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A Thanksgiving Dinner 
Just Like the Pilgrims Had?

Maybe Not…
Turkey, dressing, mashed potatoes, gravy, and cranberry sauce, along 

with pumpkin, pecan, and apple pies. These are the makings of a traditional 
Thanksgiving feast just like the Pilgrims and Indians enjoyed in 1621—right?  
Well, actually, no. 

The Pilgrims were giving thanks because they had just barely survived a period 
of near starvation. They were, after all, English colonists struggling to survive 
in a new world then utterly devoid of the crops and food sources available in 
England. While pumpkins grew in the area, the Pilgrims had no sugar or flour in 
1621: no pies—pumpkin or otherwise—were served. Ditto for cranberry sauce: 
it would be another 50 years before some inventive colonist, with sugar finally 
on hand, created that concoction.

The vegetables served were limited to those grown by the local Wampanoag 
Tribe—and they did not include potatoes. In 1621, most Europeans and Native 
North Americans had never even seen a potato, let alone learned to mash them 
and drown them in gravy. Potatoes come from the high Andes of South America 
and weren’t cultivated in North America until the 1700s. So, mashed potatoes 
are not an original Thanksgiving side dish.

As for meat, turkey might not have even been present at the first Thanksgiving. 
Other local wild game was probably served. No flour meant no bread 
stuffing: wild onions and nuts may have been used. Seafood—rare on modern 
Thanksgiving tables—was plentiful in the local bay, but in cold weather, it 
consisted of shellfish and some other marine life we moderns wouldn’t consider 
very appetizing. It was the 90 Native American guests who provided the feast’s 
main course: five deer that they offered as a gift to the settlers.

All of which means, contrary to modern traditions, the menu for the Pilgrims’ 
first Thanksgiving probably looked something like the one below.

− Rob Lauer

Venison
Eel, Lobster, Mussels
Duck, Goose, Swan, 

Carrier Pigeons,
Racoon, Rabbit, 

Squirrel,
Squash, Beans, Peas, 

Flint Corn,
Pumpkin—

boiled in water or 
fire-roasted

Dinner Menu Take a close look 
at that menu, and 
keep this thought 

in mind: we can all 
give thanks that, no 

matter what is served 
on our tables this 
year, the chances 
are we’ll hear no 

one say, “Could you 
please pass the eel?”

“Mr. Shopper” Terry Barnard 
with Shopper Publisher 

Jean Loxley-Barnard

The ladies of 
The Shopper, 

past and present, 
front from left: 

Martha Frugard, 
Bride Karah Angeli, 

Julie Burley. Back 
from left: Jennifer 

Tolarchyk, Nikki Young, 
Jean Loxley-Barnard

The Happy Couple

Karah Angeli with 
Jennifer Tolarchyk

See these and other photos at TheShopper.com

Suffolk’s Planters Club was the site of the recent marriage of Karah Angeli 
(former Shopper production manager) to Daniel McDonald (current Shopper 
columnist). Over 70 guests witnessed the nuptials and then joined the happy 
couple for a delicious sit-down dinner, followed by dancing. 

Karah Angeli and Daniel McDonald Wed

The Shopper team, past and present. From left: Martha Frugard, Rob Lauer, 
Jennifer Tolarchyk, Karah Angeli, Julie Burley, Jean Loxley-Barnard, Nikki Young 
and Terry Young
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What to do when one is so popular and receives so much mail from friends that one can’t find the time 
to write everyone back? That was the problem Henry Cole was facing during the holiday season of 1843.

A prominent British educator and arts patron, Henry Cole, had the misfortune of having too many friends 
in an age when it was considered a sign of supreme disrespect not to answer every letter one received. By 
1843, the British postal system had expanded, been improved and introduced the penny stamp. Now that 

virtually everyone could afford to send mail, an old English custom of writing Christmas and 
New Year letters to family and friends took on new life.  

As Cole watched the Christmas letters pour in, he panicked. With so little time before the 
holidays and needing a quick way to respond to everyone, he came up with an ingenious idea. 
He had an artist friend, J.C. Horsley, create a drawing of a family gathered around a table 
celebrating the holiday, flanked by images of people helping 
the poor. Across the drawing were the words, “A Merry 
Christmas and Happy New Year to You.” Cole 
quickly had London printer run off a thousand 
copies of the drawing on small pieces of stiff 
cardboard with the word “To” printed at the 
top followed by a space on which he could write 
someone’s name. The world’s first Christmas card 
had been born!
Within a few years, sending Christmas cards became 

a worldwide phenomenon, pumping new life into the new 
greeting card industry. 

Today, Americans buy about 6.5 billion cards annually, 
according to the Greeting Card Association, with 1.3 billion 
selling during the holiday season alone.

How the Christmas Card Was Born

Proudly sponsored by Ann’s Hallmark - Visit both locations for your holiday greetings

− Rob Lauer

TO:

Merry Christmas and 

Happy New Year to You

Ann’s Hallmark
20% OFF

One regularly priced item

Great Bridge 
Shopping 

Center 
482-1515

With this ad. 
Cannot combine with 
other offers.  Excludes 
Keepsake Ornaments.  

Expires 12/9/21

DON’T MISS OUR BLACK FRIDAY/THANKSGIVING WEEKEND SPECIALS
November 26th - 28th

BLACK FRIDAY DOORBUSTER SPECIAL FREE 
NORA FLEMING 
GARNISH DISH!!

25% OFF

(Reg. $36) w/ purchase of $100 or more 
of regular priced Nora Fleming product! 
**One per customer, while supplies last

3 styles to choose from

ONLY $14.99* 
(Reg. $29.99) *while supplies last

1 per customer

SHERPA-LINED 
PLUSH BLANKET

ALL REGULAR PRICED 
VERA BRADLEY

Suffolk 
Shopping 

Center 
539-9399
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 The Shopper is a monthly, direct-
mail, magazine serving six community 
editions in Chesapeake, Portsmouth, 
Suffolk, Smithfield, Carrollton, in 
Virginia and communities in 
northeastern North Carolina. The  
Shopper has a circulation of at least 
10,000 direct mailed in each zone, 
totaling over 60,000. Additional issues 
are placed in our advertisers’ stores and 
in professional offices in our circulation 
area.
 Opinions expressed by contributors 
are not necessarily the opinion of this 
publication. ©2021

HOPPERTheS

by 
Jean 
Loxley-
Barnard 

It was in the year 2000 when the 
movie “Pay It Forward” came out.  I 
have treasured that concept ever 
since. “Pay it forward” is about a 
choice, whereas “pay it back” suggests 
an obligation.  Paying it forward 
becomes a philosophy.

When I was in college, a friend gave 
me what today would perhaps be the 
equivalent of fifty dollars. The note 
attached read, “This is for you, just 

because I have it and you don’t.” It 
was just before Christmas break, and I 
had no money for gifts. All those years 
ago, with that fifty dollars, I was able 
to buy several gifts. I never forgot how 
grateful I was and how I wanted to be 
able to be the giver someday.

Like most of us, I love getting 
presents.  I have come to love giving 
more.  And I am aware of what a gift it 
is to be able to give.  

Pay it forward 
is about a choice,

whereas “pay it back”
suggests an obligation.  

Paying it forward 
becomes a philosophy.

Late in life, my Mum would ask 
me not to buy her anything. I could 
not do that. Not buy Mum a gift for 
Christmas and birthdays?  Now I 
understand her sentiment, but then I 
continued to give, and she was always 
gracious in receiving. 

In her final years, I called Mum 
almost every night, and that was the 
most valuable gift—for both of us!  
Life has a way of letting us know what 
is truly valuable.  

It is time that we concentrate
 on what is right in our lives.

  I love the saying that
we need to be the change

we want to see in the world.
  Giving thanks 

is just the beginning.
  I believe it embodies

Paying It Forward.

My favorite holiday does not 
involve gifts. Thanksgiving is the 
equivalent of the Pay It Forward 
philosophy. When we can focus on 
how fortunate we are—especially 
when we are surrounded by loved 
ones, that is a gift for our hearts and 
souls. 

Three generations gather around 
the table, where my favorite memory 
of each year is celebrated. This year 
the new memory has a name: Claire.  
One and a half years old, Claire is my 
grandniece, who I will see in person 
for the first time.  

It is time that we concentrate on 
what is right in our lives.  I love the 
saying that we need to be the change 
we want to see in the world.  Giving 
thanks is just the beginning.  I believe 
it embodies Paying It Forward.

Paying It Forward

blisher 's PoinPu t

  During this   
 Holy Season

All of us at The Shopper send you this message...

Mend a quarrel, seek a forgotten friend,
dismiss suspicion, and replace it with trust. 

Write a love letter. Share some treasure. Give a soft 
answer. Encourage youth. Manifest your loyalty in 

word and deed. Keep a promise. Find the time. 
Forego a grudge. Forgive an enemy. Listen. Apologize 

if you are wrong. Try to understand. Flout envy.
Examine your demands on others. Think of your 

neighbor first. Be appreciative. Be kind and gentle. 
Laugh a little. Laugh a little more. Be deserving of 

the confidence of others. Extend your hand to a 
stranger and the warmth of your heart to a child. 
Find beauty in all that surrounds you. Speak your 

love. Speak it again. Speak it still once again. 

Readers - 
Thank you 
for telling 
our clients 

you saw them in

You are the 
not so secret source 

of our success!

HOPPERTheS
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In late October, Realtor® Debbie Rountree and the Rountree Team treated their 
clients and children to a private showing of the Halloween comedy Hocus 
Pocus at the Naro Expanded Cinema. With costumes, snacks, and laughs, a 
witchin’good time was had by all!

Hocus Pocus

See these and other photos at TheShopper.com

From left: Debbie 
Rountree and Amy 
Norred with her mom, 
Laura, and daughter, 
Danielle

Rachel Burns 
and Debbie 

Rountree (center) 
flanked by two 

friends

From left: 
Paula Lilley; 
Debbie’s mom, 
Ruby; Debbie 
Rountree, 
her daughter 
Erin and 
granddaughter 
May

Debbie 
Rountree (far 

right) with her 
son, Creighton 

Burns 
(kneeling) and  
grandchildren

3326 Taylor Road    483-4700    midgettefamilydentistry.com

Read our story at TheShopper.com

A Toothbrush 
for Your Stocking

by Kelly B. Paxton
DDS

an extra soft or soft toothbrush. 
Anything firmer, especially when 
combined with abrasive toothpaste, 
can quickly damage the healthiest of 
teeth. Just like the paint on your car 
will be ruined with abrasive bristles, 
so can your teeth. The bristle pattern 
of a brush is a matter of personal 
preference. With proper brushing, all 
styles of brushes remove plaque and 
food debris. 

For the gadget lovers, electric 
brushes are a great option with 
features that vary between brands. A 
simple timer is outdated, now some 
can track your brushing and provide 
feedback via an app. With electric 
toothbrushes, an increase in price 
means more features. But regardless 
of its features, a toothbrush is only 
effective if used.

An electric toothbrush’s brush 
heads are the only parts that need to 
be replaced—usually every three 
months. The bristle size and type of 
movement varies between brands, 
and is a personal choice. Ask your 
dental hygienist or dentist which 
brand they think might be best for 
you. 

A trip to your dentist for your 
biannual visit will include the gift of 
a new toothbrush. Don’t forget there 
are a variety of uses for your old 
toothbrush. Tip of the month: an old 
brush can be repurposed in your car 
and home cleaning kit. It’s perfect for 
getting into all the nooks and crannies.

A        new toothbrush in one’s 
Christmas stocking is such a 

useful gift, but which one is the best 
for you and your family?

Children’s toothbrushes are 
designed to make brushing fun. When 
choosing one for your child, first look 
at the recommended ages on the 
brush. This recommendation is based 
on the correct size of head and handle 
for that specific age group. After 
finding the age-appropriate brush, 
find a feature that will make it special 
for your child. It could be a princess 
toothbrush with a suction cup on the 
bottom or one with a push-button 
countdown timer. There are also 
electric toothbrushes for kids. Those 
in braces or who have a hard time 
brushing should test out an electric 
brush. Begin with a cheap spin brush. 
If the child likes it, invest in a more 
expensive model with replaceable 
heads. 

Because children tend to brush 
harder than adults, their toothbrushes 
should be replaced every two to three 
months. A more expensive toothbrush 
that gets your child to brush and saves 
you money at the dentist is a great 
investment. So, too, is any size-
appropriate traditional toothbrush that 
your child likes to use.

Adults have many options. Manual 
toothbrushes come in all shapes, 
sizes, and colors. The most important 
feature to consider is the firmness of 
the bristles. All dentists recommend 

Dr. Brian P. Midgette  
Dr. James W. Baker 
Dr. Kelly B. Paxton
Comprehensive Family Dentistry
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an old saying in dentistry: ‘Floss the teeth you want 
to keep.’ Brushing only cleans the front, back, and 
biting surfaces of the teeth. Flossing is the only way 
to get between the teeth and remove the food and 
plaque that builds up over the day. It would make a 
big difference in their oral health if people flossed 
once at night before going to bed.

“When we sleep, our mouth stops secreting saliva 
and dries out,” Dr. Ross says. “Saliva is good at 
preventing cavities. Anything we can do to get the 
teeth squeaky clean helps. Just before going to bed, 
brush, floss, and use an oral rinse. The most effective 
oral rinses usually contain fluoride, which prevents 
cavities. After rinsing, don’t drink anything—not 
even water. By not drinking after rinsing, the fluoride 
remains in the mouth and on the teeth, helping to 
prevent cavities while we sleep.”

Of course, even when brushing, flossing, and 
rinsing daily, regular dental checkups are as essential 
to maintaining good overall health as routine 
physical exams with one’s family physician.  Dr. 
Ross is excited to bring his experience, concern, and 
commitment to patients in Western Branch and across 
Hampton Roads.

“I’m very excited to be a part of Midgette Family 
Dentistry,” he smiles, “and to know that I have behind 
me the technology and team to provide the local 
community the highest quality of care available.”

Dr. Kevin Ross

Dr. Kevin Ross 
of Midgette Family Dentistry
A commitment to personalized patient care

3326 Taylor Road
Chesapeake

  757-483-4700
www.midgettefamilydentistry.com

By Rob Lauer

Located in the heart of Chesapeake’s 
Western Branch area, Midgette Family 
Dentistry has, for decades, enjoyed a 
well-earned reputation for making patient 
well-being their top priority. Knowing 

that oral health is vital to one’s overall general 
health, its friendly, dedicated staff do all they can 
to make patients feel comfortable and relaxed. The 
practice’s personable approach to patient care makes 
it an ideal home for its newest team member, Dr. 
Kevin Ross. 

Born and raised in Montgomery County, Maryland, 
Dr. Ross grew up with a keen interest in science. 
“I particularly enjoyed biology and chemistry,” he 
recalls, “and was always very intrigued by human 
anatomy and physiology. Naturally, I was interested 
in a career in the health professions where I could 
combine my knowledge of science with helping 
people.”

At the University of Maryland in College Park, 
he earned a Bachelor of Science in Neurobiology 
and Physiology, doing undergraduate research in 
neuroscience and early brain development.

“Initially, I was interested in getting a medical 
Ph.D.,” he continues, “but after spending a summer 
working in a trauma hospital, I realized something: 
nurses got to spend a lot more time interacting 
directly with patients than the doctors did. The 
physicians would come in, examine a patient, 
prescribe treatments, and then move on to the next 
patient. Often it was the nurses and other medical 
staff who administered the actual care. That direct 
interaction with patients was what I craved. I wanted 
to be in the room with them, talking with them, 
assessing their condition, and personally overseeing 
their treatment plans rather than leaving that to 
others. Dentistry offered me the opportunity to do 
just that.”

Adjusting his focus, Kevin earned a doctorate 
from the University of Maryland School of Dentistry 
in Baltimore and then practiced hospital dentistry 
in York, Pennsylvania. “Performing dentistry in 
a hospital setting was an invaluable experience,” 
he notes. “I treated patients in the operating 
room—patients of all ages, many with medically 
compromised conditions.”

Through colleagues in Hampton Roads, he learned 
that Midgette Family Dentistry was looking to add a 
new doctor to their team. The practice was convinced 
that Dr. Ross’s passion for personalized patient care 
made him a perfect fit; he was impressed that they 
not only used the latest available dental technology 
but were committed to putting patients at ease.

“One of the most rewarding aspects of dentistry 
is when I can show someone how pain-free proper 
dental care can be,” Dr. Ross explains. “I get a lot of 
satisfaction providing patients with a comfortable, 
stress-free experience—particularly if their past 
experiences with a dentist were stressful. Many 
patients avoid dental checkups because they’re 
anxious and scared. As a result, their oral health can 
be really bad in some cases. The most rewarding 

part of my job is not only providing services that 
improve their oral health and systemic health, 
but also combating their fears so that they’re no 
longer scared of going to the dentist and getting 
their teeth cleaned.”

“Direct interaction with 
patients was what I craved.

I wanted to be in the room with them,
talking with them, assessing their 
condition, and personally overseeing 
their treatment plans rather than 

leaving that to others.
Dentistry offered me the 

opportunity to do just that.”
                                                       —Dr. Kevin Ross

Many people neglect regular checkups because 
they think of dentistry as cosmetic: one goes to 
the dentist merely to maintain a pretty smile; those 
satisfied with the appearance of their teeth have no 
need for a dentist. 

Dr. Ross is quick to point out the fallacy of such 
thinking. Dental care is, first and foremost, medical 
in nature and essential to maintaining one’s overall 
health. 

“Much of the medical research conducted over the 
past ten years has linked many of the diseases that 
people have in their mouths to other diseases,” he 
points out. “One of the most recent findings links 
periodontal disease (gum disease) to how people 
react to the COVID 19 virus. When left untreated, 
periodontitis leaves people open to more significant 
risks with heart disease and diabetes. In some cases, 
when we’ve treated a patient’s gum disease, we’ve 
seen their diabetes improve. If someone is suffering 
from a toothache, it will affect how and what they are 
able to eat; that directly affects nutrition. If they’re in 
pain, they can lose sleep, which affects their ability to 
function physically and focus mentally. The health of 
one’s mouth is more connected to one’s overall health 
than most people realize. In fact, several systematic 
health issues can be detected first in the mouth. 
For instance, anemia (iron deficiency) can initially 
manifest itself in one’s oral health.”

“One of the most rewarding aspects of 
dentistry is when I can show someone 
how pain-free proper dental care can be.”

                                                       —Dr. Kevin Ross

“Regularly flossing is the easiest thing people can do 
daily to ensure their oral health,” Dr. Ross continues. 
“Even though most people already do a decent job 
of brushing their teeth, many of them become upset 
when they end up getting cavities anyway. Cavities 
are usually the result of inadequate flossing. There’s 
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Suffolk

Festival of Lights at Sleepy Hole Park
4616 Sleepy Hole Road

Suffolk
November 26—December 30, 2021

Good things come in little packages!  Enjoy a sprinkle of holiday 
cheer at the inaugural Suffolk Festival of Lights at Sleepy Hole 

Park. View exhibits of five holiday light themes from the warmth 
and comfort of your car. This drive-through light display will be 
open beginning November 19, through December 30, from 5:30 

p.m. to 9:30 p.m. The display will be closed on Thanksgiving 
Day, Christmas Eve, and Christmas Day.

Stay up to date on upcoming activities by following 
Suffolk Parks & Recreation online on Facebook. 

For more information, call 757-514-7250.

Come out to the beloved annual holiday event! 
The theme of this year’s parade is “Home for the Holidays!”

Applications for floats and marching participants in the 2021 Holiday 
Parade are being accepted now through November 28, 2021. A mandatory 

Holiday Parade Meeting for everyone marching in the parade or 
sponsoring a float will be held at East Suffolk Recreation Center 

on December 9 at 6:30 p.m.
Should City Regulations change before this event due to COVID, 

all applicants will be contacted by email.
 For more information, contact Chelsea Morgan by email at 

cmorgan@suffolkva.us or by phone at 757-514-7250

This column typically touches on 
the more obvious ways to commit 
time and effort to better the Suffolk 
community. However, in this month’s 
installment, I wanted to draw from 
a personal experience to highlight 
how we can all positively impact our 
community with minimal effort. 

When my wife and I began planning 
our recent wedding, we made a 
conscious decision to spend our 
money in the local establishments 
we have come to love. It was a 
logical, beneficial, and sentimental 
commitment. We rented the Planter’s 
Club on the Nansemond River, 
which is city-owned, and operated 
by Suffolk Parks 
and Recreation. We 
also chose a local 
baker to create our 
wedding cake and 
purchased most of 
our beer from the 
Nansemond Brewing 
Station in Downtown 
Suffolk. The family-
operated Mexican 
restaurant El Korita 
will cater the taco 
bar at our reception. 
The examples go on and on. Our 
ultimate goal was to treat our guests 
and ourselves while supporting our 
community by purchasing as many 
local goods and services as possible.

Many of us make similar choices 
without truly understanding what 
impact our money has after we 
spend it. However, it is an important 
consideration. How will the money 
we spend impact local businesses 
and the community in the future? 

Interestingly enough, the money 
spent at small businesses stays in the 
local economy at a higher percentage 
rate than money spent at national 
retail chains. Also, according to the 
American Independent Business 
Alliance, small businesses make up 

nearly 95 percent of U.S. companies 
and account for 64 percent of new 
jobs created. The taxes from services 
rendered and paid out via labor 
costs go directly to the upkeep and 
betterment of your city and state. 
It is how cities hire police officers, 
widen roads, expand schools, and 
create parks and green spaces. It 
also cuts down on an individual’s 
carbon footprint and decreases the 
environmental impacts associated 
with the operation of larger 
corporations. Buying local, literally 
and figuratively, supports the fabric 
of the community. 

Equally important, it is on record 
that small businesses 
donate 250 percent 
more than larger 
businesses to local 
nonprofits and 
community causes. 
This is because local 
businesses have 
a more intimate 
knowledge of the 
issues at hand in the 
community and a 
better understanding 
of how to direct 

resources towards solving them. 
There is poetic justice in knowing 

that money earned in a given area 
and spent at local establishments 
can then go back into the city, 
either in the form of tax dollars or 
donations geared toward helping the 
community. So if one wants to help 
out but simply doesn’t have the time 
or resources, buying local is one of 
the greatest contributions one can 
make. 

Whether to create more local 
jobs, support neighbors, benefit 
the environment, or help local 
causes, there are plenty of reasons 
to consider where you spend your 
money and what that money will 
accomplish down the road.

City of Suffolk  
Help the Community, 
Support Local Businesses
By Daniel McDonald

Local businesses have a 
more intimate knowledge 

of the issues at hand 
in the community 

and a better 
understanding 

of how to direct resources 
towards solving them.

Visits with Santa
December 4, 2021, 

10:30 a.m.—2:30 p.m.
Suffolk Visitor Center

524 N. Main Street
Bring the kiddos to meet jolly old Saint Nick 

at the Suffolk Farmers’ Market Artisan Gift Fair! 
Bring your cameras for photos with Santa inside 
the Suffolk Visitor Center. Holiday décor makes 
this the ideal place to snap a photo with Santa.

The Suffolk Holiday Parade
Saturday, December 11, 2021, 

at 7:00 p.m.
Washington and Main Streets 

in downtown Suffolk.
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When looking for a city with a thriving business environment and an abundance of 
events to attend, one might think of a large metropolitan area such as New York or Los 
Angeles.  In reality, however, one needs to look no further than our own beautiful city 
of Chesapeake. Read further to learn more about some exciting business highlights 
and thrilling events that the city will be offering this holiday season.

Chesapeake, Virginia Business Update
Chesapeake is a great place to do business!  Here are a few interesting facts 

about our city:
Chesapeake is within 750 miles of two-thirds of the nation’s population.
Chesapeake has a diverse business economy with companies from 19 different 

nations.
Chesapeake has a motivated and capable workforce, replenished each year by 

approximately 30,000 exiting military service members and graduating college 
students.

Chesapeake is one of the fastest-growing cities in the Commonwealth, with 
353 square miles of land.

When it comes to commercial Real Estate, Chesapeake offers nearly 6,500 
acres zoned industrial, over 18 million square feet of constructed office and 
industrial space, and more than six million square feet of retail space, including 
two regional malls.

The City Managers Forum
One exciting upcoming event is the City Managers Forum, organized by the 

Hampton Roads Chamber, which will be hosted at the Chesapeake Conference 
Center on December 2 at 12:00 pm. The moderator is Steve Romine from Williams 
Mullen Law Firm and the Hampton Roads Chamber Regional Board Chairman. 
The panelists include the City Managers from the following cities: Chesapeake, 
Virginia Beach, Norfolk, Portsmouth, Suffolk, Hampton and Newport News.

The Priority Toyota Cancer Center
Another exciting bit of news is that Chesapeake Regional Healthcare recently 

completed a cancer center addition, doubling its footprint and making it the first 
completed project on a list of expansions planned for the hospital.  The Priority 
Toyota Cancer Center offers imaging, treatment, physical therapy, palliative 
care, outpatient services, and patient navigators.  Previously, the cancer center 
was named the Sidney M. Oman Cancer Treatment Center, honoring the former 
mayor when it opened in 1995.  The name has changed to the Priority Toyota 
Cancer Center, and a tribute to Oman’s legacy is in the new lobby.

Chesapeake Rotary Christmas Parade
The Chesapeake Rotary Christmas Parade will take place on December 

4, 2021. This 38-year-old tradition is the result of a partnership between the 
Chesapeake Rotary Club and the City of Chesapeake. Rotarians Anthony Draper 
and Lindsey Elliott are serving as co-chairs of this year’s parade sponsored by 
Chesapeake Regional Medical Center. The parade begins on Mt. Pleasant Road 
and Battlefield Boulevard and ends in front of City Hall on Cedar Road.  The 
festivities, which will include food vendors, will kick off at 6:00 pm. 

We are lucky to live in a beautiful city with a thriving economy and a small-
town feel that offers so many family-friendly events. May everyone have a 
happy holiday season and remain thankful for living in a wonderful city like 
Chesapeake, Virginia.

Upcoming 
Events

By Martin Burwell Holiday Craft Show
Saturday, November 20, 2021 - 10 a.m. to 5 p.m.
Sunday, November 21, 2021 - 11 a.m. to 4 p.m.

Chesapeake Conference Center
700 Conference Center Dr

Free event!

Get your holiday shopping started early. Talented artisans 
display and sell their crafts at this traditional opening 

of the holiday shopping season in Chesapeake. Over 90 
crafters to shop from for handmade gifts and decorations!
Bring the kids to visit us in our Winter Wonderland room 
where they will be able to make crafts that they can take 
home.  Santa Claus will also visit from 12:00-3:00 p.m. 

on both days. 

Battle of Great Bridge Events 
and Re-enactment

Saturday, December 4, 2021 – 10 a.m. to 4 p.m.
Sunday, December 5, 2021 – 10 a.m. to 2 p.m.

Battlefield Park South
120 Reservation Road

 900 City Park Dr.

The Battle of Great Bridge took place on December 9, 
1775.  Step back in time with us and experience life as it 

was during this weekend of commemorative events. There 
are re-enactments of the Battle of Great Bridge on both 

days: at 2:00 p.m. on Saturday and at 1:00 p.m. on Sunday.  
Revolutionary War encampments, demonstrations, character 
portrayals, camp life, historical displays and lectures, skilled 
artisans demonstrating early American trades, and children’s 

crafts and activities.
For more information call 757-382-6411
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While the tradition of giving 
thanks for one’s blessings is timeless, 
Thanksgiving Day (rated by most 
Americans as their second favorite 
holiday) is, historically speaking, a 
more recent tradition. Despite tales 
of Pilgrims and Native Americans 
sharing a feast in October 1621, 
the holiday, as we know it, was 
the creation of one woman—Sarah 
Josepha Hale, often referred to as 
“The Mother of Thanksgiving.”

Born in New Hampshire in 1788, 
Sarah was something of a rarity in her 
day: a successful female writer who by 1837 
had founded one popular periodical—American 
Ladies Magazine—and was the editor of another, Godey’s Lady Book.

Sarah had grown up celebrating Thanksgiving annually, even though only 
New York and a handful of Northern states officially recognized it as a holiday. 
In the late 1830s, she began campaigning for a nationwide New England-style 
Thanksgiving holiday. She included Thanksgiving features in her magazine 
each fall and wrote annual letters to  U.S. Presidents, advocating for a national 
day of thanks.

In the 1840s and ‘50s, many Americans (predominately Protestant) were 
alarmed by the sudden influx of Irish immigrants (predominately Catholic) 
fleeing the ravages of Ireland’s Great Potato Famine. Sarah envisioned an 
annual Thanksgiving holiday as a way to spiritually unite all Americans 
despite their often antagonistic religious differences. 

At the same time, the heated debate over slavery was tearing the nation 
apart, and thanksgiving holidays were unknown in the Southern states. Sarah 
believed that a national Thanksgiving holiday could ease political tensions. 
Thanks primarily to Sarah’s efforts, more than 30 states and U.S. territories 
had a Thanksgiving celebration on the books by 1854. Still, her vision of a 
national holiday remained unfulfilled.

When Civil War erupted in 1861, Sarah believed that recasting the history 
of America’s founding as a quest for religious freedom by Puritan forebears 
would further the cause of abolition while helping reunite North and South 
under a shared national narrative.

In 1863, at the war’s height, Sarah’s decades of annual letters to sitting U.S. 
Presidents finally paid off. Within a week of receiving a letter from Sarah dated 
September 28, 1863, President Abraham Lincoln drafted a proclamation fixing 
the national observation of Thanksgiving on the final Thursday in November.
Why Thursday? Knowing the task of preparing a Thanksgiving feast would 
fall on women, Sarah believed that celebrating the holiday on Thursday would 
allow already overworked females a few days to rest before preparing then-
traditional large Sunday dinners. 

The Thanksgiving tradition of serving turkey, stuffing, cranberry dressing, 
and pumpkin pie also originated with Sarah. For decades, many of her magazine 
articles focused on preparing the dishes that had traditionally graced New 
England tables each autumn, with Turkey as the main course. 

Sarah may be responsible for American’s love affair with Thanksgiving 
turkey, but her campaign to nationalize the holiday might never have begun if 
not for another beloved animal. 

Sarah Josepha Hale’s fame as a writer began with the success of a simple 
children’s poem she had written in 1830—“Mary Had a Little Lamb.”

The Mother 
of ThanksgivingThe October Chesapeake Sports club luncheon was recently held at the 

Chesapeake Conference Center. A local favorite, Michael Cuddyer, was the 
guest speaker. Israel “Cisco” Oliver was recognized as the latest Legend of 
Honor recipient.

Donn Irby with the daughter of Legends 
of Honor recipient Israel “Cisco” Oliver

Chesapeake Sports Club

William Driscoll, 
Executive Director 

of the Virginia Sports 
Hall of Fame, left, with 

Bruce Radar, WAVY 
Sports Director

Michael 
Cuddyer, 
two-time 

MLB 
All-star, 
was the 

luncheon 
speaker

See these and other photos at TheShopper.com

Download Download

www.localloveva.com
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From left: The 
Shopper’s Chairman 
of the Board and 
Editor Rob Lauer, 
Office Manager 
Denise Ferrell, 
Account Executive 
Amy Brewer and 
Graphic Designer 
Jennifer Tolarchyk

Lunch at Black Pelican
The Shopper staff enjoyed another delicious lunch at one of their favorite go-to places for dining out—The 
Black Pelican in Greenbrier. Whether one has a craving for some of the freshest seafood in the area or some of 
the tastiest salads, soups, entrees, and desserts imaginable—The Black Pelican has something to hit the spot.

See these and 
other photos at 

TheShopper.com

Keith was a most 
charming and 
attentive server

Black Pelican 
General Manager 

Doug Parsons 
with The Shopper 

Publisher Jean 
Loxley-Barnard

We want to see YOUR Pet!

Our January issue 
will feature Kids and Pets! 

If you’d like to see your pet 
featured, please email 

jennifer@theshopper.com 
for more details

(Deadline for submission is December 17th)

Charli

It all started at 
Long Jewelers...

See these and other gatherings 
at TheShopper.com

Malissa Stimson and Logan East were recently 
married in a beautiful ceremony at sunset at the 
oceanfront. And to think, it all started at Long 
Jewelers! 

757-966-2910  |  www.RejuvaMedSpaVirginia.com

Read Family Medicine Healthcare’s story at TheShopper.com
 Follow us @rejuvamedicalspa3925 Portsmouth Blvd, Chesapeake

JUST IN TIME FOR THE HOLIDAYS

Got turkey neck?

15% off Skin 
Tightening

Call for your consultation at (757) 966-2910

A non-invasive procedure that uses heat 
and radio-frequency to increase collagen 
production in your face, therefore lifting, 

tightening, and contouring your skin.

No worries, we can help with that!



Page 12   The Western Branch/Churchland Shopper   November/December 2021

Be sure to check out all of our editions online at www.TheShopper.com 

The Shopper is an upscale monthly magazine, 
direct mailed to distinct communities in separate editions of 10,000 homes each

133 Kempsville Road, Chesapeake • (757) 547-0520 • email us: information@TheShopper.com

Open daily from 11 am - 10 pm

1625 Ring Rd, Chesapeake
(757) 424-3171

www.BlackPelicanGreenbrier.com

All kids meals 
are served on 
a frisbee!

Bring your kids in to enjoy:
 wood-fi red pizzas, 

litt le moo ‘steak’, chicken tenders, 
and kids pasta!

Family owned 
& operated

133 Kempsville Road 
Suite 103, Chesapeake          

catclinicchesapeake@cox.net
436-PURR 
          (7877)

Featuring: custom cat condos 
with perching shelves & private 
litter box rooms; cat trees; 
window views w/outside bird 
feeders; lavender aromatherapy; 
wildlife TV shows; daily playtime, 
allowing free roaming; daily 
photo updates; and lots of TLC 
from our loving sta� .  
Ask about multiple cat discounts! 

Come 
check out 
our custom 
feline boarding! 

• Routine wellness, preventative, and  
   medical care for all life stages

Spring into Action!

NEW 
Clinic Hours:

Mon - Tues 8-5
Thurs - Fri 8-5

Sat 9-2

Discounted weekday 
rates all spring & summer!

Kelly 
Ramthun, 

DVM

Spring/Summer 
Boarding Specials

FREE 
Flea Treatment

w/exam & boarding. Exp 8/2017

Now seeing 
Saturday 

appointments!

We are a Full-Service, Feline Exclusive Veterinary Clinic 
with Custom Feline Boarding

• In-house diagnostics 
   and digital x-ray 
•  Dentistry  
•  Surgery 
• Microchipping
• Drop-o  
  appointments
• Boarding
• Light grooming

FRAME 
‘N’ ART

(757) 463-4169
2688 Virginia Beach Blvd, VA Beach

www.framenart.com

Locally 
owned & 
operated 

since 1983

Preserving  mem
ories  one  frame  at  a

  t
im

e 
 • All 

Framing 
Done on 
Premises

Not be combined with any other offers or discounts. 
Excludes mirrors, ovals, and rush orders. Expires 6/15/17.

$30 off YOUR CUSTOM 
FRAMING ORDER 
OF $100 OR MORE

Kym Bach is an accomplished artist, 
creating outstanding sketches and 
paintings as well as original jewelry. 

A sketch of a 
grandchild, 

or a pet, 
or a car, or... 

Who wouldn’t love 
such a 

thoughtful gift?

Sketches 
by Kym Bach

Call Kym to get started! 
(757) 635-3097

Sketches typically run $125 - $300 
based on time and complexity.

“A Beloved Grandchild”

The Perfect 
Original 

Gift

Get your Father’s Day 
orders in now!

KIDS and PETS Guide KIDS and PETS Guide
Thank y� 

for voting us Best of Chesapeake 

in a warm and friendly environment

Exceptional 
Pediatric Medical Care

5 years in a row!

Read our story at TheShopper.com

308 Cedar Lakes Dr, Ste 103 
Chesapeake 

757-410-9600
www.CornerStonePediatrics.pro

All major insurances accepted

Dianne McNeill, MD, FAAP

Come visit our progressive, 
full-service veterinary hospital 

in Greenbrier!
-Wellness Programs
-Preventative Care
-Urgent Care
- Surgical Services

-Complete In-house 
  Diagnostics Lab
-Digital Dental  & 
  Standard X-ray

480 Kempsville Road, Suite 109
Chesapeake

(757) 410-5533
www.barkeranimalhospital.com 
  Read our story at TheShopper.com

Pack 
Your Bags!
Boarding services 

now available 
for dogs & cats!

Let us 
take care 
of your pets and 
any special medical 
boarding needs 
they may have.

Dr. Sarah Barker

757-432-0488
EDINBURGH COMMONS EAST

141 HILLCREST PKWY (NEXT TO HOME DEPOT) 
EDINBURGHANIMALHOSPITAL.COM
READ OUR STORY AT THESHOPPER.COM

We offer complete 
small animal medicine, 

surgery and 
dentistry with 
radiology and 

in-house diagnostics.

PennHIP Certified 

Animal 
Boarding 

Drop Off 
Services

Virginiaʼs 
Most Awarded 
Tutoring Team

, LLC SM

www.tutorAteam.com
     757 - 410 -1919

jimwaldman@tutorAteam.com

Stay Sharp 
 this Summer 

Don’t let your 
minds go on 

vacation. 
Reserve your 

spot today.

When seconds count, 
count on The COVE.

If your pet had a 
medical emergency,

Would you 
know where to go?

Read our story at TheShopper.com

6550 Hampton Roads Pkwy, #113
Suffolk, VA 23435 

757.935.9111 • thecovevets.com1-800-580-2642
www.statelinebuilders.com

For more information, call or visit us online.

Play Sets & Houses
Dog Houses
Horse Barns 

Chicken Coops
Storage Sheds

Barns • Garages
Custom Buildings 
Gazebos • Pergolas

Pool Houses
Lawn Furniture

Cupolas

We have something 
for your 2-legged 
and 4-legged kids!

January 
is our 

Kids and 
Pets Issue

Call (757) 547-0520 for information or to reserve space

January’s 
centerspread 

focuses on 
all things 

Kids and Pets 
and it is the 
perfect way 

to reach 
60,000 homes

TheSHOPPER
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Wild Birds 
Unlimited 

Sales Assistant, 
Catherine 

Mitrev, holds a 
Saker-Gyrfalcon.

Sunny a Great 
Horned Owl

From left:  
Retail Alliance’s 
Karen Husselbee 
and Trish Lohman, 
owner of 
Wild Birds 
Unlimited

From left:  Lisa Picano and 
Tyler Lohman

Robert Haynes, 
Director of 

Operations at 
Earthquest, 

holds a 
Harris’s Hawk

From left:  Mayor Rick West with Trish and Brandon Lohman

Wild Birds Unlimited recently held a ribbon-cutting ceremony for their Greenbrier location. Owner 
Trish Lohman and her staff are proud to provide the highest quality bird feeding products available 
anywhere, along with expert advice on bringing the joy of bird feeding into one’s backyard.

Wild Birds Unlimited

See these and other photos 
at TheShopper.com

 The 1960s and early ‘70s  represent a Golden Age of 
TV holiday programming. The era’s cartoon musicals–
focusing on Santa, Rudolph, Frosty, and others—have 
been annual favorites for over half a century. But one 
show stands out as distinct from the others: A Charlie 
Brown Christmas. Now a beloved classic, it is often 
forgotten how revolutionary and even un-Christmassy 
it seemed when it premiered on December 9, 1965—
especially to the show’s producers.

 Charles M. Schulz’s Peanuts comic strip was 
a worldwide phenomenon by the early-1960s. A 
Christmas special featuring Charlie Brown, Lucy, Linus, 
and the gang seemed like a no-brainer. The Coca-Cola 
Company signed up to produce the show on a tiny 
budget. After all, this would be nothing more than a 

kid’s Christmas cartoon. Mix the famous characters with 
Santa and holiday music, and the ratings would follow.  
   But Charles Schulz had something more in mind 
than cliché, run-of-the-mill holiday fare. The characters 
would be voiced by actual children—not adult actors, 
and the story would focus on Charlie Brown’s inability 
to feel the Christmas spirit. A cartoon about a child 
suffering from seasonal depression was not what the 
producers had in mind. 

 Schulz assured them that the show would feature 
snow, Christmas trees, and talk of Santa, but these 
would be interspersed with something more important: 
the spiritual foundation and true meaning of Christmas.  
When Schulz revealed the show would include Linus 
reciting the Biblical Christmas story, the producers 
protested: such an overt reference to religion was too 
controversial and would alienate viewers. Though many 
now assume that Americans in the 50s and 60s were 
more religious, fewer than 9 percent of that period’s 
Christmas programming contained any substantive 
reference to religion. Schulz stood his ground, making 
Linus’s Biblical recitation the show’s climax and thus 
impossible to edit out.

  And then there was the show’s score. Not resorting 
to jingling bells, holiday brass, and stereotypical 
musical merriment, Schulz wanted moody jazz piano 
arrangements of traditional carols, along with original 
compositions. When producers heard the score by 
legendary jazz pianist Vince Guaraldi, they were 
convinced they had a major flop on their hands. 

 They were, of course, wrong. The success of A 
Charlie Brown Christmas led to other Peanuts specials, 
including 1973’s A Charlie Brown Thanksgiving.  Vince 
Guaraldi’s score—so odd by 1965 Christmas music 
standards—revolutionized the genre: 56 years later, 
it’s difficult to imagine the holiday season without 
it. More than any Christmas program of the period, A 
Charlie Brown Christmas stood the test of time, offering 
a more realistic, nuanced view of the holiday—one so 
unpretentiously candid and human that adults more than 
children are touched by it. 

Classic Charlie Brown Holiday Specials 
Airing on PBS this Year

This Holiday season, PBS will broadcast “A Charlie Brown Thanksgiving” 
at 7:30 p.m. on Sunday, November 21, and “A Charlie Brown Christmas” 

at 7:30  Sunday, December 19. 
“We are delighted to bring the joy of these holiday classics to families across the country,” PBS President 
Paula Kerger says. “During these challenging times, public television continues to be a free and easily ac-

cessible source of comfort, inspiration, and education for millions of Americans.”

− Rob Lauer



Page 14   The Western Branch/Churchland Shopper   November/December 2021

joined the effort. By December 9, when the British 
attacked, the militia had grown to nearly 900 men.

The Patriots won the Battle of Great Bridge in a 
mere 30 minutes. Six months later, inspired by the 
victory, the Virginia Convention in Williamsburg 
sent a proposal to the Continental Congress in 
Philadelphia stating, “these colonies are, and of 
right ought to be free and independent states.” That 
proposal resulted in the writing and signing of the 
Declaration of Independence in July 1776.

Despite its pivotal early role in the Revolutionary 
War, after the United States won independence, 
daily life in the village of Great Bridge continued 
quietly. 

A small group of local Methodists (then a tiny 
new religious movement) had been meeting in the 
small frame house of Great Bridge resident Daniel 
Cutherell since 1770. There they would hold 
Methodism classes and worship services complete 
with lively singing. Eventually, they built a small 
meeting house near Daniel’s property. The church 
became known as Oak Grove Methodist. 

Forty years later, the meeting house was moved 
by mules, on rollers made of logs, from its original 
location to a parcel of land, less than a mile away, 
at what is now the busy intersection of Battlefield 
Boulevard and Kempsville Road.  Around 1850, a 
new Oak Grove Methodist Church was built on the 
site, and this is the same structure that thousands of 
drivers pass daily.

Just down the road from the church, the Albemarle 
and Chesapeake canal—part of the Intracoastal 
Waterway—was constructed in 1859 with a new 
bridge built over it. The bridge was short-lived. 
When the Civil War erupted two years later, the 
bridge was destroyed. 

“During the Civil War, the Union Army took 
control of the Oak Grove Methodist Church and 
used it as a hospital,” church lay leader Bette Price 
explains. “The pews were torn out to make way 
for hospital beds, and then they were burned in the 
center of the room to warm the building. If you 
look up, you can still see the lines where they cut 

Great Bridge
Where history, 
commerce, and 
community blend 
beautifully 
By Rob Lauer

Mention Great Bridge and many 
Hampton Roads residents will 
think of the drawbridge that daily 
allows 35,000 vehicles traveling 
along Battlefield Blvd to cross the 

Intracoastal Waterway. A common assumption is 
that this marvel of modern technology—constructed 
in 2004 by the Army Corps of Engineers and 
preceded in 1943 by a two-lane swing bridge—is 
the landmark from which this area of Chesapeake 
gets its name. 

But over 200 years before the completion of the 
Intracoastal Waterway, there was, along the site of 
present-day Battlefield Boulevard, a village known 
as Great Bridge. 

“Two hundred and fifty years ago, this road 
was the only land route from North Carolina to 
Norfolk,” Elizabeth Goodwin, Executive Director 
of The Great Bridge Battlefield and Waterways 
History Museum, explains. “The waterway and 
draw bridge weren’t here at that time. The original 
bridge was a wooden structure about a block north, 
where Battlefield Boulevard now crosses the 
Southern Branch of the Elizabeth River. Because 
the Intracoastal Waterway now gets so much 
attention, most people drive over the original 
bridge’s site without even noticing it.”

Due to extraordinary political events in 1775, 
Great Bridge became the site of a pivotal early 
battle of the American Revolutionary War. 

In April 1775, following the Battle of Concord 
in Massachusetts, a nervous Lord Dunmore—the 
royal governor of Virginia—ordered British forces 

to remove the gunpowder from Williamsburg’s 
storehouse. A confrontation between royal and 
colonial militia forces ensued. The incident ended 
without violence, but Dunmore left Williamsburg 
in June 1775 and placed his family aboard a British 
Navy ship docked at Norfolk.

The British military stationed in Norfolk saw 
the road going through Great Bridge as essential 
in getting needed supplies from the south. In 
December 1775, Dunmore sought to protect this 
supply line from the south by fortifying the bridge 
across the Elizabeth River in the village of Great 
Bridge. A small stockade, Fort Murray, was built 
on the Norfolk side of the bridge, armed with two 
cannons and between 40 and 80 men.

In response, Virginia’s assembly ordered its 
militia troops to march on Norfolk. The Second 
Virginia Regiment advanced toward Great Bridge 
with 100 riflemen from the Culpeper Minutemen. 
On December 2, they set up a camp south of the 
bridge across from the British fort. More Patriots 
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a hole in the ceiling for the smoke from the fire 
to rise through.” If visitors to the church’s historic 
sanctuary glance upward, they will see the circular 
outline of the hole in the ceiling.

Following the Civil War, the bridge crossing the 
canal was restored, as were the gentle rhythms of 
rural life in Great Bridge. 

When the Intracoastal Water Way was completed 
in the 1940s, with a new swing bridge erected across 
the canal in 1943, Great Bridge saw an increase of 
nautical traffic as boaters could now navigate an 
inland route connecting the Gulf Coast of Texas to 
Maine. Travelers along Battlefield Boulevard soon 
became accustomed to stopping for bridge lifts as 
vessels of all types sailed through the canal. 

200 years before the completion of the 
Intracoastal Waterway, 

there was, along the site of 
present-day Battlefield Boulevard, 
a village known as Great Bridge

Following World War II, life began to change in 
Great Bridge. Suburbs and housing developments 
began to appear across the entire Hampton Roads 
region to accommodate an influx of military 
families and the overall population surge due to 
the Baby Boom of the 1940s and 50s. This same 
period saw an uptick in vacation travel to North 
Carolina’s Outer Banks: Battlefield Boulevard 
was the quickest, most direct route there. With 
the growing population and increase in traffic, the 
road became a prime location for commerce. 

Today Great Bridge is a central hub of 
Chesapeake business and municipal life. 
Chesapeake’s City Hall is in the area, as is 
Chesapeake General Hospital and a diverse array 
of new and established businesses. Many are 
small, locally owned businesses, offering unique 
goods and services that attract customers from 
across Hampton Roads. 

 Great Bridge Frame and Art has been serving 
the entire Hampton Roads community since 
1978. Owner and master craftsman Dave Reifel 
promises his customers: “If you want something 
presented on your wall in a way that highlights its 
uniqueness and beauty, I can put a frame around 
it. I really love the challenge of creating a frame 
where the piece takes center stage, and the mats 
and frame complement its expression.”

The woodworking and glass-cutting skills that 
Dave offers in Great Bridge were honed 40 years 
ago when he lived in New York.“The process of 
framing a piece is something I continue to enjoy 
even after all these years,” he says. “Again, the 
challenge is to add to the presentation without 
taking any interest away from the piece itself. I 
do my best to find out what my customers really 
want, and then use my skill and knowledge to 
ensure their ultimate satisfaction.”

Satisfying customers was the entire reason that 
Tony Johnson and Jeff Jechura founded their Great 
Bridge-based business—Family Flooring. After 
years of working for other companies, they saw 
opportunities for better customer service. They 
envisioned Family Flooring as a local family-
owned business that would give the community 
more beautiful homes and offices. Sixteen years 
later, that concept still influences every decision 
Jeff and Tony make.

“For many customers, the first visit to our 
showroom is to discover the huge variety of 
products in our selection,” Tony Johnson, co-
owner, observes. “We made a decision when 
we began not to offer low-end products that we 
knew would not stand the test of time. We enjoy 
getting to know a customer’s individual needs 
and offering high-quality products guaranteed 
to meet those needs. Helping families feel more 
comfortable in and proud of their home is why we 
started this business.”

When it comes to high-quality, one needn’t look 
any farther than Long Jewelers in Great Bridge. 
Steve Long—the plainspoken, no-nonsense 
owner—set out thirty years ago to make the 
upper echelons of the diamond market directly 
accessible to local customers. No endless stream 
of middlemen, no confusing jargon, and, most 
importantly, no settling for whatever diamonds 
just happen to be available. Instead, Steve takes 
annual trips to Antwerp in northern Belgium—
the fabled city where the art of modern diamond 
cutting was introduced. With access to the most 
beautiful gems on earth, Steve returns with pitch-
perfect diamonds that are sure to win the praise 
of his customers. He insists that seeing the face 
of a young newlywed light up with joy more 
than compensates for the bustling negotiations in 
Belgium.

“It’s my great privilege to help them make my 
customers’ dreams come true,” Steve says. “I go 
to Antwerp and negotiate with their best interests 
in mind and bring back to them a diamond with 
a story. I’ve done this for many years now, 
and I’m proud to say my customers are never 
disappointed.”

Esprit Decor Home Furnishings is another Great 
Bridge area business that has been satisfying 
Hampton Roads customers for 38 years. This 
award-winning, locally owned, family-run 
furniture store offers name-brand furniture, 
mattresses, and one-on-one design services. With 
an enormous range of products and design styles 
to cater to all types of renovation projects, Esprit 
stocks the big brand names that customers crave 
as well as the hottest trending products and styles. 
As a result, Esprit attracts loyal customers from 
across the entire region—from the Peninsula to 

the oceanfront to northeastern North Carolina.
“Our business is relationship-based,” co-

owner Ricky Christian says with a smile. “It’s 
about listening to the customer to find out what 
they need and then helping them find it.”

Sometimes people need help in finding the 
perfect way to express their feelings to a loved 
one. One long-time Great Bridge business has 
been helping people do that for 42 years. In 1979, 
former nurse Connie Huston Tucker bought a 
tiny gift shop in Great Bridge Shopping Center. 
Little could she have known that Ann’s Hallmark 
Gold Crown Store would become a revered Great 
Bridge landmark decades later.

By consistently providing high-quality 
products and heartfelt neighborly service, Ann’s 
Hallmark has a loyal following. It outgrew its 
first retail space and then its second, finally 
landing in a spacious location, still in Great 
Bridge Shopping Center, where the children and 
grandchildren of its earliest customers now come 
to shop. Connie’s daughter Terrie Walsh watched 
through the years as their commitment to quality 
and service continued to bring success. When 
she moved into ownership in 1999, she promised 
her mother that this commitment would never 
change.

“We have generations of local families who’ve 
come to depend on us,” Terrie says. “When they 
need a gift or card for a life event, this is where 
they turn. We feel a huge responsibility to make 
sure that we take care of them.”

Last but not least, in November of 1981, a 
magazine entitled The Great Bridge Shopper 
was first delieverd to homes throughout the 
community. That magazine, today known simply 
as The Shopper, is now delivered to communities 
across Southside Hampton Roads. Subtitled 
“Your Hometown Magazine,” The Shopper is in 
its 41st year of introducing its tens of thousands 
of monthly readers to the individuals and families 
behind the businesses in their communities.

 Community spirit. Taking care of others. One 
generation connecting the next. A present and 
future that maintain their links to the past. For 
over 240 years, these values have been central 
to life in Great Bridge—a place where history, 
commerce, and community blend beautifully.
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The Shopper Magazines  and 
Doctor to Doctor Magazine are 
expanding again.  If you have 
experience in the exciting world 
of publishing, or wish to publish 
your own specialty magazine, 
or are talented in helping local 
businesses expand their business 
through good marketing, send 
us a resume or give us a call at 
757-547-0520 
Monday-Thursday from 10-3.
We are a 41 year old family business 
with flexibility and great benefits.  
Our belief has always been – if team 
members have flexibility in the 
workplace in their lives, we get loyalty 
and excellence in return.

TheSHOPPER
133 Kempsville Road  |  Suite 104  |  Chesapeake, VA  23320

Considering a new career?
Consider joining us!

The figure of Saint Nicholas—the Turkish third-
century Christian saint—has been a part of Christmas 
celebrations worldwide for centuries. Legendary for his 
generosity and traditionally depicted wearing an ancient 
Christian priest’s gold or red robes, Saint Nicholas was 
a far cry from our modern Santa Claus. 

In his 1809 book Knickerbocker’s History of 
New York, American writer Washington Irving 
first portrayed a pipe-smoking St. Nicholas 
soaring over the rooftops in a flying wagon, 
delivering presents to good girls and boys and 
switches to bad ones.

In 1822, American writer Clement Clarke 
Moore penned A Visit From St. Nicholas,” 
better known today as The Night Before 
Christmas. First published anonymously, the 
poem went viral, and from then on, St. Nick 
was a plump, jolly elf,  dressed all in fur, who 
rode in a sleigh drawn by eight reindeer. 

But Haddon Hubbard “Sunny” Sundblom—
an artist hired by the Coca-Cola Company in the 
1920s—deserves most of the credit for creating the 
modern version of Santa Claus.

Beginning with Coke’s annual holiday promotions 
in 1931, “Sunny” began painting Santa as a robust, 
larger-than-life, grandfatherly figure.  Until then,  Santa 
was typically depicted wearing a knee-to-ankle 
length overcoat either made completely of brown 
furs or of blue, brown, red, or green fabric lined with 
brown fur. Since the Coca-Cola logo was white and red, “Sunny” 
dressed his Santa in a suit, with a shortened coat, made of only those two colors. 
The bright “Coca-Cola red” clothing accentuated Santa’s round, rosy cheeks and 
nose, while the clean white fur lining the suite brought snow to mind. 

From St. Nicholas to Santa

− Rob Lauer

SSEC Optical Staff are making every effort to be available to our 
patients, while controlling the number of persons in the optical shop. 

We are now scheduling personalized appointments for patients 
who would like to come into the shop. Please call to schedule 
your individualized appointment with one of our opticians.

EYE 
TO EYE

Michael  R .  Keverline ,  MD •  Theodore M.  Hallberg,  OD
We live in an era of great technical 

advances that have made us safer or 
healthier. The field of ophthalmology 
strives to improve vision at all ages. 
Recently this goal has been attained 
for many patients undergoing cataract 
surgery with a new lens implant.

A cataract is a clouding of the lens 
that causes progressive deterioration 
in vision. Removing the cataract 
requires removal of the lens of the 
eye and inserting corrective implant. 

The latest improvement in artificial 
lens technology allows patients 
complete freedom from glasses after 
cataract surgery. A new type of 
implant—the PanOptix lens—
combines distance, intermediate, 
and near zones of focus.  This allows 
one to read a road sign on the 
horizon, the screen of a desk 
computer, or a newspaper on one’s 
lap without the aid of glasses. 
PanOptix lens implants do not work 
like bifocal glasses, where the focal 
distance depends upon the direction 
one is looking.   Nor do they work 
like the lens of youthful eyes, which 
change focus depending upon an 
object’s distance. With the PanOptix 
lens implant, distant, intermediate, 
and near objects are in focus 
simultaneously.

Clinical studies and experience 
have proven the success of PanOptix 
lens implants, with a high patient 
satisfaction rate. These lenses are 
quad-focal, blending the vision in all 
useful zones—an advancement from 

the earlier Dual-zone lenses, which 
couldn’t correct all visual zones. 
More than 99 percent of patients 
who received these lenses with 
cataract surgery would choose the 
same lens again if they had the 
chance.  

However, there are limitations to 
PanOptix lens implants. The most 
frequent deterrent is affordability. 
Unlike standard lens implants, 
PanOptix lenses are not entirely 
covered by Medicare and other 
insurance carriers. Although there is 
a separate charge for the multi-focal 
lens, financing is usually an option. 
Because the PanOptix lens also 
requires a healthy visual system to 
work properly, patients with certain 
types of eye disease are not good 
candidates. Another limitation is the 
possibility of night vision problems, 
such as glare and halos when driving. 
This can occur after a standard lens 
implant but is more common with a 
PanOptix lens. Due to technological 
advances, these symptoms are less 
prominent and less bothersome than 
earlier multi-focal lenses.

Though there are pros and cons to 
PanOptix lens implants, as with any 
new technology, it is also a long-
awaited opportunity for many people 
to become independent from glasses. 
If you are interested in learning 
more about cataract surgery and 
PanOptix lenses, contact your 
ophthalmologist to discuss this new 
and exciting innovation.  

PanOptix Lens Implants

484-0303
HOLIDAY SPECIAL

        30% off
Designer Glasses   

Exclusions apply

Read our story at TheShopper.com
Don’t forget to sign up for the Patient Portal on our website!

Hours by 
appointment

3206 Churchland Boulevard
484-0101 | www.SouthsideEye.com

by Michael Keverline, MD
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What your neighbors are saying 

Join the Shopper family 
by calling 547-0520 

“Clients say they 
saw our ad in The 
Shopper and almost 
always hand me a paper. It’s unique from 
any other source of referral. The only one 

where they don’t just tell me, 
but show me!”

— Mickey Ferrell
             Sudsy 

House Washing

“I advertise in 
The Shopper 

because I have always enjoyed reading 
The Shopper.”

— Michael Keverline, MD
Southside Eye Care

’’

’’

’’

’’

’’

’’

“Right now 
I am busier than 
  ever, thanks to 
     The Shopper!”

— David Nizan
Dave’s Cabinet Painting 

& Refinishing

’’

’’

’’

’’
HOPPERTheS
YOUR HOMETOWN MAGAZINE

“I always know when    
The Shopper comes out 

because we get calls right 
away and we know they’re 

from our Shopper advertising.”

                     — Tim Adams
   Mr. Handyman of Virginia Beach

“We have been 
e x t r e m e l y 
pleased with 

our advertising in 
The Shopper. We’ve had 

customers come to our site 
with the article in hand! Our turnout 

has been wonderful! We plan to use 
The Shopper regularly.”
                     — Cindy Godsell
               Rose & Womble Realty
        Riverview at the Preserve & 
                  The Retreat at 
                  Bennett’s Creek
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knowledgeable in what we do,” Ricky says. “We 
treat our employees like family, so they stick 
around. We don’t follow normal, long retail hours. 
That difference gives our employees time to have 
a life with their families, and because of that, they 
love it here. Family was number one for Mom, 
and that’s what she wanted. So, we keep it that 
way.”

Ricky likes to point out another distinction 
that sets Esprit Décor apart from other furniture 
outlets: “No one here works on commission. All 
of our sales are relationship-based. It’s about 
listening to the customer to find out what they 
need and then helping them find it. We’re just 
trying to help the folks who walk through the door 
the best we can. Since we’re not on commission, 
there are no high-pressure sales tactics here. We 
can be as hands-on or hands-off as people like. 
If someone just needs a sectional for their living 
room—if they know what they want and just need 
a little help with fabric selection, our salespeople 
can walk them through that. But if someone is 
overwhelmed by a new house with four or five 
rooms to furnish and needs help putting it all 
together, we have designers on staff to help with 
that. We accommodate our customers in anyway 
needed. Really we’re just here to help people be 
happy in their homes.”

Beginning in 1972, Sally Christian’s mission 
was to help people enjoy living in their homes by 
providing quality furnishings. The 38-year journey 
from living room office to Esprit Décor was a 
labor of love that she passed on to her children 
and grandchildren—a legacy of dedication, hard 
work, and customer relationships that endures to 
this day and will continue for generations to come. 

Esprit Décor 
Home Furnishings
A family legacy of dedication, 
hard work, and customer 
relationships

110 Kegman Rd. W
Chesapeake

757-482-5175
www.esprit-decor.com

By Cristi Sanchez

F or 38 years, Esprit Décor has been a 
Chesapeake fixture, offering customers 
high-quality furniture at value pricing. 
Run by siblings Beth Keenehan and 
Mark and Ricky Christian, the family-

owned business has its roots in the dream and 
vision of their mother, Sally Christian, who started 
the business from scratch in 1972. A navy wife and 
stay-at-home mom devoted to her family, Sally had 
a love of furniture and interior décor that she wanted 
to channel into a home-based business. Her vision 
was to have a niche business never-before-seen in 
Hampton Roads—a provider of high-end furniture 
at discounted prices. With the full support and 
encouragement of her husband, Bob, Sally founded 
Scrimshaw Designs and ran the business out of her 
living room. 

Growing up in the Kempsville section of Virginia 
Beach, Ricky Christian was seven years old when his 
mom started her business. “Scrimshaw Designs was 
basically a catalog-based showroom, Ricky recalls. 
“Mom’s vision was always to keep overhead down 
so that she could provide higher-end furniture at 
lower prices, and she was able to do that by working 
from home.”

As Sally’s business grew, so did family 
participation. When Ricky and Mark grew older, 
they helped Sally by delivering furniture. With the 
furniture business in their blood, both Mark and 
Beth headed to the furniture hub of the east coast, 
High Point, North Carolina, to attend High Point 
University, where both received degrees in furniture 
marketing. “Mark and Beth spent a lot of time in 
factories and showrooms learning the trade while 
still helping my mom,” Ricky notes.

Sally’s business continued to thrive from home 
for 11 years, but in 1983 she decided to branch 
out and have her own showroom. “We ended up in 
Chesapeake because Mom’s vision was to compete 
with high-end discount furniture stores in North 
Carolina,” Ricky says. “So, in 1983, we opened 
Esprit Décor in the building across the street from 
our current location. It was a small 3600 square foot 
cinderblock building that was in line with Mom’s 
vision for low overhead. Mark had just finished 
school, so he and Beth helped Mom in the store, 
and Dad ran the warehouse. I returned to help in 
1988 after getting my business degree from Virginia 
Tech.” 

As Esprit Décor continued to grow, so did their 
building. Over the years, Bob and Sally would 
eventually add on to the original location three 
times, and in 1997 they purchased a soybean 
field on the location where the business currently 
stands. “Our store in 1997 was 24,000 square 
feet,” Mark explains. “In 2003, we added another 
24,000 square feet. With more floor space, we 

could do more things 
with the showroom, 
and it allowed us to 
showcase furniture that 
was still top-quality but 
a little more affordable.”

“We offer a large selection 
to anyone looking for quality furniture. 

We still follow our mother’s 
original vision of providing 

high-end products at value prices.”
                                                      —Ricky Christian

Indeed, the storefront is very deceiving. While 
it has the outward appearance of a small shop, 
upon walking in, customers discover that the 
deceptively massive space is chock full of a wide 
variety of high-quality furniture. The store is 
divided into multiple sections impeccably staged 
with quality accessories. Customers walk the 
store on pleasantly meandering paths that take 
them on a journey from living rooms to dining 
rooms to bedrooms and recliner displays. There’s 
even a clearance section where high-quality gems 
can be found at a fraction of the cost.

Carrying well-known brands such as England, 
Bassett, Rowe, Lexington, and Southern Motion 
allows Esprit Décor to offer customers furniture 
choices ranging from finely crafted high-end to 
high-quality, moderately-priced furniture. “We 
offer a large selection to anyone looking for 
quality furniture,” Ricky points out. “We still 
follow our mother’s original vision of providing 
high-end products at value prices. Our inventory 
is always value-driven in all categories, whether 
high-end or moderately-priced furniture.”

As a small family-run business, Esprit Décor 
doesn’t follow the typical retail chain script. The 
staff is family in more ways than one. While 
actively planning the eventual succession of the 
family business to the next generation, Ricky, 
Mark, and Beth have created a family atmosphere 
for staff not related by blood. 

“We accomodate our customers
in any way needed. 

Really we’re just here to help people
be happy in their homes.”

                                                      —Ricky Christian

“All of us here, from owners to salespeople, 
have grown up in this business and are very 

From left: Ricky Christian, Beth Keenehan, and Mark Christian, 
siblings and owners of Esprit Decor Home Furnishings
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This beautiful building is 
convenient to everything!

Located across from the Water Tower 
at the intersection of Battlefield Blvd North 

with 133 Kempsville Road 
located near the entrance to I-168 bypass

It is also just one mile south of 
Chesapeake Regional Healthcare

And the Veterans Administration has announced 
it is building next to the Hospital!

Lindsey Riddle Elliott
530 Woodlake Circle

Suite 100, Chesapeake
(757) 523-1900

www.riddleassociates.com

BUILDING FOR SALE

Approximately 6,504 SF
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Enjoy other columns by Dr. Austin at TheShopper.com

The Power 
of Quiet Time

We know that without silence, words lose their 
meaning, that without listening, speaking no longer 
heals, that without distance, closeness cannot cure. 

— Henri Nouwen
Thanksgiving and Christmas are wonderful times, 

but they can also be stressful. Being stressed has been 
compared to stretching a rubber band. A rubber band 
can stretch beyond its normal size, but if we leave it 
there for too long or do it too many times, it will break. 
We human beings are like that. We can get overloaded 
and stretched too far. We have to find a way to release 
the tension. One way of handling stress is by setting 
aside quiet time to be still, rest the body and mind, 
reflect, and listen to our inner healthy voice.

When we do not make quiet time for ourselves
...we can be blindsided 

by the emotions that are within us. 

You would think that making alone time would 
be something all of us do, but many of us find it 
uncomfortable. Could this be why when we do have 
a moment for ourselves we fill it with the noise of 
television or play with our iPad?

Many of the conflicts in our relationships are battles 
over the need for alone time or breathing room. We find 
ourselves saying, “I need space.” Unfortunately, it feels 
like rejection because by the time we ask for it, we are 
feeling smothered, overwhelmed, and controlled.

When we do not make quiet time for ourselves, we 
tend to run our lives on the surface and, consequently, 
can be blindsided by the emotions that are within us. 
This reminds me of when my dad would take my 
brother and me fishing. Sometimes, walking by the 
lake, Dad would find a flat rock and skim it across the 
water. We would have a contest to see how many skips 
we could make before the rock sank. For many of us, 
our lives are like this. We bounce on the surface from 
one thing to another, not making time for reflection. 
Then some event happens and suddenly we are aware 
of the emotions that lie beneath the surface. “I have 
been depressed and did not realize it until now.”

The power of silence or solitude is a wonderful 
way of getting to know ourselves and what goes on 
within us. Without a quiet time for reflection, “our 
relationships with others easily become needy and 
greedy, sticky and clinging, dependent and sentimental, 
exploitative and parasitic, because without the solitude 
of heart, we cannot experience the others as different 
from ourselves, but only as people who can be used 
for the fulfillment of our own, often hidden needs.” 
(Nouwen)

Another benefit of alone time is that it allows us 
to be more creative. Studies have shown that people 
who have alone time have lower blood pressure, 
higher mental functioning, enhanced creativity, and 
a more positive attitude.

Dr. Austin has decades of experience dealing with relationships. His first 
book, Creating Our Safe Place: Articles on Healthy Relationships, published 
in 2004, and his second book, Keeping It Safe, published in 2009, can be 
purchased through Amazon, publishamerica.com, and at the Parrish Book 
Store at Eastern Shore Chapel in Virginia Beach—call (757) 425-0114 for 
book availability. Dr. Austin is also a sought-after speaker.

Tidewater Pastoral Counseling 
(757) 623-2700

by Dr. Bill AustinRelationships
Simply 

Grateful

By Breonna Loxley

Breonna Loxley is an animal care technician at an animal shelter. 
She is an avid artist, writer, and animal-lover. She lives with her 
parents, a younger brother, two cats, and one dog.

Recently I was at a restaurant when a gentleman 
read ‘animal services’ on my uniform and struck up 
a conversation. On the way out the door, he turned 
back and said, “Thank you for what you do.” Shelter 
workers are thankful for those who offer kind 
words, especially when our responsibilities leave 
us feeling drained and discouraged. Despite all the 
disheartening things we encounter, we also meet 
compassionate, kind people who care about animals 
as much as we do. We cannot endure our mission 
without them.

This Thanksgiving, our animal shelters are grateful 
for those who make it possible to save lives. We are 
thankful for the adopters who open their hearts 
and homes so a lost pet may know love again. We 
are thankful for the foster families who provide a 
safe haven to an animal who needs it most. We are 
thankful for the volunteers and transporters who 
contribute their time, energy, and compassion to 
support the shelter staff and the critters they care 
for. We also appreciate those who promote our pets 
in the hopes of helping them find homes and the 
donors who provide the supplies to care for and 
comfort animals in need. We are thankful for every 
Good Samaritan who stops to help a lost soul that 
can’t find its way.

It is a long, lonely, boring day inside the kennel 
of a shelter dog. The space is small. There is not 
much to do. A shelter dog is thankful to see humans 
walking by; for a kind word or gentle touch through 
the kennel bars. Shelter dogs are glad to receive soft 
blankets and when their caretakers bring bowls of 
food. They are thankful when their fleas are gone, 
for medicine, for somewhere warm to sleep. Toys 
and treats help lift their spirits, if only for a while. 
Best of all is when a leash appears; when the humans, 
walking by, invite the dog to walk, too. Romping 
with the other dogs is an extra special treat. A 
taste of peanut butter, the feel of grass, a toy that 
squeaks—these are the dreams of a shelter dog on 
Thanksgiving day. No animal should endure life in a 
cage. They don’t understand the confinement. They 
ache for home; they miss their families. Companion 
animal overpopulation is something I will fight for 
the rest of my life; it will not truly be defeated until 
society as a whole strives to eradicate it. We as a 
community are at our best when we join together 
to fulfill these vital roles. It is at this time of year that 
we celebrate lives saved, remember those lost, and 
feel simply grateful.

Paws a Moment

We are thankful for every 
Good Samaritan 

who stops to help a lost soul 
that can’t find its way.

Read our story at TheShopper.com

AUTOMOTIVE • TRUCK & RV REPAIR

Hours:
M – F 7:30 am to 5:30 pm
Sat 8:00 am to 4:00 pm

We Service RV & 
Travel Trailers

• Generator Service
• Rooftop AC Repairs

• Slide-out Repairs
• Chassis maintenance 

and repairs

Automotive • Truck - Trailer • RV • Specialized Hauling • Fleet Services

904 Cavalier Blvd. Chesapeake • 757-487-4420  www.WestServiceCenter.com

• Repair/maintenance and inspection of 
   automobiles, trucks, RVs, diesel, and gas

• Engine & transmission diagnostics, repairs,     
   replacements – all makes and models 

• Suspension, steering, fuel & exhaust  
   system repairs

• 4 wheel alignment
• AC repair
• All preventative maintenance services: 
   oil & filter change, tire rotation, brakes 
• VA state inspections
• Fast and accurate repairs
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Winter Solstice: 
Celebrating the Light

The winter solstice. The first day of 
winter. The shortest day of the year. Many 
think of it as the first day in a dreary 
season of cold darkness, made temporarily 
cheerful by the display of holiday lights.

But our ancient ancestors, paying more 
attention to the annual movement of the 
stars and planets, thought of the winter 
solstice quite differently. Yes, it was the 
shortest day of the year, but things would 
change for the better at some point during 
the year’s longest night. Each day over 
the coming six months would be just a bit 
longer than the one before and each night a 
bit shorter, culminating in June’s summer 
solstice—the longest day of the year. 

For the ancients, the winter solstice was 
the day when the light finally conquered 
the darkness. The Persians marked the 
solstice by celebrating the birthday of 
their sun god, Mithra. Around the time 
of the winter solstice, the ancient Roman 
festival of Saturnalia was celebrated with 
games, feasts, gift-giving, and temporarily 
treating slaves as equals. Germanic people 
celebrated Yule, a 12-day feast of light that 
included decorating trees, heavy drinking 
(wassailing), singing, bonfires, and burning 
a Yule log. 

When Christianity became the Roman 
Empire’s official religion, it made sense 
that these established festivals, celebrating 
the coming of light into a dark world, 
would be transformed into celebrations of 
Jesus’s birth. As Christianity spread across 
Europe, the transformation was so complete 
that Yuletide became synonymous with 
Christmas. Wassail became a traditional 
Christmas drink, and the decorated trees of 
Germanic tribes became Christmas trees.

− Rob Lauer

 I love all things Christmas, but if I had to choose one 
aspect of the season that I cherish most of all, it would 
be the music. Whether the songs are traditional carols 
commemorating Jesus’s birth or secular songs 
celebrating Santa, snowmen, red-nosed reindeers, or 
winter weather—I love hearing them and singing them. 
By mid-November, my car radio is tuned to those 
channels that broadcast this holiday cheer 24 hours a 
day. If on Thanksgiving Day, my voice sounds a little 
hoarse, it’s not because I’m fighting off a cold. No, it’s 
because I’ve been singing along with the radio at the top 
of my lungs during my morning and evening commutes.

By mid-November, my car radio 
is tuned to those channels that broadcast 

this holiday cheer 24 hours a day.

I know there are Scrooge types who grimace and 
grouch about this annual assault of musical 
merriment. Still, I wonder if they’re complaining just 
to stand out from the crowd. I’ll admit that much of 
Christmas music is overly-sentimental, even 
contrived. (I mean, how emotional can one honestly 
get over snow? And I ask that as one of those rare 
Southerners who absolutely loves winter and 
wouldn’t mind having the ground blanketed in white 
from late October through early March.) But what’s 
wrong with a little sentimentality? Humans are 
uniquely designed for it. In fact, as far as I know, 
we’re the only creatures on earth capable of it. 

And so, I welcome the music of the season with an 
open mind and an open heart. I marvel at the way it 
can bring communities together—at how thousands 
of strangers attending the public lighting of a tree will 
start to move in rhythmic unison when the sound 
system begins blaring Mariah Carey’s “All I Want for 
Christmas Is You.” I’m touched by how the gentle 
strains of “Silent Night” bring a sense of calm to 
listeners, be they believers or non-believers. I laugh 
within myself when people from all walks of life, sit 
through the painful screeching of an elementary 
school orchestra’s holiday concert and afterward 
applaud as if Yo-Yo Ma himself just performed. 

Getting a group of friends together and then caroling 
door to door through one’s neighborhood is a beautiful 
way not only to spend an evening but to connect with 
others. Five years ago, my dear friend, Carey, and I 
became fast friends with another couple we met while 
singing carols for patients at the Hampton VA Hospital. 
These friends are Jewish, but having heard Christmas 
carols all their lives, they knew the words as well as we 
did. Our friends, though belonging to another faith 
tradition, appreciated the emotional attachments that 
many of those hospitalized vets had to those carols. So, 
they offered their singing in gratitude for the military 
service these men and women gave our country.

Is all of the goodwill associated with Christmas 
music merely the result of cultural conditioning? 
Absolutely! But such conditioning has the power to 
bring out the best in us—as individuals and as 
communities—and with Nephew Fred from Dickens’ 
A Christmas Carol, I say, “God bless it!”

by Rob LauerOn the Front Porch with You
It’s the Most Musical 

Time of the Year

Rob Lauer is an award-winning, nationally-produced and published 
playwright 

What a 
difference 

an 
addition 

can make!After

Before

Barry Hobbs - Manager

488-8391  •  www.AdditionAssociates.com

Read our story at TheShopper.com

Providing room additions, kitchen & bath remodels, sunrooms, decks & porches, 
as well as other exterior and interior improvements in Hampton Roads for over 40 years.

“This has been a major project for 
us. Working with Barry has been a 
dream. Throughout our master suite, 
gallery and family room additions, 
Barry and his crew have been totally 
accommodating to our schedule, 
completely unobtrusive, and their 
attention to the daily clean-up has 
been meticulous. He has been on time 
and on schedule since the beginning, 
and his subcontractors have been 
awesome. He was highly recommended 
by our architect and friends in the 
contracting business. Some may be 
lower in price, but Barry’s the best!”

– Mr. & Mrs. Horton of Sterling Point
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Children
When was the last day you woke up and knew you 

needed a good dose of inspiration?  What about the 
children in your house? Do they exhibit a need for 
inspiration in their daily lives? It is crucial to think 
about how we are inspired.  How do we expose our 
children to inspiration? 

We are entering the season of inspiration.  It is 
too easy for us to become complacent about life 
due to the pandemic we have faced for almost two 
years. Both adults and children have a responsibility 
for recognizing their own sources of inspiration. 
Sometimes it comes from a good book, a tear-jerker 
holiday movie, or the kindness of a neighbor or friend.

One possible source of inspiration is the beauty of 
nature.  Having recently returned from a trip to Iceland, 
every single day I was there was filled with inspiration: 
the cascading waterfalls; the stark lava fields; the black 
beaches with glaciers forming lagoons as they moved 
toward the ocean; the sheep being herded indoors 
by an ATV for the winter; geysers erupting near the 
geothermal power plants, and the 100-degree water 
in the Blue Lagoon—all were sources of inspiration. 

Perhaps nature is an underlying reason the whole 
world seems to finally be understanding the urgency 
to respond to how we treat our planet Earth. I am 
heartened by the diligence of the many student leaders 
doing very thoughtful work in that area now. Their 
efforts will be critical for their future community and 
world leadership. As adults, we need to provide them 
our support.

Make a list of what inspires you. Ask your children to 
do the same. I am inspired by a springtime picture of 
an iris blooming next to a busy highway. A pipe organ 
playing a majestic cathedral touches my soul. Young 
children showing kindness and love to a classmate 
who has been bullied brings tears to my eyes. Parents 
who expose their children to positive role models 
and the commercial with the military father saying 
goodbye to his young daughter by placing his hat on 
her head—all these inspire me. I am also impacted by 
daily experiences, such as the truck driver turning his 
eighteen-wheeler left from Battlefield Boulevard onto 
Cedar Road without scraping my front bumper. I’m 
inspired by the skill it takes to do things I would never 
try, like safely driving a school bus carrying 50 children.  

There is inspiration all around us. It is up to each 
of us and our families to embrace it. Get up each 
morning of this holiday season with the goal of finding 
inspiration that day. If we have children at home, this is 
a wonderful activity for the family to share at the end 
of each day. Life is filled with inspiration.  All we have 
to do is recognize it. 

Blessings to each of you!

 By Dr. Becky Adams

A career educator, Dr. Rebecca Adams has served as a teacher in 
grades two through graduate school, reading specialist, principal, and an 
educational foundation administrator. She was selected as Chesapeake’s 
First Citizen 2016 for her community service.

Inspiration

Enjoy other columns by Dr. Adams at TheShopper.com

First

Both adults and children 
have a responsibility 

for recognizing their own 
sources of inspiration.
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The Estate Planning Solution
Linda M. Sherfey, Esq., USN retired
966-9700  Chesapeake
www.sherfeylaw.com
Read my story at TheShopper.com

At-your-place appointments available

“The 5 Declassified Estate Planning Secrets 
You Can’t Afford to Ignore”

Author Linda M. Sherfey, Esq., USN ret.

In-person seminars are cancelled. No surprise there. 
But now you can watch her book seminar on a free DVD 

in the comfort of your home. 
You will also receive a free copy of Linda’s printed book. 
Watch the 60-minute DVD, write down your questions, 

make an appointment and your questions will be answered.

Call 757-966-9700 today to receive 
your free DVD and book!

Before you know it, the end of the year will be upon us. If you’ve 
been thinking, “I don’t want to leave a mess for my family when I am 
gone,” this column is for you. Don’t just take my word for it that 
getting your estate plan completed will give you peace of mind. You 
can read below why some folks took action.

“I was afraid of high lawyer fees, concerned about sharing my 
personal information and worried about my being indecisive. What I 
liked best about working with Linda was that I got the best customer 
service. I like paying by the job and not by the hour. Linda is for me 
a ‘down home’ professional. The main benefit I received was 
accomplishing a short-term goal, which had been avoided too long, 
and knowing that she is just a phone call away.” (Nancy Marslender, 
Portsmouth)

“I was concerned about being a widow with no children. I didn’t 
know how best to divide my assets. I wanted to be organized, so 
my siblings were not burdened if illness left me unable to handle 
my affairs. I really liked that Linda came to my home. She personally 
cares, and her approach was more effective than ‘just business.’” 
(M. E. Grubb, Suffolk)

You’ve got just enough time to get your estate plan in place before 
the end of 2021.

Judith Shuck of Portsmouth says, “Do it now. Don’t put it off! At 
least go talk with Linda! Don’t wait until it is too late.”

Coming Soon:
The End of 2021!

Are You Ready?

− Rob Lauer

In 1848, when “The London Illustrated News” published a drawing of 
Queen Victoria and her German-born husband, Prince Albert, gathered with 
their children around a table-top Christmas tree, the British public fell in 
love with the quaint German Christmas tradition. Within a year, Brits of 
all classes were bringing small evergreens into their homes to decorate 
for the holiday. When images of the royal family and their Christmas 
tree reached the United States in 1850, Americans—buoyed by a 
massive influx of German immigrants—made the tradition their 
own.

The Christmas tree can be traced with certainty to Germany 
in the year 1604. But according to an even older Germanic 
legend, the practice of decorating an evergreen for Christmas 
originated with Saint Winfrid in the seventh century.

Surrounded by a crowd of recent Christian converts, 
Saint Winfrid took up an ax and chopped down a giant 
oak that had formerly been the object of their Druidic 
worship. As it fell backward like a tower, groaning as it 
split asunder into four pieces, Winfrid noticed standing 
just behind the felled oak, a young fir tree, pointing a 
green spire toward the stars.

Winfrid let his ax slip from his hand and, turning 
to the crowds, said: “This little tree, a young child 
of the forest, shall be your holy tree tonight. It is 
the wood of security and peace, for your homes 
are built of fir timber. It is an emblem of eternal 
life, for its leaves are forever green. See how it 
points toward heaven! Let this little tree be 
called the tree of the Christ Child; gather 
around it, not here in the wild forest, but in 
your own homes; there it will shelter no deeds 
of violence, but only loving gifts and acts of 
merciful kindness!”

The Legend of the Christmas Tree

You can make a difference

H.E.R. also provides a 24 Hr Emergency Hotline, 
case management, community support groups, court advocacy, 

child trauma program and age appropriate support, housing assistance 
and employment empowerment programs. 

Volunteer with H.E.R. Safe Place, a local Domestic Violence 
Resource that provides emergency shelter and 

quality care to adult and child survivors.

For more information visit www.hershelter.com 
or contact Volunteer Coordinator at 757-485-1445 

or volunteer@hershelter.com. 
If you need help from H.E.R. please contact 

the 24hr Hotline at 757-485-3384.

Volunteer opportunities include:
provide a meal • maintenance • yard work • gardening

re-decorate a room • movie nights • kids game/craft nights 
childcare for job interviews/support groups

24hr Hotline • Goal Coach • Life Skill Presenter
H.E.R. Ambassador • hold a drive • hold a fundraiser
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Laminate, Carpet, Hardwood,
Tile & Vinyl Flooring

LVP FLOATING
WATERPROOF

FLOORING
$2.99 sq. ft 

 PLUSH CARPET
$1.19 sq. ft

2¼" PLANK 
SOLID HARDWOOD

$5.49 sq. ft

300 Battlefield Boulevard North • 548-4545
3916 Portsmouth Boulevard, Suite B4 (Stonebridge Plaza) • 673-8960
www.FamilyFlooringStores.com    Read our story at TheShopper.com

Floors to live on

12 months free financing—$699 minimum purchase. See store for details, with approved credit.

Specials

Quality, Value & Service

With so many flooring options available, 
please trust us to help you find the 

best option for your home By Betsy Patterson
Master Graphoanalyst

(Part VII)

Unique Services
	 •	Personality	Profile	
	 •	Compatibility	Assessment	
	 •	Personnel	Selection	
	 •	Vocational	Suitability	
	 •	Gift	Certificate	
	 •	Speaker:	Educational	Entertainment	
	 •	Classes:	Learn	to	analyze	
								handwriting	(Books	I	&	II)

421-9123

Self Discovery

the Write Sense

Can You Express 
Your Feelings?

Maybe you keep a tight rein on your emotions. 
How about your attitude toward money: are you a 
spender or saver? Do you tend to see the big 
picture, or do you focus on one aspect and block 
out everything else?

People who find it easy to express their emotions, 
spend money, and part with their possessions tend 
to have writing that looks spread out, with wide 
spaces between letters.

By contrast, people who tend to keep a tight rein 
on their emotions and restrict their spending 
usually have writing that looks compressed or 
squeezed. Tightness indicates strong 
conservatism. The writer is unlikely to express 
feelings easily, is a careful spender who prefers 
following established patterns for living, and is not 
readily accepting new ideas or going against social 
norms.

Note the small size of this writing, indicating 
concentration. This writer focuses attention on a 
single topic, blocking everything else out. 
Concentration is a prominent personality trait that 
intensifies all other traits.

People with larger than average writing tend to 
assess situations by looking at the big picture 
instead of focusing on the fine points.

Large writing with an irregular appearance 
suggests that the writer is likely to waste energy, 
which prevents them from accomplishing as much 
as possible with greater self-discipline.
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Dr. Samir Abdelshaheed

Strep Throat

Facebook.com/FamilyMedicineHealthcare

757-488-3333
3925 Portsmouth Boulevard

www.FamilyMedicineHealthcare.com

Read our story at TheShopper.com

	 Strep throat is an infection of the throat by the streptococcus 
bacteria or Group A strep. A highly contagious infection spread 
through personal contact, symptoms usually occur within five 
days after exposure. The bacteria are carried in discharges from 
the nose or throat of an infected person and are usually spread 
when infected secretions come in contact with the mouth, nose, or 
eyes of an uninfected person. If untreated, this throat infection can 
lead to serious life-long problems.

 Strep throat is most common in school-aged children and young 
adults. However, it can also be found in adults who are exposed to 
the infection. It occurs most often between October and April. The 
risk of infection is highest when an infected person is ill or has 
symptoms. People who have strep bacteria without any symptoms 
are called carriers and are much less contagious. Household objects 
like plates, cups, doorknobs and toys play a major role in the spread 
of the disease since the bacteria can stay alive up to three days from 
the time the object was handled, if not properly sanitized. 

                         
 The infection is diagnosed through your health care provider 
who will take a throat swab. This will be used for a culture 
(laboratory test) or a rapid strep test, which only takes 10 minutes.  
If untreated, Group A Strep can lead to rheumatic fever, which can 
damage heart valves, and affect joints and brain. Strep throat can 
also lead to kidney, ear, or sinus infections. Some severe strep 
infections can lead to blood stream infection and toxic shock 

syndrome. That is why early detection 
is so important.

If untreated, Group A Strep can lead to 
rheumatic fever, which can damage heart valves, 

and affect joints and brain.

             Symptoms may include: 
•  Severe sore throat
•  Red tonsils and throat
•  White or yellow spots at the 
    back of the throat
•  Swollen, tender neck & glands
•  Loss of appetite
•  Fever

Investment Management | Financial Planning

Finish Stronger.™

Arie Korving CFP® and 
Stephen Korving CFP®

1510 Breezeport Way, Suite 800
757-638-5490 

info@korvingco.com      www.korvingco.com
Read our story at TheShopper.com

www.korvingco.com/shopper
Retirement Specialists

How do you define “financial wellness?” For some, it’s getting 
out of debt; for others, it’s building wealth.  For most people that 
we talk to, it is financial “peace of mind.” The stock market has 
been very good to investors. But there’s always the possibility 
that some event—an economic or political crisis—will take those 
gains away. With so much riding on our investments and savings, 
most people who look forward to eventually retiring want to 
know if they are going to be okay. They want to feel that they can 
sleep well at night. 

Helping people find financial peace is our job. We are financial 
planners and investment advisors.

When we meet with people who come to us for advice, we 
don’t begin by talking about investments. We discuss their goals, 
needs, wishes, and concerns.  That’s what’s important to them. 
Those are “peace of mind” discussions.

Among the top things that keep people up at night are healthcare 
costs and the cost of living in retirement. A big concern is the 
impact of a market downturn.  We have a Bull Market that’s over 
12 years old. That worries some people because Bull Markets 
end. This is especially worrisome for those at retirement age.     

Preparing for retirement is complicated. The worry that retirees 
have about outliving their money is hard to quantify. For one 
thing, how can you know about “outliving” anything if you don’t 
know how long you’re going to live?

There are many variables that need to be considered. How 
much have you saved? When will you apply for social security? 
Do you have a pension? What are your basic living expenses? 
Do you want to travel? Do you need a new car—or two? Are you 
going to pay for a wedding or care for an elderly relative? Are 
you concerned about long-term care? What will your surviving 
spouse have to live on?   

People retiring today often face 30 or more years ahead of them 
without a paycheck. An experienced financial planner can create 
a retirement projection that helps you achieve peace of mind.

Peace of Mind

Preparing for retirement is complicated…
How can you know about outliving anything

if you don’t know how long 
you’re going to live? 

Korving & Company was named 
Suffolk Small Business of the Year for 2021.
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• Luxuriously Restored 1945 Art Deco Style
• First Run Films & Dining on our First Floor

421 HIGH STREET, PORTSMOUTH • 393.6962

W W W . C O M M O D O R E T H E A T R E . C O M

read our story online at www.theshopper.com

Ask about hosting your
special events with us!

Gift Certificates Available

Always 

Unique...

Always 

Fun!

The Commodore is a luxuriously restored 1945 Art Deco style motion 
picture theatre presenting first-run films in a fine dining restaurant 
within the main auditorium. From phones on their tables, guests can 
order light meals and spirits served by an attentive waitstaff. It’s an 
experience that can’t be beat!

Marvel’s eagerly-anticipated The Eternals is now playing, followed 
by Disney’s Encanto Check opening on November 24.  Movie lovers 
across Hampton Roads  are always excited at what they find here at 
The Commodore!

Centuries before Clement Moore penned 
those words in his immortal 1823 poem, sugar 
and sweets were a part of Christmas. They still 
are, thus the five pounds gained by the average 
American each year this time. Confections such 
as candy canes, sugar cookies, gingerbread, 
fruitcake, hot chocolate, eggnog, and sugar plums 
have historical connections to Christmas

Legend dates candy canes to 1670 when a 
German choirmaster in Cologne was having 
issues with the unruly children playing shepherds 
in his church’s live nativity scene. His solution? 
Give the kids sugar sticks bent to look like 
shepherd’s crooks.

Sugar cookies—initially called Nazareth 
cookies—were first baked in the mid-1700s 
by German settlers in Nazareth, Pennsylvania. 
Easy to make and top with distinctive Christmas 
decorations, they were soon a part of the holiday. 

Gingerbread dates back to Medieval England, 
where ginger was used medicinally to calm the 
stomach. Gingerbread was believed to ease the 
pain of holiday overeating.

Queen Elizabeth I is often credited with 
creating gingerbread men. As one story goes, 
wanting to intimidate a host of male politicians, 
she had gingerbread cookies made in their images 
and then, in their presence at a royal Christmas 
dinner, bit the head off of each. (Merry Christmas, 
Fellas—Love, Liz)

 Fruit cake—adored by some, despised by 
many—dates back to ancient Rome, where a 
dough made of flour, nuts, fruit, and honey was 
used as a sort of PowerBar to feed the troops. 
In Medieval Britain, the dough was rolled into 
balls and boiled, resulting in “Figgy” or “Plum” 
pudding. British colonists in America baked the 
dough as cakes. By the late 1800s, Americans 
were soaking the cakes in liquor as a preservative 
and storing them in tins.

Because cocoa is native to the New World, 
hot chocolate has American roots. As early as 
500 BC, the Mayans were drinking chocolate 
made from ground cocoa seeds mixed with water, 
cornmeal, and chili peppers—very different from 
what we drink today. In the 1500s, the explorer 

Cortez brought the drink to Spain, where it was 
served without peppers, hot and sweetened. 
When hot chocolate hit London in the 1700s, the 
English substituted milk for water for a creamier 
beverage.

The earliest eggnog  (made of raw eggs and 
figs—yuck!) was first enjoyed by 13th-century 
British monks—if “enjoyed” is the right word. 
Later, Elizabethans made their own version with 
spices, milk, eggs, and wine. British colonists 
brought the drink to America, replacing the wine 
with whiskey, rum, cognac, brandy, and any 
available liquor. Needless to say, the American 
version became the most popular. 

As for a sugar plum—it is nothing more than a 
piece of run-of-the-mill hard candy, so named not 
for its flavor but for its round or oval plum-like 
shape.                                              —Rob Lauer

Visions of 
Sugar Plums

"'Twas the night before Christmas and all through the house
Not a creature was stirring, not even a mouse…
The children were nestled, all snug in their beds,

While visions of sugar plums danced through their heads."
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Expert Physicians.
Exceptional Care.
At Virginia Oncology Associates, we understand
every cancer is unique and so is every patient 
we treat. Our team of experienced physicians
and sta� provide advanced care, innovative
technology, and personalized treatment options.
This includes research and groundbreaking
clinical trials taking place right here in Hampton
Roads, giving our patients access to therapies
not yet available outside of the studies.

Virginia Oncology Associates is an a�liate of
the US Oncology Network, one of the largest
cancer treatment and research networks in the
country. This a�liation enables us to incorporate
the expertise of nearly 1,350 physicians
nationwide into our delivery of patient care.

(757) 466-8683

5838 Harbour View Blvd., 
Ste. 105, Suffolk, VA 23435

2790 Godwin Blvd., 
Ste. 101, Suffolk, VA 23434

VirginiaCancer.com
Virginia Oncology Associates is part of The US Oncology Network and is supported by
McKesson Specialty Health. © 2021 McKesson Specialty Health. All rights reserved.

Ha�y H�idays!

Ayham Deeb, MD

Snehal Damle, MD

Daniel Atienza, MD

Cynthia Sile, MD
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Great Bridge
Where history, 
commerce, 
and community 
blend beautifully
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Esprit Decor Home Furnishings

A family legacy of dedication, 
hard work, and customer relationships Page 18


