the eye 
and cause central 
vision issues. UVB is destructive to the 
skin and causes the sunburn most 
beachgoers are familiar with this time 
of year. UVC has the most energy 
associated with it, but luckily for us, 
most of it does not make it through the 
atmosphere.

When selecting sunglasses, the main 
feature to look for is that they block 100 
percent of UVA and UVB light. 
Expensive sunglasses are not necessarily 
better than inexpensive sunglasses. 
Expense usually comes with better 
brand recognition, frame quality, and 
optical quality. Optical quality generally 
refers to polarization. A pair of polarized 

sunglasses blocks half of the light rays 
entering the eyes. This cuts down the 
glare considerably. It doesn’t mean that 
you can’t find an inexpensive pair of 
sunglasses that still block 100 percent 
of UV light.  But unless they are so 
labeled, those $5 sunglasses at the local 
gas station may not pass the sniff test. 

So when thinking over the purchase 
of a pair of sunglasses, consider several 
things. These sunglasses will hopefully 
provide you with the best UV light 

protection and also 
some blue light 
protection. They 
will decrease the 
amount of glare 
entering your eyes, 
allowing you to 
drive the car safer 

or see that 300-yard drive on the golf 
course. Also, protect the skin around 
your eyes from the formation of skin 
cancer. A brimmed hat has an additive 
effect here as well. If you decide to 
purchase a pair of polarized glasses, it 
will be perfect for those long days on 
the boat. 

I know we have all been indoors a lot 
more than we anticipated this year, but 
remember when you do venture outside 
to grab your sunglasses. Not only will it 
make your adventure more enjoyable, 
but also you will know you are doing 
your eyes a big favor. Protect your eyes; 
they are the only ones you’ve got.

EYE 
TO EYE

by Theodore Hallberg, OD

Michael  R .  Keverline ,  MD •  Theodore M.  Hallberg,  OD

“I wear my sunglasses...”

When selecting sunglasses, 
the main feature to look 

for is that they block 
100 percent of UVA 

and UVB light.

Dr. Samir Abdelshaheed

Facebook.com/FamilyMedicineHealthcare

757-488-3333
6111 Portsmouth Boulevard

Read our story at TheShopper.com

www.FamilyMedicineHealthcare.com

Skin Cancer
There’s no such thing 
as a healthy tan

There’s no such thing as a healthy tan, because you can’t get 
tanned without damaging your skin. That damage is what makes 
you more likely to get skin cancer as you grow older. Between 1970 
and 2009, melanoma increased eightfold among women from ages 
18 to 39 and fourfold in men. 

The rising cancer rate is being driven by the use of indoor tanning 
beds. Ultraviolet radiation is a known carcinogen. Indoor tanning is 
particularly dangerous because tanning beds emit 10 to 15 times 
more UV radiation than the midday sun. There are regulations that 
aim at preventing youths from indoor tanning, such as requiring a 
parent’s consent for teens younger than 18. 

The patient can play a primary role in early detection of 
melanoma. During your annual exam ask your doctor to look at 
your back for suspicious marks. Doctors should inform the patient 
of their risk factors for skin cancer. Some of those factors include: 
• Family history of melanoma
• Using tanning beds
• Having fair skin, light hair and eyes
• Burning easily

Such conversations are particularly important for families of 
young children to help them establish healthy behavior early in life. 
People who plan on spending time in the sun should wear a broad- 
spectrum, water resistant sun screen with a sun protection factor 
of 30 or more, and limit time in the sun especially during midday 
when UV rays are strongest and most harmful. Among women, 
cancer is most commonly found on lower extremities. For men, 
melanoma is most commonly found on the back and legs. 

The patient can play a primary role 
in early detection of melanoma. 

During your annual exam, ask your doctor 
to look at your back for suspicious marks. 

Doctors should inform the patient 
of their risk factors for skin cancer.
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488-8391
www.AdditionAssociates.com

Providing room additions, 
kitchen & bath remodels, 

sunrooms, decks & porches, 
as well as other exterior and 

interior improvements in 
Hampton Roads for over 40 years.

Read our story 
at 

TheShopper.com

“We started out being 
impressed with Barry, 

and things just got 
better as it went along. 

We were also 
thoroughly impressed 
by the professionalism 

of all the workers. 
We are extraordinarily 

pleased with the 
outcome.”

 ~Jack and Kay Goodwin 
of Portsmouth

Breakfast area addition 
and kitchen renovation

Before

After

“We are extraordinarily pleased...”

Barry Hobbs - 
Manager

Love of sports 
seems to run 

in the blood of 
Shopper columnist 
Brandon Johnson?

“My father, Gary Johnson, was a 
three-sport athlete at Deep Creek and 
drafted right out of ‘The Creek’ by the 
California Angels,” Brandon says with 
pride. “My grandfather, William “Bill” 
Clark, graduated from Great Bridge, 
where he played basketball. My 
brother and other family members also 
graduated from ‘The Bridge.’ My sister 
was part of the first full class to go 
through Grassfield, where she played 
volleyball and basketball.”

Read his monthly column here or online at TheShopper.com

On May 30, Americans nationwide will honor the 
brave men and women who died while serving in 
the U.S. military. Memorial Day—the unofficial 
beginning of summer for most of us—is a day 
typically marked by the lowering of U.S. flags 
to half-staff, the decorating of veterans’ graves, 
ceremonies paying tribute to fallen heroes, parades, 
and family gatherings. 

In a country that values the sacrifices of its military 
men and women, many might be surprised to learn 
that Memorial Day is one of our newest national 
holidays. It was not until 1968 that Congress passed 
the Uniform Monday Holiday Act, establishing 
Memorial Day nationwide as the last Monday in 
May in order to create a three-day weekend for 
federal employees. The change went into effect in 
1971, officially making Memorial Day a national 
holiday. Before 1971, the holiday that we all now 
call Memorial Day was observed by the various 
states on different days and under various names.

Originally known as Decoration Day, the holiday 
originated in the years following the Civil War, 
which ended in the spring of 1865. The war—the 
deadliest political failure in American history—
tragically claimed more American lives than any 
conflict or war in U.S. history—including World 
War II. The deaths of nearly 750,000 Americans 
during a four-year period (over two percent of the 
entire population) required the establishment of the 
country’s first national cemeteries.

By the late 1860s, towns and cities nationwide 
were holding springtime tributes to these fallen 

soldiers, decorating their graves with flowers and 
reciting prayers.

It is unclear where exactly this tradition 
originated. In May 1865, less than a month after the 
Confederacy surrendered, records show that a group 
of formerly enslaved people in Charleston, South 
Carolina, organized commemorations for those who 
had fought and died to end slavery. 

The first “Memorial Day” by name was celebrated 
on May 5, 1866, in Waterloo, New York. On that 
date, local businesses closed, and residents decorated 
the graves of soldiers with flowers and flags.

On May 5, 1868, General John A. Logan, leader 
of an organization for Northern Civil War veterans, 
called for a nationwide day of remembrance. 
Decoration Day, as he called it, was held on May 
30 because that date wasn’t the anniversary of 
any particular battle. On the first Decoration Day, 
General James Garfield made a speech at Arlington 
National Cemetery, and 5,000 participants decorated 
the graves of the 20,000 Civil War soldiers buried 
there.

By 1890, each Northern state had made Decoration 
Day an official state holiday. Southern states, on 
the other hand, continued to honor their dead on 
separate days until after World War I.

Following World War I, the holiday evolved 
from commemorating only those who died in the 
Civil War to honoring American military personnel 
who died in all wars, including World War II, The 
Vietnam War, The Korean War, and the wars in Iraq 
and Afghanistan.

Memorial Day

− Rob Lauer
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Investment Management | Financial Planning

Finish Stronger.™

Arie Korving CFP® and 
Stephen Korving CFP®

1510 Breezeport Way, Suite 800
757-638-5490 

info@korvingco.com      www.korvingco.com
Read our story at TheShopper.com

www.korvingco.com/shopper
Retirement Specialists

Last month we listed some of the things that complicate 
retirement planning. This month I want to address what it 
takes to create a plan. The basic elements of a plan are:

Expenses. What are the basic living expenses to keep 
you sheltered, fed, and clothed in retirement? What 
will it cost to get you out of your rocking chair and 
do the things you dreamed of doing when you were 
working? Be as specific as possible: new cars, travel, 
hobbies, education for a child or grandchild, etc. 

Health care. Will you be able to fund your own 
healthcare, or will you need insurance for long-term 
care? Will you or your spouse need life insurance once 
you are retired?  

Income sources. What are your guaranteed income 
sources, such as Social Security, pensions, annuities, 
and other government benefits? How much of your 
expenses are covered?

What worries you? A good retirement plan is much 
more than a few calculations on the back of an envelope 
or even a written book to be read and filed away. Those 
are a snapshot in time. A sophisticated plan allows you 
to play “what if” games. What if inflation is higher than 
you expect? What if your investment portfolio has big 
losses? What if your pension is not secure, or Social 
Security cuts your benefits? What if you or your spouse 
have to pay for long-term care and you are not insured?  

These are just a few of the issues we address when we 
prepare retirement plans for our clients. If we can determine 
possible problems before they arise, you have a much better 
chance of going into retirement with peace of mind.

This is an opportunity to engage in a family conversation. 
Too many spouses are uninvolved in the discussion. A good 
financial planner will explore the issues from all sides and 
create a roadmap to retirement success.  

Retirement is Here, Part 2

Korving & Company was named 
Suffolk Small Business of the Year for 2021.

•

•

•

•

Is there anything more interesting, exciting, and mysterious than outer space? 
Never-ending, eternally expanding, full of stars and planets and enigmas—
humanity will never stop uncovering the secrets that this great vacuum holds. 

National Space Day, held on the first Friday of each May, honors humanity’s 
extraordinary achievements in the exploration of space.

In a sense, it could be said that the history of National Space Day stretches 
back to the very beginning of the universe when the Big Bang jump-kicked the 
galaxies and everything in them into action. 

In actuality, National Space Day was first hosted in 1997 by the Lockheed 
Martin Corporation to teach young people about different aerospace careers and 
inspire them to become interested in space exploration. What was meant to be a 
one-time event was so popular with teachers, space enthusiasts, and aerospace 
workers that it continued to be celebrated every year. 

In 2001, John Glenn—former astronaut and U.S. Senator—proposed extending 
the observance worldwide by creating International Space Day.

Space has always fascinated humanity. The earliest cultures studied the 
seasonal movement of the stars and planets, envisioning them as living things—
sky gods and spirits—who ruled the heavens and Earth. The Ancient Greeks first 
developed what would eventually evolve into the modern science of astronomy. 

Thanks to that science, we have come far in understanding the cosmos while 
continually uncovering surprising facts. 

For example, scientists have discovered that besides visible matter, there is 
also the unseen matter known as dark matter. The matter that we can see—
that which makes up all of the galaxies and everything in them—accounts for 
only five percent of the universe’s contents. By contrast, dark matter outweighs 
visible matter by a ratio of roughly six to one and makes up about 27 percent of 
the universe. 

The science of space exploration has played a significant role in the life of 
Hampton Roads. The Langley Research Center (NASA Langley), located 
in Hampton, is the oldest of NASA’s field centers. Focused primarily on 
aeronautical research, NASA Langley tested groundbreaking space hardware, 
such as the Apollo Lunar Module. In addition, a number of the earliest high-
profile space missions were planned and designed there.  On Nation Space Day, 
all of us here in Hampton Roads can feel a bit of local pride. 

National Space Day is the perfect time to reflect on our place in the grand 
scheme of things. Contrary to beliefs held for thousands of years, we humans 
are not the center of the universe but inhabitants of a small planet—one of 
countless others. To gaze heavenward at the night sky’s spectacular display of 
stars and distant planets is to invite a feeling of awe, reverence, and wonder. As 
we continue exploring space and discovering how the universe came to be, our 
discoveries inspire poignant questions beyond the scope of science: Why did the 
universe come to be, and what is the meaning of our place in it?

National Space Day
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HOPPERTheS

by 
Jean 
Loxley-
Barnard 

Soul Mates
blisher 's PoinPu t

of humor, an expansive intellect, and an 
infectious aura of joy. With her black 
hair and kind, comforting countenance, 
Mary was stunning and projected a 
mirthful air that made everyone want 
to be her friend. Being in the presence 
of these soul mates was always a 
delight.

The couple lost three babies to a 
blood type that was deadly all those 
years ago. They then adopted three 
very blessed children, who eventually 
gave them grandchildren. With large 
clans of relatives nearby, they shared 
their humor and love with many 
relatives, whose numbers were only 
dwarfed by an unending number of 
friends and colleagues.

When Chick Merchant passed 
away 10 years ago,  Mary went on for 
another decade. She was always kind, 
always a favorite, but we all understood 
she wanted “to be with Chick.” She 
was not morose when stating the 
obvious: she was just missing a man 
we all knew was irreplaceable.

When Mary passed, she was almost 
95. While we all loved her and knew 
we would miss her terribly, a voice 

I wonder how many of us believe 
in soul mates? And, if so, do we know 
them when we see them?

Are there many people who are 
unfamiliar with the concept? And how 
many of us have a couple (or many 
couples) in our lives we would describe 
as soul mates?

Obviously, I have known a few 
couples who exemplify the concept. 
My first wedding invitation came when 
I was a child. My uncle Chick Merchant 
married his childhood sweetheart, 
Mary Napolitano. I believe this couple 
is why I have believed in the concept of 
soul mates from that wedding on.

Chick was a tall, light-haired, 
attractive Irishman with a keen sense 

within us said: “Thank you, God.” We 
knew, without any doubt, that Mary 
was not only thankful, but having a 
reunion.

You will be fortunate if you 
get to experience a 

“Chick & Mary” duo.  
That combo name 

was spoken so often
in the family that 
we all remember

a very young relative who 
once asked, “Aunt Mary,

Why does everyone call you 
ChickenMary?”

There are all kinds of couples, 
and many are happy with their lives. 
But the term soul mates applies to 
a relationship unique from lasting, 
unique from pleasant. If one has not 
known soul mates, be of good cheer; 
you will know them when you see 
them. You will be fortunate if you 
get to experience a “Chick & Mary” 
duo. That combo name was spoken 
so often in the family that we all 
remember a very young relative who 
once asked, “Aunt Mary, Why does 
everyone call you ChickenMary?”

I have known a few more soul 
mates and their atmospheres project 
a sense of well-being that others feel. 
If we sit very still and think of couples 
who are delightful to be with, and we 
come away feeling that all is right 
with the world, they might just be 
soul mates. Happy hunting!

 If we sit very still and 
think of couples

who are delightful to be with,
and we come away feeling

that all is right with the world,
they might just be soul mates.  

Happy hunting!

Do you know that all our Shopper mailings 
are also published online at 

theshopper.com? 

You can read your neighborhood’s issue - Great 
Bridge for example - and then go to Grassfield and 
others.

  As our mailings keep increasing to include so 
many new homes, we must keep up with the swelling 
numbers.  The costs of every mailing vary because of  
many decisions, including the number of pages in 
each issue and how many extra issues are mailed. If 
we don’t pay close attention, our costs can escalate, 
evenwhile we are avoiding increasing our prices! 

Having the extensive website ensures everyone can 
access all our issues.   We can see that thousands of 
you do that and we thank you for your interest and, 
as always, telling our clients that you saw them in The 
Shopper.  

 It has made all the difference in our being here 
42 Years as of June! 
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Dr. Austin has decades of experience dealing with relationships. 
He charges clients on a sliding scale according to their ability to 
pay. 

Tidewater Pastoral Counseling 
 (757) 623-2700

My father was quite an athlete. Leaving his small 
hometown in Tennessee, Dad and a friend drove 
to Los Angeles, where he enrolled in aeronautical 
school. While working on his degree, he boxed to 
help pay for his schooling. Eventually becoming LA’s 
middleweight boxing champion and winning the 
championship, Dad went on to play quarterback 
for the semi-professional LA Tigers—a farm team.  
Among my personal treasures are several newspaper 
articles about my father’s adventures in sports. 

When I was in junior high school, I decided to play 
football. Dad had several sayings he used to empower 
my brother and me. One of his empowering sayings 
was,” Your opposition puts their pants on the same 
way you do.” The truth be told, that saying did 
nothing for me; my response was, “Yeah, but look at 
how much bigger their pants are.”

I played tackle, and my number was 99. I never got 
it dirty because the coach never called my name!

I would come home after football practice with 
terrible headaches. Finally, my dad asked, ‘Why are 
you playing football?” My response was, “I thought 
you wanted me to.” Since he was such an outstanding 
player, I assumed he would want me to play as well. “ 
No,” he said, “you do what you want to do.” 

What a relief not to go to football practice 
anymore. No more headaches. I wound up playing 
guard for our basketball team. I was not good at 
that either, but I enjoyed it, and enjoying a sport was 
exactly what my father wanted for me. 

One famous motivational saying is, “You can do 
anything you want.” I heard Zig Ziglar challenge 
the truth of that idea. “I cannot do anything I desire 
to do,” Zig explained. “I cannot be a horse jockey 
because I am too big.” It would be more accurate to 
say, “We can do whatever is within our capability.”

“Never quit” is another popular mantra. We all 
have heard stories about people quitting too soon 
and missing some treasure that someone else 
discovers later. If they hadn’t quit, they would have 
found the treasure. 

This idea is challenged in the song “The Gambler” 
by Kenny Roger: 

“You got to know when to hold them,
know when to fold them,
and know when to run.”

 A perfect example of knowing when to quit is 
found in the example of a mouse going down a path 
looking for cheese: if it doesn’t find cheese there, it 
stops. Unfortunately, the same can’t be said about 
some of us. We go down the same old paths again 
and again, even though there is no cheese there. We 
mistakenly think if we try harder and go faster, we 
will find it. 

The real challenge is to find a new path—one that 
we enjoy because it is realistic and takes account of 
our actual capabilities. 

As the late great Danny Thomas once told his 
daughter, Marlo: “Run your own race.”

Ya’ Gotta Know 
When…

Relationships
by Dr. Bill Austin

Recently, my friends Brigitta and Christian recalled 
how, shortly after moving to the U.S. from Germany, 
they invited friends over for dinner. “We spent the 
day preparing the food,” Brigitta recalls. “Our friends 
arrived. After appetizers and drinks, we sat at the 
table and ate. When we tried to usher them to our 
living room for drinks and conversation, they said it 
was getting late, and they needed to go.”

“I was confused,” Christian recalls. “I asked them, 
‘How can it be late? It’s not bedtime yet?’”

“In Europe, a dinner party is not only about eating 
but spending an entire evening with friends,” Brigitta 
explains.

I wish it was so here. Seven years ago, my friend 
Carey and I decided to throw a Saturday night dinner 
party.  After cooking all afternoon, our guests arrived 
at 6:00 and were gone by 9:00. We wanted them to 
stay longer, but the food had been eaten, and it was 
“getting late.”

The average U.S. household spends around $3,000 
a year eating out. Our social lives revolve around 
breaking bread together, but are we doing much 
more than filling our bellies?

When I was younger and living in New York City, I 
worked for six years as an actor in national theatrical 
touring companies. Nine months each year were 
spent on the road, eating every single meal in 
restaurants. Eating out ceased to be a big deal by 
week two of my first job. The people with whom I 
shared a table and our conversations became the 

main course. To this day, I remember stories and jokes 
we shared over meals, with no memory of the food 
over which that sharing occurred.

Eating out is overrated and expensive. For less than 
what a couple spends on one meal out, they can 
prepare dinner for six at home. Of course, that 
preparation takes time—the one thing most of us 
have convinced ourselves we lack. But the time we 
put into preparing a meal is a gift to our friends and 
family. And the time that they take to enjoy that meal 
and the conversation afterward is their gift to us.

In 2017, Rico Gagliano and Brendan Francis 
Newnam published a hilarious—and in my opinion, 
important book: “Brunch is Hell: How to Save The 
World by Throwing a Dinner Party.” They contend 
that the dinner party—“where friends new and old 
share food, debate ideas, and boldly build hangovers 
together”—is the cornerstone of civilized society. By 
reviving “the fading art of throwing dinner parties, the 
world will be better off, and our country might heal 
its wounds of endless division.”

Societal salvation through dinner parties? Think about 
it. Greek philosophy was born as dinner conversation. 
Judaism has survived for four thousand years because of 
weekly Sabbath meals. Christianity has lasted for two 
thousand years because believers gather for a symbolic 
meal—”Communion.” Studies show that families who 
regularly eat dinner together deal better with the 
problems that life inevitably throws their way.

Perhaps a better response to the seismic social 
divisions all around us is not another online post or 
Tweet but a dinner invitation.

Throw a dinner party and save the world? Hey, it’s 
worth a try.

by Rob LauerOn the Front Porch with You
Throw a Dinner Party 
and Save the World

Laminate, Carpet, Hardwood,
Tile & Vinyl Flooring

LVP FLOATING
WATERPROOF

FLOORING
$2.99 sq. ft 

 PLUSH CARPET
$1.09 sq. ft

2¼" PLANK 
SOLID HARDWOOD

$4.99 sq. ft

300 Battlefield Boulevard North • 548-4545
3916 Portsmouth Boulevard, Suite B4 (Stonebridge Plaza) • 673-8960
www.FamilyFlooringStores.com    Read our story at TheShopper.com

Floors to live on

12 months free financing—$699 minimum purchase. See store for details, with approved credit.

Specials

Quality, Value & Service

Quality Flooring Products 
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Jenny 
Crittenden, 
Retail 
Alliance 
Senior 
Vice 
President

From right:  Retail Alliance Members 
Relations Manager Jess Haley and 
Retail Alliance Senior Vice President 
Jenny Crittenden

From left:  Vy Do, Owner of Pixelated 
Boutique, and Haley Morgan, Business 
Development Representative with TechArk

See these and other photos at TheShopper.com

Joey Morgon, Retail Alliance Marketing 
and Communications Manager

Members of the Retail Alliance gathered at the Vertical Vibe Office to celebrate 
the seventh anniversary of Working-Class Karma. Working-Class Karma is a 
non-profit organization that works with local creatives and sponsors to positively 
impact and improve our community.  (www.workingclasskarma.org)

Retail Alliance

Retail Alliance Members celebrate Working Class Karma’s 7th year anniversary

3326 Taylor Road    483-4700    midgettefamilydentistry.com

Read our story at TheShopper.com

4 out of 4 Dentists 
Recommend

by Kelly B. Paxton, DDS

that the product is effective in helping 
to prevent and reduce tooth decay 
when used as directed.” There are 
hundreds of toothpastes with the ADA 
seal, so that’s the first step in narrowing 
down which product to choose. 

The other claim many toothpastes 
make is whitening ability. The whole 
point of toothpaste is to clean your 
teeth, which, when done correctly, will 
remove superficial stains. Whitening 
toothpaste specifically has mild 
abrasives and/or a peroxide product to 
help them achieve their claim. One 
abrasive is charcoal, which is the reason 
why many companies have started to 
use it. While other abrasives have been 
proven to be safe and effective when 
used as directed, charcoal is not one of 
them and presently is not highly 
recommended by dentists at our office. 
When whitening toothpastes are used as 
directed, they help to keep your teeth 
white. In some cases, people experience 
increased teeth sensitivity from 
whitening toothpastes. 

For people with sensitive teeth, there 
is also a line of toothpastes to help 
decrease sensitivity. Most toothpastes 
on the market to treat sensitivity have 
potassium nitrate and/or stannous 
fluoride as their active ingredient. 
Sensitivity in teeth can occur for a 
number of reasons, so it’s best to see 
your dentist to determine if a sensitive 
toothpaste is the right treatment for you.

 For the average person, I recommend 
trying a toothpaste with the ADA seal. 
These products have gone through 
testing to meet specific standards, but 
you may have to try a few until you 
find the flavor you like!

Four out of four dentists recommend 
you brush and floss your teeth. That is 
the only agreement between dental 
professionals. The other day I took a 
stroll through the dental aisle. It is very 
overwhelming! What are you supposed 
to buy? What really works? 

Over the last 10-15 years, the 
toothpaste selection has grown to 
include a lot of newcomers. Most 
people grew up using Crest or Colgate, 
but now there are many “organic” or 
“natural” toothpastes. Since their 
addition to the dental aisle, many of 
the big-name companies have 
introduced competing products. 
Marketing is everything, and 
companies know this. If a company 
sees people are buying charcoal 
toothpaste, they will release a 
toothpaste with one in it. They also 
feel they can charge a premium for it. 
When it comes to children’s toothpaste, 
the marketing push is impossible to 
miss. Every product has a cartoon 
character prominently displayed on the 
packaging. Does placing a familiar 
icon on the label make it a superior 
product? Not really, companies just 
want to sell more product.

Ultimately what should you buy? 
The most essential ingredient to 

look for is fluoride. This ingredient is 
needed for both adult and children’s 
toothpaste. Fluoride toothpaste is the 
only product that has been consistently 
proven to help prevent cavities. Only 
toothpaste containing fluoride will 
have an ADA (American Dental 
Association) seal. The ADA seal for 
toothpaste states “The ADA Council 
on Scientific Affairs’ Acceptance of 
(product name) is based on its finding 

Dr. Brian P. Midgette  
Dr. Kelly B. Paxton
Dr. Kevin M. Ross
Dr. Clayton L. Willinger
Comprehensive Family Dentistry
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since it opened. 
While Tony and his store staff do whatever is needed to 

keep the business humming each day, subcontractors also 
specialize in what they do best. For Ray, it’s hardwood 
and LVP, while another install may do only carpet. 

“They know what they are doing, and I know customers 
will be happy with the end results,” Tony says.

“Our flooring installers represent some of the best 
craftsmen in the area,” Jeff adds. “All of them share 
our basic philosophy—don’t stop until the customer is 
completely satisfied.”

Like everyone else, inflation has reared its ugly head 
at Family Flooring. During the last 18 months, Tony 
has received 10 price increases from suppliers. Freight 
has really gone up—double and even triple.  

Even so, he’s doing well, thanks to his reputation for 
first-rate customer service and fair prices. All products 
are always offered at the same prices to all customers. 
It’s the fair way to do business, Tony believes, because 
no one feels the pressure to shop on a particular day or 
sign a contract before a sale ends. 

“I’m not here to make a fortune; I’m here to make a 
living,” Tony concludes. “I don’t run sales, and I keep 
my margins low and realistic. I don’t blow prices up 
and then tell customers it’s 50 percent off. I’m here 
to help them with their flooring needs and send them 
home happy.”

Tony Johnson, co-owner of Family Flooring

Family Flooring
Offering personable expertise, 
high-quality products, and craftsmanship
By Kathy Van Mullekom

Not all flooring is made alike. There are 
different materials, different grades, 
and different uses.

Not all flooring stores are managed 
and staffed alike, either. There are 

different sales techniques and levels of knowledge—
which is why Family Flooring in Chesapeake prides 
itself on guiding customers toward what they need 
in terms of quality and affordability. 

“We are personable and customer-oriented,” 
owner Tony Johnson says. “At our stores, you have 
someone you can  talk to. And we know what we are 
talking about. We don’t stock anything that isn’t 
the best for the money.”

For instance, luxury vinyl planking (LVP) is all 
the rage, according to Tony. Choosing the right 
product can be confusing because it comes in many 
patterns, widths, colors, and thicknesses. Knowing 
what to buy for personal style and daily use is 
important. That’s why Tony and his sales staff are 
there to pass on lessons they have learned from 
experience.

For example, the “wear layer” on luxury vinyl 
planking ranges from a very thin four millimeters 
to a better quality 12 mils and a high-end 20 mils. 
“I don’t sell anything below 12 mils because the 
quality just isn’t there,” Tony explains. “Twelve is 
good for kids and pet traffic and should last a long, 
long time in normal residential wear.” 

That kind of knowledge and quality control is 
what sets Family Flooring apart from the others.

“We are personable and 
customer-oriented.

At our stores, you have someone 
you can talk to. 

And we know what 
we are talking about. 

We don’t stock anything that 
isn’t the best for the money.”

                                                —Tony Johnson

“If I don’t think it’s quality, I don’t have it,” Tony 
says. “We don’t have anything to do with products 
that will cause problems for our customers. People 
have budgets, and we respect that and work with that, 
but they still want to get the best quality they can for 
the dollars they spend.”  

Tony and his partner Jeff Jechura started Family 
Flooring in 2004. Retired from the Navy in 1995, 
Tony went to work for the former New York Carpet 
World, where he met Jeff. Both felt they could provide 
better customer service and product knowledge, as 
well as affordable everyday prices, unlike some less 
reputable businesses that resort to gimmicks and 
special sales. 

“Regardless of what some might say, there’s no 
such thing as a free installation,” Tony says, laughing. 
“The installation price is always hidden somewhere 
in the amount the customer is paying—but the seller 
isn’t telling them that.”

What’s in with flooring for 2022? Wall-to-
wall carpeting in speckled-colors is favored 
for its warmth and softness in bedrooms. Easy-
care luxury vinyl planking and luxury vinyl 
tile (LTV) are outselling everything else for 
everyday living areas. 

“LVP is growing by leaps and bounds and 
improving as it goes,” Tony says. “All LVP now 
has an underlayment, such as cork or rubber 
backing, for sound-deadening purposes. It’s 
gotten thicker and is of much better quality.”

Engineered hardwood remains popular 
because it’s made in layers and does not expand 
and contract in Hampton Roads’ humid, moist 
climate. “Again, there are different categories 
for engineered wood,” Tony points out. “I don’t 
carry anything but select and number-one grade 
because they are milled better, offer longer 
boards, and provide better color.”

Engineered wood can be glued, making it ideal 
for a slab foundation. Those are the kinds of tips that 
Tony and his staff pass along to customers so they can 
make the right choices.  

“Our flooring installers 
represent some of the 

best craftsmen in the area.
All of them share 

our basic philosophy—
don’t stop until the customer 

is completely satisfied.”
                                                       —Jeff Jechura

  
While the past two years have been challenging 

business times due to minor hiccups in the supply 
chain, Tony and his five-member staff have enjoyed 
two of the best sales years in their 18-year history. 
Business has been booming at Family Flooring’s Great 
Bridge location and their Western Branch location—
which is overseen by Tony’s wife, Katherine. “There 
aren’t enough hours in the day,” Tony says, who had 
just finished helping unload a delivery truck and then 
scurried to help a customer pick up some material. 

Keeping costs manageable means keeping overhead 
low, and Tony does that by leasing only showroom 
space for the two stores in Great Bridge and Western 
Branch. Flooring is ordered, its installation is 
subcontracted, and both usually happen within a 
week. Tony also stocks a basic carpet for customers 
who need something immediately. 

Each location sells well-known flooring brands such 
as Mohawk, Shaw, U.S. Floors, and Mannington—
just to name a few. Instead of looking at glossy photos 
and trying to imagine want the end results might be, 
customers can touch and examine the actual products 
for as long as they like while having any questions 
they might have answered. 

Family Flooring is also proud of its long-term, 
hard-working employees. Many of the 15 installer 
subcontractors, including Ray Schmitt and Sales 
Associate Kevin McKenzie, have been with the company 

300 Battlefield Boulevard N, Chesapeake
(757) 548-4545

3916 Portsmouth Boulevard, Chesapeake
(757) 673-8960

www.familyflooringstores.com
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Celebrate Summer 
and be included in our June/July combined issue.

Time and space are limited! 
Call (757) 547-0520 to reserve your space.

Celebrate 
         Summer! 

757-966-2910  |  www.RejuvaMedSpaVirginia.com

Read Family Medicine Healthcare’s story at TheShopper.com
 Follow us @rejuvamedicalspa3925 Portsmouth Blvd, Chesapeake

Book a complimentary consultation while you wait

April showers bring May flowers. 
What does Rejuva Medical Spa Bring?

Buy 25 units of Xeomin, Get 10 FREE. 
Come in with your mom, 

get as additional 10 units FREE

MOTHER'S 
DAY DEAL

Limited time only Book now through 5/8/22

We are a small a cappella chorus 
(25) in coastal Virginia who enjoys 

community performances and 
competitions. We are looking for a 

new director who is dynamic, creative, 
and is inspirational with music and 

leadership skills.

Contact:  
marjoriestealey@yahoo.com

Application Deadline:  
May 14, 2022

Director 
Search

VIRGINIA 
COAST 

CHORUS
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We all have a story to tell. One of life’s greatest joys comes from 
sharing our stories. Even within our families and among our 
closest friends—those people we think we know so well, what 
is more eye-opening than hearing them share a past experience 
for the very first time? Hearing that story causes us to see them 

a little bit differently and appreciate them in a new way. And, of course, family 
stories, passed from one generation to the next, strengthen familial ties and a 
sense of belonging to something bigger than oneself.

The same is true in our neighborhoods and local communities. We might 
assume we know the owner of that business we’ve loyally supported for 
years, but then we learn about the challenges she faced when first opening that 
business. Having heard her story, the next time we see her, we sense the strength 
of character behind her smiling face. The same is 
true about the owner of the neighborhood café, 
the chef at our favorite restaurant, and even our 
family doctor: learning their stories strengthens 
our personal connection with them, and we’re 
glad to do business with them. Technology has 
undoubtedly helped forge global connections, 
but at the end of the day, people prefer doing 
business with those they know and trust. 

Celebrating our 42nd year as of June, The 
Shopper has been bringing to readers across 
Southside Hampton Roads stories of the people 
behind local businesses, medical and legal practices, and every other enterprise 
that makes this place where we live a community. Our motto has always been 
“Neighbors want to do business with neighbors.” Sharing stories strengthens the 
bonds of neighborliness—something the world needs now more than ever—and 
telling stories is what we here at The Shopper do best.

How does it work? We assign one of our talented, seasoned writers to 
interview the person or people whose story is to be told. Our publisher, editor, 
photographers, and graphic designer all have personal roles in transforming 
those interviews into the beautifully crafted stories that readers across the 
Southside have come to expect from The Shopper. Most businesses are happy 
to sponsor a story because they know how valuable they can be in strengthening 
current client relationships and forging new ones. 

For over four decades, our readers have also turned to The Shopper for expert 
advice in everything from dentistry, medicine, and eyecare to estate planning, 
education, and relationships. What also sets “The Shopper” apart from other 
direct-mail publications are our columnists. Most of our columnists have been 

writing their columns for decades. Each of them 
is a credentialed, highly-respected expert in their 
particular field who we have meticulously vetted. 
Once vetted, they are the exclusive columnist in 
their field of expertise and will appear in the issue 
of The Shopper they have chosen for as long as 
they wish. 

The feast of stories and columns served in each 
issue of The Shopper is also generously peppered 
with fun featurettes on holidays, history, and 
humor. From the glowing emails, letters, phone 
calls, and face-to-face compliments we continually 

receive from our readers, we know that they eagerly look forward to each issue. 
One of the familiar stories they tell us is how when they had a particular need—
for a specific business or service, they contacted someone whose story they had 
read in The Shopper.

We All Have a Story 
to Tell
And telling stories is what we 
at The Shopper do best
By Rob Lauer

While many of us might assume the “The Star-Spangled Banner” has 
been our national anthem for centuries, the fact is the United States had 
no national anthem until 1931—which is, historically speaking, rather 
recently. During the first 155 years of U.S. history, three other songs—“Hail, 
Columbia,” “My Country, ‘Tis of Thee,” and “America the Beautiful”—each 
served, at different times, as our de facto national anthem. But it was not 
until President Herbert Hoover signed a congressional resolution on March 
3, 1931, that “The Star-Spangled Banner” was officially given that honor.

The story behind “The Star-Spangled Banner” is as moving as the anthem 
itself. 

During the War of 1812, Attorney Francis Scott Key was serving the 
Georgetown Light Field Artillery. In 1814, he was called to use his skills as 
a lawyer to negotiate the release of an American held prisoner by the British 
navy. 

Early in September, Key traveled to Baltimore in the company of Colonel 
John Skinner to negotiate with British naval officials aboard a British ship. 
Learning, while there, that the British were about to attack Baltimore, both 
men were detained as prisoners.

When British forces fired on Baltimore, U.S. military forces stationed at 
Fort McHenry sprang to the city’s defense. The British responded by turning 
their attention from the city and unleashing their full fury upon the fort.

As the 190-pound shells began to shake the fort, mother nature brought a 
storm of her own. Thunder and rain pelted the shore along with the bombs. 
Throughout the long fearful night of September 13, 1814, families in nearby 
homes heard and felt the bomb blasts. From as far away as Philadelphia 
came reports of the explosions being felt. From the ship on which he was 
being held, Key spent the night anxiously watching bombs bursting over the 
water and steadily pummeling Fort McHenry.  

For 25 hours, the star-shaped fort, 
manned by approximately 1,000 American 
soldiers, endured over 1,500 cannon shots. Early 
in the morning, after U.S. troops stopped the British 
landing party in a blaze of gunfire, an oversized 
American flag was raised in all its glory over Fort 
McHenry. 

In the morning’s sudden silence, Key waited for dawn 
to break and smoke to clear. Seeing his country’s flag fully 
against the rising sun, unfurled over the fort still standing 
firm, Key was so moved that he immediately began penning a 
poem. Originally entitled “Defense of Fort McHenry,” the words 
were later set to a popular British melody and published as a song, 
re-entitled “The Star-Spangled Banner.” The song became popular 
during the Mexican-American War in the 1840s, but 80 more 
years passed before it was adopted as our national anthem.  

In 1956, a law signed by President Dwight D. Eisenhower 
designated a phrase from the song’s fourth verse—

“In God we trust”—as the modern motto of the 
United States.                                      

    —Rob Lauer

National Anthem Day — March 3
O’ say, do you know the story behind “The Star-Spangled Banner?”

Did you know that our national 
anthem has four verses? 
As a National Anthem Day 
challenge, try learning 

all of them or sharing 
them on social media.

484-0303
CALL OR STOP IN 

FOR OUR 
CURRENT SPECIAL

EYE 
TO EYE

by Michael Keverline, MD

Read our story at TheShopper.com

Don’t forget to sign up for the Patient Portal on our website!

Resolve for Better Vision – 
Stop Smoking

Convenient hours: 
Monday - Friday 

8 am - 6 pm

3206 Churchland Boulevard
484-0101 | www.SouthsideEye.com

We all start the New Year off with 
resolutions for healthy eating, exercise 
at the gym, and offer resolve to quit 
smoking. We are diligent in the first 
few days and weeks, however by 
February more than half will have 
given up. Many smokers will attempt 
to “kick the habit” on January 1st since 
we all know the dangers of smoking. 
There are significantly increased risks 
of such medical problems as heart 
disease, high blood pressure, blood 
clots, and several forms of cancer. The 
Surgeon General has done a great job 
of raising public awareness about the 
dangers of smoking during pregnancy. 
However, many people are still not 
aware of the effects of smoking on the 
health of their eyes.

Smoking is linked to many eye 
diseases. In some conditions, such as 
vessel blockages, macular degeneration, 
and cataracts, it may actually be the 
cause of the disease. Smoking can 
cause blood vessel disease in several 
ways. Nicotine is a vasoconstrictor, 
which means that it narrows blood 
vessels. But smoking also increases the 
clotting of blood cells. 

This is a double whammy in terms of 
blood vessel disease. Clots form more 
easily and are more likely to clog the 
vessel when it is narrowed. Blood clots 
in the eye can results in complete 
vision loss.

The vision loss in macular 
degeneration is caused from progressive 
deterioration of specific cells called the 
RPE. The RPE cells have been shown 
to be directly damaged by smoking, 
resulting in a several-fold increase in 

macular degeneration rates among 
smokers.

The direct cause of cataracts in 
smokers has not been determined, but it 
is believed to be due to the many toxins 
found in cigarette smoke. Cataracts are 
about twice as common in smokers as 
non-smokers. 

Other eye conditions, such as 
diabetic retinopathy, glaucoma, and dry 
eyes, can all be worsened by smoking. 
The weakened blood vessels of the 
diabetic eye are particularly susceptible 
to damage from smoking. There is an 
increased rate of vision loss from 
diabetic retinopathy among smokers. 
In patients with glaucoma, nicotine will 
raise eye pressure and make it more 
difficult to control. 

Smoke is an eye irritant and will 
affect not only the smoker but anyone 
else in the room. This irritation worsens 
conditions of the eye surface, such as 
dry eye syndrome, blepharitis, and 
allergies. Smoke avoidance often 
improves symptoms in these conditions. 

The eye is variably affected by the 
above conditions, and symptoms may 
range from eye irritation to blindness. 
Studies show that the more a person 
smokes, the greater the effects. Clearly 
there are many reasons to avoid 
smoking, and eye health is just another 
motivation. The good news for smokers 
is that quitting can begin to reverse the 
negative effects. Every year away from 
smoking decreases the smoking-related 
risks to your health. 

If you’re resolved to quit smoking, a 
vision exam can help you set health 
goals.

Inquire with the Optical Shoppe for restrictions.

Michael  R .  Keverline ,  MD •  Theodore M.  Hallberg,  OD

by Brian P. Midgette
D.D.S.

3326 Taylor Road    483-4700    midgettefamilydentistry.com

trained in sleep apnea assessment. 
• After the study, the patient will follow 
up with the sleep specialist. If the study 
demonstrates findings consistent with 
sleep apnea, various therapeutic 
options are then considered. The 
options include Continuous Positive 
Airway Pressure (CPAP). With this 
treatment, pressurized air is delivered 
through a small nasal mask to help 
splint the airway open to ensure 
adequate oxygenation of the brain. 
While nasal CPAP is the gold standard 
treatment for all severities of OSA, 
some patients either may not tolerate or 
prefer it for claustrophobic, travel, or 
social reasons.

• An oral appliance can be a good 
alternative for mild and some 
moderate severity cases of sleep 
apnea. The severity is determined by 
the number of apneic events per hour.
• The appliance is fitted by a dentist 
specially trained in sleep dentistry. 
Once the device is fitted and adjusted 
over several visits, a repeat PSG is 
done to ensure that the sleep apnea is 
controlled.
• For further information about sleep 
disorders and the treatment of them, 
check out the following website: 
www.aasmnet.org

P atients frequently ask me about 
snoring and sleep apnea. In my 

dental office, we have treated these 
conditions with great success for 
several years, yet I feel the topic is so 
important that it warrants revisiting. 
Your dentist is an important member 
of the team that can diagnose and 
treat obstructive sleep apnea 
syndrome (OSA). Thanks to local 
sleep specialist Dr. Anthony 
Panettiere, I have some bullet points 
for your consideration:
• Obstructive sleep apnea syndrome 
is the most under-diagnosed medical 
condition in America, with 75 
million people unknowingly afflicted 
with it. Typical symptoms can 
include excessive daytime fatigue, 
frequent nighttime urination, loud 
snoring, memory loss, and 
unrefreshing sleep. Studies have 
shown that the risk of a stroke or 
heart attack is 400% higher in  
patients who have sleep apnea and 
are not being treated. Additionally, 
in many patients it is associated with 
the development or worsening of 
hypertension, obesity and diabetes.
• A sleep study known as a 
polysomnogram (PSG) is the 
definitive test to diagnose OSA. 
Following a comprehensive sleep 
evaluation by a sleep medicine 
trained pulmonologist or neurologist, 
the test is scheduled. The patient will 
spend one night sleeping in the Sleep 
Lab under the watchful eye of a 
monitoring technologist specially 

Studies have shown that the 
risk of a stroke or heart attack 
is 400% higher in patients who 
have sleep apnea and are not 
being treated.

Dr. Brian P. Midgette  
Dr. James W. Baker 
Dr. Kelly B. Paxton
Dr. Ryan Shuck
Comprehensive Family Dentistry

Snoring and 
Sleep Apnea

Read our story at TheShopper.com

with a business opportunity. That offer ultimately 

became Addition Associates. Barry used a Biblical passage—Colossians 3:23—as 

his compass for leadership. He treated his staffers like 

a second family, giving them the resources they needed 

to create beautiful craftsmanship. As other contractors 

cut corners in a tighter economy, Barry maintained his 

quality, trusting in faith that his decision would pay 

off. It didn’t take long for the wheat to separate from 

the chaff, and talented contractors soon preferred to 

answer his calls.  Addition Associates uses high-quality materials, 

such as Anderson windows, installed by knowledgeable 

tradesmen. The result is a new construction look with 

a lived-in feel. The Addition Associates website offers 

photo after photo of stunning home renovations. These 

renovations are so impressive that in 2010, Addition 

Associates was honored to lead the effort to save 

Suffolk’s historic Obici House.This year, as more and more families are reconnecting 

around the dinner table, Barry says his services are in 

high demand. He’s getting to know clients from new 

households who are thankful to take advantage of his 

experience. Many older clients have chosen Barry for 

multiple projects as their needs have changed over the 

years. He’s watched rooms go from nursery to bedroom 

to craft station, and sometimes back to nursery again, 

as a family grows. Because of his depth of knowledge, 

he can advise clients to think ahead about what they 

may need in the future from investing in their homes—

usually the most significant investment that most 

people make.  “By God’s grace, I’m still going strong and have no 

plan to retire as of yet,” Barry says with a warm smile. 

“It’s fun to meet new people. Homeowners who want 

to get the most from their homes are welcome to call 

me. I look forward to helping them. After all these 

years, I still enjoy what I do!”

Addition Associates can renovate the interior of an older home to create 

a beautiful open-concept space that feels new

Addition AssociatesMaking beloved, familiar homes feel amazingly new

By Candance MooreO ur home is bursting at the seams.” If 
Barry Hobbs had a nickel for every time 
he’s heard those words recently… As the 
owner of Addition Associates, he’s been 
fielding phone calls from families far and 

wide who need to improve their living space. Perhaps 

it’s a kitchen upgrade to accommodate more cooking, 

or a closed-in porch for year-round use of the space, 

or an in-law suite added to the property. There are all 

sorts of ways to make a home more livable, and Barry 

is available to help. Addition Associates is a full-service contractor 

for designing and building to improve residential 

properties. In other words, Barry’s team can help a 

client gain a better home without a new home purchase. 

All the things that a client loves about an existing house 

can be built upon and expanded. A beloved, familiar 

home feels amazingly new. After 40 years in the business, Barry has learned 

how to meet each family’s needs in the most efficient 

and cost-friendly manner. Every project begins with a 

visit to assess the home situation. Some clients know 

exactly what they want; some simply say they’re 

running out of space. Barry can offer ideas for solutions 

that clients may not have thought of, drawing from the 

experience of a long and distinguished career. He also 

has insights on which renovations and additions will 

boost a home’s resale value. Some of these improvements are repairs to existing 

components, such as windows or patio doors. Kitchen 

and bath remodels, always popular, are a great place 

to start, and rooms can be reconfigured in this process 

to maximize the overall use of the home. Basements 

and attics are often transformed into studio apartments. 

Ground-level bedrooms, a rec room, and a larger 

dining room are often added as extensions. From start 

to finish, an addition to a home can be completed 

before a home sale closes, at a much lower cost. 
For the optimal increase in a home’s value, Barry 

focuses on its design elements. He explains that design 

is equally as important as construction, especially 

when it comes to additions. New parts of a home 

should match the exterior style and offer a sense of 

symmetry for better curb appeal. Barry develops a unique design around each client’s property and lifestyle. Utilizing software, he is able to create a three-dimensional view of  his vision for clients to see. Construction begins only after a client approves the proposal.“The design is my favorite part,” Barry says. “I get to step into a client’s daily life for a few days. It leaves an impact on me, and I’d like to think my work 

leaves a positive impact on their whole household.” 

Once a project is ready, Barry’s trusted team, many 

of whom have worked with him for years, take over 

from there. Brother-in-law Perry Holland—known 

around the office as quite the perfectionist—serves 

as the production manager, bringing all the diverse 

elements together into one beautifully harmonized 

whole. Although subcontractors may be brought 

into a project, Perry relies on a network of highly 

experienced artisans with years of successful projects 

to their credit.

“The design is my favorite part,” 
Barry says. “I get to step into a client’s 

daily life for a few days. It leaves an 
impact on me, and I’d like to think my 
work leaves a positive impact on their whole household.”Work crew members are true professionals who 

manage themselves well:  No smoking, no cursing, 

no music or phone calls on the job, and absolutely no 
leaving a mess when they leave the 
job site. They arrive on schedule, 
and they don’t stop until the client is 
thrilled with the outcome. Budgets 
and timelines agreed upon in 
advance are honored. In fact, Barry 
credits his team for much of the 
success of Addition Associates.  “A client will often choose us for 

window replacements or a bathroom 
remodel as their first project,” Barry 
explains. “My guys make such 
a great impression that I’ll soon 
get a call requesting a basement 
renovation. This kind of teamwork 
is the result of years of dedicated 
customer service.” Four decades ago, a young Barry, 

fresh out of college, set out to build 
his incredible operation. Despite 
his age, he was already a faithful 
churchgoer, devoted husband, and 
hard worker. Knowing that Barry 
had studied architecture in college, 
his father-in-law approached him 

(757) 488-8391www.additionassociates.com

Barry Hobbs of Addition Associates designed this lovely 

screened porch for the Arango residence in Smithfield

all the newest hospital design ideas.  Construction 
began in March and remained on schedule, thanks 
to the team at Covington, Hendrix and Anderson 
Architects, and Taylor Construction’s Scott Taylor, 
who purchased materials ahead of time in order to 
avoid supply delays.

Admiring the building’s exterior, Dr. Campbell 
beams with pride. 

“My Campbell clan heritage and the name 
Edinburgh Commons are both Scottish, so I felt 
that the new hospital had to look like it would 
fit right into the Scottish Highlands here in 
Chesapeake,” he says. “Scott Taylor took those 
design plans from the architects and made them 
come to life. I have watched in amazement as 
the numerous contractors have contributed and 
worked so hard to create my hospital. They have 
exceeded my expectations in so many ways.”

Of course, building an exceptional veterinary 
hospital requires more than first-rate architecture. 
A top-notch team of individuals, each of them 
passionate about caring for animals, is vital. Four 
other veterinarians work alongside Dr. Campbell, 
and he hopes to add a fifth very soon.

With a new facility designed to emphasize 
patient comfort, Dr. Campbell will bring even 
higher-quality veterinary medicine and services to 
Hampton Roads.

“I have always been very progressive regarding 
veterinary medicine and want to stay current 
with new medications, new services, and new 
technology,” he says with pride. “This new 
hospital will allow Edinburgh Animal Hospital to 
always remain cutting edge.”

Dr. Geoff Campbell of 
Edinburgh Animal Hospital

Photo courtesy of Michele Thompson

Photo courtesy of Michele Thompson
The new location set to open early 2022

Edinburgh Animal Hospital
Stunning new hospital is a dream-come-true 
for Dr. Geoff Campbell 

By Kathy Van Mullekom

Dogs and cats are in for a real treat when 
the new Edinburgh Animal Hospital 
opens in southern Chesapeake. The 
8,000-square-foot hospital will be an 
enhanced venue for the exceptional care 

that owner Dr. Geoff Campbell and the dedicated 
28-member staff of Edinburgh Animal Hospital have 
provided at their much-smaller clinic since opening 
nearby in 2006. 

“My dream as a veterinarian has always been 
to build and design my perfect hospital,” says Dr. 
Campbell, who has been a veterinarian in Hampton 
Roads for 28 years. “Our current hospital was the 
first step to that dream, but we had grown out of our 
current space, which is about 4,200 square feet. Our 
new hospital will allow us to continue to grow and 
service more pet families in the future. This is a state-
of-the-art facility but maintains the feel and comfort 
of a home and family.  We all have pets and strive to 
treat all our patients as if they were our own.”

Inside, the new clinic welcomes patients into 
an open and spacious reception area with separate 
waiting areas for dogs and cats. That separation 
concept extends back into the hospital, where 
the layout is designed so that cats and dogs have 
different exam, treatment and boarding rooms. 
Interior walls are insulated to minimize sounds, 
and equipment is tailored to meet specific needs.

 For example, three feline exam rooms have floor-
level seating that eliminates space for a patient 
looking for a place to hide. “I remember the time 
a cat got into the backing of a chair, and we had 
to cut the chair to get the cat out,” Dr. Campbell 
laughs. “That was an experience.” 

Cats also get their own special playroom, 
complete with climbing towers and an oversized 
window that entertains them with outdoor views.  In 
fact, natural light floods the entire hospital, thanks 
to numerous large windows that also provide views 
of a vast lake nearby. 

“I love looking over at the lake,” Dr. Campbell 
says, glancing across the street. “We’ve been a 
part of this community for years, and it’s where I 
wanted us to stay. This corner lot has turned out to 
be the perfect spot.”

Four exam rooms on the opposite side of the cat 
wing will see to the needs of dogs, which make up 
80 percent of the 10,000 patients that come through 

the hospital annually.  Mobile specialists, such as 
cardiologists and dentistry services, will each have 
designated rooms. Six tables in another large, open 
area will be used for drawing blood, administering 
IV fluids, and other treatment needs. Adjacent is a 
fully-equipped surgical suite with two tables. 

“Most of our surgeries are done in the morning 
on an out-patient basis, so most patients go home 
that day,” Dr. Campbell explains. 

Other individualized spaces include a lab that 
processes complete blood profiles, an X-ray room 
that provides instant digital images, and a pharmacy 
that fills prescriptions for heartworm, flea, tick, and 
allergy meds.  Meds, food, and preventive products 
can be automatically ordered and sent to a patient’s 
home via the mobile app VitusVet or the clinic’s 
website. 

“Clients can also receive and send text messages 
to our hospital for many reasons, including 
appointment scheduling, refill requests, and 
checking on test results,” Dr. Campbell points out. 
“This technology has really helped us communicate 
more efficiently with our clients.”

Building an exceptional 
veterinary hospital requires 

more than first-rate architecture. 
A top-notch team of individuals, 

each of them passionate 
about caring for animals, is vital.

For boarding purposes, cats are kept separate in 
condos with ensuite litter boxes. Dogs can choose 
to lounge in luxurious toddler-size beds in four 
“apartment” kennels or in smaller standard runs. 
Natural light pouring in through large windows is 
everywhere. “My current space has no windows in 
the back, so it’s on the dark side,” Dr. Campbell 
explains. “This boarding space will in no way be 
dark.”

The 30-by-90-foot outdoor play area will be 
more like a toddler’s playground, complete with 
AstroTurf, playthings, and a safe privacy wall.  
“It will always be supervised,” Dr. Campbell 
emphasizes. “No dog is going out there by 
themselves.”

For the tough time when a 
pet’s family needs to say a final 
goodbye, there is a “comfort room” 
with a separate door, allowing 
grieving loved ones to come and 
go in private. 

The rustic Craftsman look of 
the new hospital’s exterior reflects 
a homey feel that blends into the 
neighborhood’s architecture and 
ambiance.

After finding the perfect 
location—an acre of land on 
a corner in front of Walmart 
at Edinburgh Commons, Dr. 
Campbell attended a Veterinary 
Hospital Design Conference in 
Kansas City, so he was tuned in to 

233 Hillcrest Parkway • Chesapeake

(757) 432-0488
 www.EdinburghAnimalHospital.com

National 
Mom and Pop 

Business 
Owners Day

What would the U.S. economy 

be without mom-and-pop-owned 

businesses? They create economic 

growth and provide almost 70 percent 

of all new jobs nationwide. That’s 

why every March 29, National Mom and Pop Business Owners Day celebrates 

America’s more than 27 million small family-owned businesses. 

Place a call to a mom-and-pop-owned business, and, more than likely, a real live 

person will answer the phone. Personal communication and personalized service 

are the hallmarks of these businesses. That’s because the owners spend countless 

hours nurturing and growing their young enterprises. The workload demands, and 

the lack of a hired staff, often translate into longer work hours and many missed 

family and personal events. Such is the burden of being one’s own boss. But, when 

all is said and done, these small business owners love what they do. 

Rick Segel founded National Mom and Pop Business Owners Day in honor 

of couples like his parents, who opened a small hat shop, simply called Ruth’s, 

in March of 1939. With their love and hard work, that small shop expanded into 

a 10,000-square-foot clothing store with two million dollars of revenue when it 

finally closed in 1997. The Segels’ story is not unique. Small family businesses 

have always been a vital, if not fully appreciated, part of the U.S. economy. 

So, regardless of the date, celebrate National Mom and Pop Business Owners 

Day by visiting and supporting such businesses locally.

And be sure to read every issue of The Shopper, your hometown magazine, 

to learn more about mom-and-pop-owned businesses in your neck of the woods.

By Rob Lauer

Have we told your story yet?
Most people call us for a story, so don’t hesitate.
For more information call 757-547-0520
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Suffolk

The lawn of Suffolk’s beautiful Bennett’s Creek Park will transform 
into a Drive-In Movie Theater with two screens. Bike in, stay comfy in 
your car, or bring your lawn chairs and blankets and relax on the green. 
Arrive early to get the best seat in the park! A concessions area will be 
open, offering food and treats. Pets on a leash are welcomed. This event 
is free and open to the public. 

Now through June 3, 2022
Tuesdays through Saturdays, from 10:00 a.m. until 5:00 p.m.

Sundays from 1:00 p.m. until 5:00
 The Suffolk Art Gallery and Suffolk Art League invite the public 
to visit their invitational exhibit, “Threaded: An Invitational Exhibit 
Showcasing Fiber and Textile Art.” Fiber techniques including hook 
rugs, yarn-bombing, natural dyes, and embroidery will be on display 
from an eclectic group of artists including Cheri Babler, Emily 
Badalamente, Kelsey Brown, Maizelle Brown, Peggy Earl, Asa 
Jackson, Tanya Rich, and Katherine Wassink.

Owned and operated by the City of Suffolk, the Suffolk Art Gallery 
is an eclectic, exciting venue for thought-provoking artwork. It is home 
to the oldest and largest juried photography exhibition in Hampton 
Roads and hosts many regional and local artists in a mix of invitational 
and juried exhibits. The Gallery provides hands-on art experiences and 
offers a rotating selection of art classes suitable for all interests, ages, 
and skills levels. The Gallery is also home to the Suffolk Art League. 
This member-based non-profit organization contributes to the exhibits 
and classes offered at the Gallery as well as to art classes and lectures 
offered throughout Suffolk. 

Indigenous American tribes lived in the area for thousands 
of years before the arrival of the English colonists. When 
the English arrived in the early 1600s, the Nansemond 
Indians were living along the river, which provided them 
with a rich diet of fish and oysters. In 1609, when Captain 
John Smith came upon the extensive oyster beds in the 
Nansemond River, he was interested in securing the area for 
the colonists. However, the Nansemond Indians defended 
their lands and successfully drove him and his men from 
the area. 

Nevertheless, the English colonists continued to see the 
immense commercial potential of the Nansemond River. 
Over a century passed, but by 1742 they established a 
port town on the river. Originally known as Constant’s 
Warehouse, in honor of Colonial merchant John Constant, 
Suffolk was later renamed after Royal Governor William 
Gooch’s home of Suffolk—a county in East Anglia, 
England. 

The English cultivated tobacco as a commodity crop in 
the early colonial years but later turned to mixed farming. 
It became the county seat of Nansemond County in 1750.

Early in its history, Suffolk became a land transportation 
gateway to the areas east of it in South Hampton Roads. 
Before the American Civil War, both the Portsmouth and 
Roanoke Railroad and the Norfolk and Petersburg Railroad 
were built through Suffolk. Those were early predecessors 
of twenty-first-century Class 1 railroads operated by CSX 
Transportation and Norfolk Southern. Other railroads and 
later major highways followed after the war.

By the early 20th century, peanuts were on their way to 
becoming a major cash crop in the area. In 1912, an Italian 
immigrant named Amedeo Obici moved from Pennsylvania 
to Suffolk and opened Planters Nut and Chocolate Company. 
The company quickly became Suffolk’s leading business. 
Soon its mascot, Mr. Peanut—with his trademark top hat, 
cane, and monical—was Suffolk’s most famous “citizen,” 
with his image appearing on peanut product wrappers and 
containers worldwide. Today, Suffolk is still a significant 
peanut processing hub.

Suffolk became an incorporated town in 1808. In 1910, it 
was incorporated as a city and separated from Nansemond 
County. However, it remained the seat of Nansemond 
County until 1972, when its former county became the 
independent city of Nansemond. In 1974, the independent 
cities of Suffolk and Nansemond merged under Suffolk’s 
name and charter.
As of the 2020 census, Suffolk is the ninth most populous 
city in Virginia and the largest city in Virginia by boundary 
land area, as well as the fourteenth largest in the United 
States.

 May 7, 2022, at 8:15 p.m.
Bennett’s Creek Park 

3000 Bennett’s Creek Park Road • Suffolk

“Threaded: An Invitational 
Exhibit Showcasing Fiber 

and Textile Art”
at

The Suffolk Art Gallery
118 Bosley Avenue • Suffolk

Did you know this about Suffolk’s past?

Bike-In 
Movie

This exhibit is free and open to the public
For more information, call 757-514-7284
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National Pet Month

− Rob Lauer

Whether they’re called best friends, 
family members, or fur babies—
pets are found in about 80 million 
American households. Nearly half 
of those homes have more than one 
pet. That being the case, it’s not 
surprising that the U.S. has officially 
designated an entire month—May—
as National Pet Month.

What a fantastic way to celebrate 
how important our pets are! When we 
need a little unconditional love and affection, they 
are there! A house empty of people doesn’t feel lonely with a pet present. And, 
of course, social media is much more entertaining because people never tire of 
posting photos and videos of their pets.

So how does one celebrate National Pet Month? Consider the following 
suggestions:

Brag shamelessly: Most of us are determined to prove to everyone that our 
pet is the cutest, friendliest, funniest, most affectionate animal on the planet. 
During National Pet Month, post videos and videos or wax poetic about your 
pet online. Let family, friends, and the world, in general, know why your pet is 
so deserving of your love!

Take the opportunity to meet other pets—and their people: Since everyone 
is out and about bragging about their pets, it would come as no surprise to see 
more exotic animals like monkeys or parrots as well as dogs frequenting public 
parks and other pet-friendly venues. Reach out to other animal lovers. 

 Arrange a “play date” between your pet and the pet of a friend or family 
member.

Spoil your pet: Most pet-lovers do this whenever they can. If some of us are 
more reserved, National Pet Month gives us the perfect excuse to shower our 
pets with gifts—an adorable sweater for our cat to hate or a collection of multi-
colored tennis balls for our dog to playfully destroy. 

Website developed by Internet Marketing & Design

Our responsive website instantly adjusts to fit on all devices—

Computers   |   Tablets   |   Smartphones

HOPPER.COMTHES

Readers - 
   Thank you for telling our clients 

you saw them in

HOPPERTheS

You are the 
not so secret 

source 
of our success!
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Broadway star Sutton Foster reprises her Tony 
Award-winning performance as Reno Sweeney in 
P.G. Wodehouse and Cole Porter’s 1930s musical 
comedy, “Anything Goes” —coming to PBS stations 
in May.

All aboard for this saucy, sparkling new production 
of a classic musical comedy and pure escapism. 
Telling a tale of romance and crime aboard a 1930s 
luxury liner, this show is everything one could want 
a big Broadway musical to be—and more!

Tony-winning choreographer Kathleen Marshall 
directs this London production featuring a joyful, 
gold-plated score of Cole Porter’s most memorable 
hits, including “You’re the Tops,” “I Get A Kick 
Out of You,” and the title song “Anything Goes.” 
The filmed production also stars three-time Olivier 
Award and Tony Award winner Robert Lindsay, 

Felicity Kendal, and Gary Wilmot.
The plot is a mix of giddy mindless mirth. Aboard 

a luxury cruise liner during the Great Depression, 
the aristocracy and the riffraff co-mingle. A Wall 
Street assistant, Billy, stows away when he discovers 
his true love, Hope, is to be engaged to an English 
lord and attempts to disrupt the marriage that only 
Hope’s mother seems to want. Billy must hide from 
the crew, as well as his boss, who is also on board. 
Through typical farcical complications, Billy is 
mistakenly identified as Public Enemy Number One, 
Snake Eyes Johnson. Once the ship’s crew discovers 
they have no celebrities to promote, they canonize 
Billy—believing he’s the hottest criminal in the 
country. Unbeknownst to everyone, a seemingly 
mild-mannered minister traveling aboard the ship 
actually is a real gangster on the lam from the Feds. 
Overseeing the chaos is sleek, slick evangelist Reno 
Sweeney (played by Sutton Foster) and her four 
scantily clad “angels.” Etiquette and convention are 
tossed overboard as everyone sails on the course 
to true love, proving that sometimes destiny needs 
a little help from a crew of singing sailors, some 
comical disguises, and old-fashioned blackmail.

“Anything Goes” is part of the fifth annual 
“Broadway’s Best” lineup on PBS’s “Great 
Performances,” showing at 9:00 p.m. on each Friday 

night from May 13 through May 27. The spring 
lineup also includes “Merry Wives,” recorded live 
from The Delacorte Theater; and “Keeping Company 
with Sondheim,” a documentary spotlighting the 
acclaimed current Broadway revival of Stephen 
Sondheim and George Furth’s musical “Company,” 
featuring new interviews with Sondheim, Tony and 
Grammy winner Katrina Lenk, two-time Tony and 
two-time Grammy winner Patti LuPone and more.

Throughout its nearly 50-year history on PBS, 
“Great Performances” has provided an unparalleled 
showcase of the best in all genres of the performing 
arts, serving as America’s most prestigious and 
enduring broadcaster of cultural programming. 
Showcasing a diverse range of artists from around 
the world, the series has earned 67 Emmy Awards 
and six Peabody Awards.

“Anything Goes” premieres on  PBS
Zany 1930s comedy comes to life in a sparkling new production

“Anything Goes” premieres at 9:00 p.m. on Friday, May 13, on WHRO, Channel 15. For information on reruns and other 
viewing options—including streaming—visit www.pbs.org and enter the search words “Anything Goes.”

− Rob Lauer

Children’s Book Week is a celebration of books for 
young people and the joy of reading. This annual May event 
provides an excellent opportunity to encourage all children 
to discover the fun of reading.

Established in 1919, Children’s Book Week is the longest-
running national literacy initiative in the country. Every year, 
young people across the country participate by attending 
events at schools, libraries, and bookstores. In recent 
years, with the development of digital communication, the 
celebration often included opportunities for children to meet 
their favorite writers and illustrators online. 

Children’s Book Week was the brainchild of Franklin 
K. Matthews, the Boy Scouts of America librarian. With 
an unshakeable belief that children’s books and youthful 
literacy could change the entire trajectory of a person’s life, 
Matthews began touring the country in 1913 to promote 
higher standards in children’s books. He proposed creating 
a Children’s Book Week that would be supported by 
all interested groups, including publishers, booksellers, 
librarians, teachers, and parents.

Matthews enlisted two influential allies in his effort. One 
was Anne Carroll Moore, the Superintendent of Children’s 
Works at the New York Public Library. The other was 
Frederic G. Melcher, the visionary editor of “Publishers 
Weekly,” who famously declared, “A great nation is a 
reading nation.” With their help, the American Booksellers 
Association and the American Library Association joined 
forces with the Boy Scouts of America to sponsor a Good 
Book Week in November of 1916. 

The initial Good Book Week was so successful that from 
1916 on, it grew, attracting the support of more and more 
organizations. The event’s name was eventually changed to 
Children’s Book Week, and in 1944, the newly-established 

Children’s Book Council assumed responsibility for 
overseeing the annual event. In 2008, Children’s Book Week 
moved from November to May. 

In recent decades, the ways in which we read books have 
expanded. In addition to bound pages between covers, books 
are now available in digital formats than can be downloaded 
onto computers and cellphone. Audiobooks continue to be 
popular, particularly among those who spend a lot of time 
in their cars or traveling. Online video platforms, such as 
Youtube, feature thousands of recordings of classic books 
being read aloud. 

With so many different ways to access books, the 
Children’s Book Council has announced the 2022 Children’s 
Book Week slogan, “How Do You Book?” The thought-
provoking theme asks participants in the literacy celebration 
to think about what they read, where they read, and how they 
read.

“We wanted to ask young people to think about reading 
from lots of different angles,” Associate Executive Director 
Shaina Birkhead says. “We loved the idea of ‘book’ being 
a verb because books and reading are such active, vibrant 
ways to engage with the world.”

This May, why not find out what interests the children in 
your life and then give them a book on the subject? Or, better 
yet, sit down with them and enjoy a good book together. 

Children’s Book Week, May 2-8
“How do you book?”

− Rob Lauer www.facebook.com/theshoppermagazine
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- Rob Lauer

Fire Up the Grill
May is National Hamburger Month

Just as we Americans are 
descended from immigrants…

this most American of foods has 
roots in the old world stretching 

back to the Middle Ages 

If there is any food that deserves the label of “All-American,” it is the 
hamburger. Ask anyone on the street what foods they equate with the good 
old U.S.A., and there’s little doubt that a beef patty on a bun would top the 
list. What is a Fourth of July cookout, and what is that cookout without 
patties sizzling on the grill, with buns and toppings close at hand.  Some 
people still might talk about something being, “As American as apple pie,” 
but most of us know that comparison is nonsense. The rest of the world 
obviously feels the same way. When the citizens of London, Paris, Hong 
Kong, Moscow, Jerusalem, and Cairo crave American cuisine, they head 
to their local McDonalds or Burger King.

Just as we Americans are descended from immigrants, it should come 
as no surprise to learn that this most American of foods has roots in the 
old world stretching back to the Middle Ages. Like America herself, the 
hamburger is something of a cultural melting pot.

The burger’s roots go back over 800 years to Asia during the rule of 
Genghis Khan. While the Mongol Warlord could hardly be called the father 
of the hamburger, his attempt to conquer the world planted its culinary 
seeds. When one’s life objective is global conquest, time management is 
crucial. Kahn rightly assumed that his Mongol horsemen would have more 
time to devote to conquest, sacking, and pillaging if they weren’t stopping 
to set up camp, cook food and eat. They needed fast food that they could eat 
while riding. The answer? Chopped meat formed into patties were stored 
in leather pouches placed beneath the horsemen’s saddles. The constant 
bouncing of the saddle as the horsemen rode for days would tenderize the 
meat, which would then be eaten raw.

When the Mongols invaded Moscow in 1238, they brought their unique 
ground meat with them.  The Russians adopted it into their own cuisine 
with the name “Steak Tartare.” Over many years, Russian chefs adapted 
and developed this dish, refining it with chopped onions and raw eggs. 

In the 1600s, German ships from the port of 
Hamburg began calling on Russian ports. During 
this period, Russian steak tartare was brought 
back to Germany.

By the 1700s, Hamburg citizens began cooking 
the ground steak patties and serving them with 
onions and gravy. The dish became popular 
throughout Europe as “Hamburg Steak.” 
When Germans began migrating to the U.S. in the 
mid-1800s, they brought “Hamburg Steak” with 
them. Because many of them were initially poor, gravy and onions were 
luxuries. It was cheaper to simply fry a patty and, if bread was available, 
slap it between two slices like a sandwich. During the late 1800s, the 
“Hamburg Sandwich” became the affordable, portable lunch of choice for 
many German immigrants employed as day laborers and factory workers.
The 1904 St. Louis World’s Fair proved to be the turning point in the story 
of America’s signature food. At that event, a Texas food vendor named 
Fletcher Davis sold German fried beef patties on a bun, topped with ketchup 
and a slice of onion and pickle. The newly christened “hamburgers” could 

be bought by fair-goers, carried by hand, and eaten while they strolled 
through the fair’s exhibits. The hamburger became the unexpected hit of 
the World’s Fair, garnering praise in the national press.

Praise for the food diminished in 1918 when the U.S. entered World 
War I. Overnight, all things German became unpopular. Hamburgers were 
given what some thought was a more American name: Liberty Sandwiches. 
Fortunately, that nonsense was quickly forgotten as soon as the war ended.

In 1921, a Kansas City cook named Walter A. Anderson bought an old 
streetcar, painted it white, and began selling hamburgers for five cents 

each. They were so popular that Anderson started 
a string of small hamburger restaurants across 
the Midwest. Within five years, White Castle 
hamburger restaurants dotted the country, and 
America had its very first fast-food chain, paving 
the way for the humble burger to become the 
king of American foods.

Today Americans consume over 50 billion 
hamburgers a year, averaging three burgers per 
person each week. The nation’s top five burger-

loving cities are Seattle, Philadelphia, Boston, Baltimore, and Miami. 
But America alone is not responsible for the burger’s success: of all 
sandwiches sold worldwide, sixty percent are hamburgers.

May is National Hamburger Month in the U.S.A., with May 28th 
being National Hamburger Day. The timing is perfect, as May marks the 
month when many Americans begin firing up their grills for backyard 
cookouts. For those who prefer that someone else take the reins of their 
food prep, most U.S. restaurants offer some inventive version of the 
hamburger.

We invite you to visit our website—www.theshopper.com—and check out our listing of Hampton Roads restaurants. 
Whether at Freemason Abbey in Norfolk, The Black Pelican in Greenbrier, the Court House Café in Great Bridge, 
or Decent People Taproom in Harborview—to name but a few—you are sure to find a burger that will hit the spot.
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By Betsy Patterson
Master Graphoanalyst

(Part III)

Unique Services
	 •	Personality	Profile	
	 •	Compatibility	Assessment	
	 •	Personnel	Selection	
	 •	Vocational	Suitability	
	 •	Gift	Certificate	
	 •	Speaker:	Educational	Entertainment	
	 •	Classes:	Learn	to	analyze	
								handwriting	(Books	I	&	II)

421-9123

Living in the Moment

the Write Sense

Parents and educators should not be concerned 
when viewing youngsters' same-size writings. At 
various stages of maturity, they are still developing 
and live in the moment.

Most of their daily decisions (what clothes to wear 
to school; which shoes go best with an outfit; what 
they will have for lunch; what time the school bus 
arrives) are made for them, with or without their 
knowledge. 

Extreme restraint and precision are evident in this 
teenager's writing. The cramped, carefully-drawn 
letters indicate she is concerned and more 
comfortable with 
everyday facts 
than with life's 
possibilities.

This youngster is twelve, and his near-vertical 
writing shows his reluctance to express his emotions. 
And yet the open round a's and o's indicate his 
desire to talk. The round e's show that he is broad-
minded but might be gullible. He could really yield to 
people he 
thinks are 
s m a r t e r 
and more 
confident. 

Do you think he needs parental monitoring when 
chatting online?

Enjoy other columns by Betsy at TheShopper.com

You can make a difference

H.E.R. also provides a 24 Hr Emergency Hotline, case management, community support groups, 
court advocacy, child trauma program and age appropriate support, housing assistance 

and employment empowerment programs. 

Volunteer with H.E.R. Safe Place, a local Domestic Violence Resource that provides 
emergency shelter and quality care to adult and child survivors.

For more information visit www.hershelter.com or contact 
Volunteer Coordinator at 757-485-1445 or volunteer@hershelter.com. 

If you need help from H.E.R. please contact the 24hr Hotline at 757-485-3384.

Volunteer opportunities include:
provide a meal • maintenance • yard work • gardening • re-decorate a room 

movie nights • kids game/craft nights • childcare for job interviews/support groups
24hr Hotline • Goal Coach • Life Skill Presenter

H.E.R. Ambassador • hold a drive • hold a fundraiser

ADOPT
in suffolk ASPCA.ORG/PET-CARE 

FOR PET CARE TIPS!

SUFFOLK HUMANE SOCIETY
suffolkhumanesociety.com
412 Kings Fork Road
Suffolk, VA 23434
757.538.3030

SUFFOLK ANIMAL CONTROL
suffolkva.us
124 Forest Glen Drive
Suffolk, VA 23434
757.441.5505
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The Estate Planning Solution
Linda M. Sherfey, Esq., USN retired
966-9700  Chesapeake
www.sherfeylaw.com
Read my story at TheShopper.com

At-your-place appointments available

“The 5 Declassified Estate Planning Secrets 
You Can’t Afford to Ignore”

Author Linda M. Sherfey, Esq., USN ret.

Join me for a 60-minute online presentation where:
You’ll hear real stories about clients’ problems and how we solved them.

You’ll discover misconceptions about estate planning that you thought were true.
You’ll be amazed by issues that I discovered clients never thought about.

You’ll be shocked by the fib that your banker unknowingly told you.
Attendees will receive by mail a print copy of my 129-page book 

that sells for $24.95 on Amazon.

To register go to www.sherfeylaw.com 
and scroll down to find out how

Because you are on your own, you might be thinking about putting a 
child’s name on your checking account. You are thinking that someone 
would need to be able to pay your bills if you are alive but not able to 
handle your finances and pay your bills yourself.

 This is risky thinking. When you add a child’s name to your checking 
bank account, they become a joint owner. That is what allows them to 
write checks on your account. However, the bank’s rules also make that 
money the child’s money as a joint owner.

 This can result in a crisis for you if that child has any money problems. 
They don’t have to be a bad kid to have money problems. What if they 
have huge medical bills that they can’t pay? What if they are sued? If they 
get a judgment against them? Their creditor can wipe out all the money in 
your checking account. IT’S TRUE!

 Amanda sued for back child support owed by her ex-husband. She 
received payment in full. She later found out that the payback money 
came from a joint account held in her ex-husband’s name AND his 
mother’s name. Was the money actually his mother’s?

 In addition, your checking account is probably not all that you have. 
Who would be able to access investments, sell your home, sell your car?

 If you are thinking about adding a child’s name to your checking 
account, it is critical for you to carefully consider your risk of financial 
damage. There is a safer solution. That safer solution is called a General 
Power of Attorney.

Attention: Singles, 
Widows & Divorcees—
Why Putting a Child’s 

Name on Your Checking 
Account Can Bring 

Financial Disaster to You

By 
Brandon Johnson

Spotlight on
Varsity Wrestler Adonis Lattimore

Sports with

Varsity Wrestler Adonis Lattimore, from the Landstown Beach District, is 
one of the most incredible athletes I have had the pleasure of meeting.

Adonis is coming off a senior campaign in which he went 32-7, finished 
second in the Region A Tournament, and capped it off by claiming the Class 6A 
State Championship in the 106-pound weight class. More impressive than that 
list, however, is that Adonis achieved it all, having been born with no right leg, 
a partial left leg, and only one finger on his right hand.

The wrestling journey for Adonis started in the second grade. Asked what 
about the sport captured him, he notes the atmosphere: “It is extremely 
competitive, and I like that. The people are motivating, and my teammates are 
like a family away from home.” 

Competing first at the club level, it later became clear that Adonis could 
compete at the Middle School level. However, he wanted to do more than 
simply compete. While at wrestling camp in the eighth grade, he set a goal for 
himself—one he wrote in his journal 20 times: “Be a State Champion.” He got 
to work with his dad and Coach James Sanderlin, studying wrestlers with 
similar conditions to develop a style that would work. Although the main 
obstacle facing Adonis might seem obvious, he sees it differently: “My biggest 
obstacle was me and doubting myself. I got down more times than I thought 
would happen. My parents and everyone were behind me, though. Motivating 
me and pushing me to keep working.”

Learning to overcome self-doubt and fighting to succeed came in clutch for 
Adonis on his journey to becoming a State Champion. In the semifinal match, 
he found himself down one point with just seconds showing on the clock. 
What was going through his mind at that moment? “I had some doubts,” he 
recalls, “but I just kept telling myself, ‘Score again. Slow it down and let it 
happen.’”  And happened it did, as Adonis scored two points with seven 
seconds left to advance to the finals. The Championship Match was less 
dramatic as he went on to win 5-1, but the emotions were high. “After I won, 
I thought, ‘I actually did it!’” he says. “I couldn’t control the rush of emotions.”  

Coach James Sanderlin has one word to describe the moment: “’ Joy.’ I was 
crying. I had coaches from other teams that didn’t know Adonis coming up to 
me, crying and hugging me. Just pure joy.”  

When asked what he hopes his legacy will be, Adonis replies, “Showing that 
anything is possible. Even if the reality seems like it’s not possible, anything is 
possible.”

Adonis plans to attend college and major in Computer Sciences. As for his 
athletic career, Adonis has a new goal written down: to become an NCAA 
All-American. 

To listen to the full interview with Adonis, search “Sports with BJ” wherever 
podcasts are found.

Send all nominations for local athletes 
to spotlight to sportswithbj@gmail.com

BJBJ

A 2007 Great Bridge High School graduate, Brandon Johnson is 
a freelance writer and podcaster, a baseball and basketball 
coach, and works at Centerville Insurance Agency.

“My biggest 
obstacle was me 

and doubting 
myself.”

Photo courtesy Frank Bullet Photography
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explaining estate planning. They also say that Linda 
asks leading questions, really listens, and offers 
customized solutions. She has a ‘put at ease’ kind of 
attitude, and never tries to rush or pressure clients.

Being a wife, mother, and grandmother herself, 
Linda brings a true empathy for families to her 
work. She and her husband, Sol, have been married 
since 1983. They have a daughter, Joanna, five 
grandchildren, and a great-granddaughter.

Linda offers a unique, printed monthly newsletter. 
In addition to legal advice in plain English, the 
newsletter contains a word search puzzle and a tested 
recipe. Anyone can get a free subscription. 

She loves to speak to groups and is never boring. 
Her favorite topic is ‘Your Misconception About 
Estate Planning That Can Cost You Thousands Of 
Dollars And Create Stress, Frustration and Sleepless 
Nights For Your Family.”

Linda’s parents were Roscoe and Mary. “They meant 
everything to me,” she shares. “They taught me to live 
with integrity, to seek excellence, and to value ethics 
in my profession. They also taught me the value of 
planning and a dedication to learning – to knowledge. 
But most importantly, they taught me the value of 
both serving others and of relationships, and that the 
connections we share with one another as human 
beings are what really matter in this life. We all want 
the same things – to avoid pain and find happiness, for 
ourselves and our loved ones,” she says, “and for me it 
is my deep desire to form a personal connection with 
my clients that makes me a different kind of lawyer.”

The Estate Planning Solution
Preventing stress, frustration, 
and a family meltdown by creating 
customized estate plans for seniors

L ong before Linda became Linda M. Sherfey, 
Attorney and Counselor at Law, she was 
an officer in the U.S. Navy. It was a career 
that brought her to Hampton Roads, where 
she retired from service after 20 years. 

During the last four years of her military service, 
Linda, a self-described planner, began preparing for a 
law career by attending Regent University law school 
at night, where she found herself especially drawn to 
estate planning.

“In my own life’s journey, I was completely clueless 
about estate planning until I was in law school,” Linda 
says. “It saddens and scares me that so many people 
don’t know what I now know, and so my mission has 
become to write and speak about estate planning in a 
way that is not only informative but also interesting.”

To accomplish her goal, 
Linda wrote a book entitled 

The 5 Declassified Estate Planning Secrets 
You Can’t Afford to Ignore...

Linda sponsors monthly seminars 
about estate planning 

where everyone who attends 
receives a free copy of her book. 

To accomplish her goal, Linda wrote a book entitled 
The 5 Declassified Estate Planning Secrets You Can’t 
Afford to Ignore. The book’s subtitle says it all: What 
You Don’t Know Can Sink You, Your Family, Create 
Unnecessary Stress, Frustration, Cost Thousands of 

Dollars and Result In a Family Meltdown. In addition, 
Linda sponsors monthly seminars about estate 
planning where everyone who attends receives a free 
copy of her book. (Watch The Shopper for seminar 
dates.) The book is also available for purchase in print 
or as an e-book at Amazon and Barnes and Noble.

Linda is confident and articulate when she describes 
her approach to practicing law. “I am a problem 
solver,” she says. “I listen. Clients tell me about their 
family, their issues, and their goals. I provide the 
legal know-how. We work together as a team. I have 
a process for providing a customized estate planning 
experience and building relationships – lifelong 
relationships – with the people I serve.”

It was this desire to provide outstanding service for 
her clients that inspired Linda to open her own firm in 
2005, a firm completely and solely dedicated to estate 
planning and estate administration. 

As an expert in her field, Linda knows what 
works. “Most people want to do the right thing by 
their families but just don’t know what that actually 
means,” she says. “Estate planning today is so much 
more than planning for what happens to our assets 
after we die. The reality is that we live long lives. 
Mental disability and some level of long-term care 
are likely. The earlier people begin to plan for this 
reality, the better.”

Linda has redefined the estate-planning experience 
for her clients. “I want to be a family’s trusted legal 
advisor for the long haul,” she says. “I don’t charge 
by the hour but by the service, at a flat rate, so there 
are no surprises. I meet with families in their homes 
and, when necessary, at a nursing home or assisted 
living facility. In other words, I make house calls. 
My clients know I’ve thrown the time clock out the 
window and want to concentrate only on designing a 
customized plan for each of them.”

Linda offers 
a unique, printed monthly newsletter. 

In addition to legal advice 
in plain English, 

the newsletter contains 
a word search puzzle and a tested recipe. 

Anyone can get a free subscription. 

“I want to do everything I can to encourage seniors 
who want to prevent stress, frustration, and a possible 
family meltdown by creating a customized estate 
plan,” she says. “Estate planning is really a gift to 
your loved ones.”

Clearly passionate about her subject, Linda 
continues, “Estate planning is so much more than 
writing a will. Planning avoids a crisis, and the longer 
we wait the fewer options we have. I help families put 
their plan in place, and remind them to keep their plan 
up-to-date. Mostly, I make sure my clients can rest 
easy at night knowing they have a plan, a guide, and a 
resource if their family has questions.”

According to Linda, clients say that what they like 
best is her clear and easily understandable way of 

Linda Sherfey is dedicated to helping you provide 
the gift of estate planning to your loved ones.

A veteran, Linda Sherfey is still serving in her 
second career as an estate planning attorney. 

1430 Greenbrier Parkway, Suite 150
Chesapeake

(757) 966-9700
www.sherfeylaw.com
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Expert Physicians.
Exceptional Care.
At Virginia Oncology Associates, we understand
every cancer is unique and so is every patient 
we treat. Our team of experienced physicians
and sta� provide advanced care, innovative
technology, and personalized treatment options.
This includes research and groundbreaking
clinical trials taking place right here in Hampton
Roads, giving our patients access to therapies
not yet available outside of the studies.

Virginia Oncology Associates is an a�liate of
the US Oncology Network, one of the largest
cancer treatment and research networks in the
country. This a�liation enables us to incorporate
the expertise of nearly 1,350 physicians
nationwide into our delivery of patient care.

(757) 466-8683

5838 Harbour View Blvd., 
Ste. 105, Suffolk, VA 23435

2790 Godwin Blvd., 
Ste. 101, Suffolk, VA 23434

VirginiaCancer.com
Virginia Oncology Associates is part of The US Oncology Network and is supported by
McKesson Specialty Health. © 2020 McKesson Specialty Health. All rights reserved.

Ayham Deeb, MD

Snehal Damle, MD

Daniel Atienza, MD

Cynthia Sile, MD



Page 20   The Suffolk/Harbour View/Smithfield/Carrollton Shopper   May 2022

Z-9Attention Postmaster: Please deliver in home  05/03/22 - 05/05/22

www.TheShopper.com

PRSRT STD
U.S. POSTAGE

P A I D
MERRIFIELD, VA
PERMIT NO. 1174

TheSHOPPER

Page 18

Linda M. Sherfey, P.C.

The Estate Planning 
Solution

Preventing stress,  
frustration, and a  family 

meltdown by creating 
customized estate plans  

for seniors

Where to find us
In addition to mailed to homes throughout Hampton Roads, The Shopper is now 
available at the following locations. Drop by to pick up your free copy, and thank 
our good friends at each location for carrying “your hometown magazine.”

Black Pelican 
1625 Ring Road, Chesapeake

Clean Eatz  
1036 Volvo Parkway #3, Chesapeake

Ann’s Hallmark  
237 S. Battlefield Blvd, Chesapeake

Great Bridge Frame & Art
316 Battlefield Blvd South, Chesapeake

Hemp Haven
480 Kempsville Rd, Chesapeake
Edinburgh Family Dentistry

200 Carmichael Way, Suite 612 Chesapeake
Edinburgh Animal Hospital
233 Hillcrest Pkwy, Chesapeake

Currituck Outer Banks Visitor’s Center
106 Caratoke Hwy, Moyock, NC

Moyock Farm Market
193 Camellia Drive Moyock, NC

Taylor’s Do-It Center
100 Lark Drive, Moyock, NC

Taylor’s Do-It Center
330 S. Battlefield Blvd., Chesapeake

Taylor’s Do-It Center
3235 Bridge Road, Suffolk

Family Flooring
300 Battlefield Blvd. N, Chesapeake

Accordo Chiropractic
733 Volvo Pkwy. #150, Chesapeake

Dennis’s Spaghetti & Steak House 
3356 Western Branch Blvd., Chesapeake

The Bypass 168
237 Carmichael Way, Chesapeake


